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“DIRECT SAVINGS THROUGH Low. FOR QUALITY MIXING 
ERED INVENTORY 


Blatchford’s Vitadine has made friends and influenced 


feeding for over 17 years — making feeds with 
performance. 


‘a Now with the addition of 4 > (on specification) 
aK eemanieal manufacturing costs are further reduced—an impor- 


tant factor in stiff competition and narrowing margins. 


Vitadine eliminates the guess work of hard to mix 
ingredients—no costly errors, no waste. It does a 
real job for feed mixers—builds satisfied customers 
and repeat business. 


> 
a 


pla HANDLING AND'EAEOR For a new satisfaction in making quality feeds — 


ELIMINATION OF TESTING WEIGHTS look to Vitadine. Order it from your Blatchford 
AND POTENCIES distributor or write direct. 


fords 
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Strong-Scott Strong-Scott 


Pneumatic Unit Molasses Feed Mixer 
Attrition Mill Has an ALL STEEL FRAME and is equipped 


with roller bearings. It produces a smooth, uniform 
product free from molasses balls and with a rich 
golden brown color. 


The operating principle of this Mill pre- 
vents the possibility of dust explosions from 


sparks created by foreign material passin ; , 
Patented meter control permits any desired per- 


through the grinding plates. : i 
centage of molasses to be rubbed into every bit 
of feed. 


plus the possibility of installing it in a loca- Ask for details 
tion more convenient to the operator, has 
made it popular with operators. 


Details on request 


Strong-Scott 


Headquarters for Triole Acti 
SPOUTING 
All Kinds, Special or Standard | Dry Feed Mixer 


EVA T Oo E A D Tests have proven that there 


is absolutely no variation in the 


and BOOTS mix of any batch that comes 


Screw Conveyors out of this unit. In a recent 
test, not one out of 400 sacks 


= fe G showed any variation. 


All Kinds Experienced operators know that this horizontal 
mixer with its ribbon agitator is the most positive 
mixing device in existence and that it will outmix 


R. R. STRONG any other type. 


Representative 


BOX 543 Phone HOTEL RAULF 
OSHKOSH, WIS. 


H. J. HARDERS Everything Jor Every Mill, Elevator 
Representative and Feed Plant 


411 E. Howard St. Phone 2549 Th e -Scott 
WINONA, MINN. Brasch eS Great Fall, ott Mig Co. 
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TAKES THE LEAD AMONG LEADING 


MANUFACTURERS OF 
RTIFIED FEED PRODUCT: 


FOLLOW THE LEADERS... 


... for new stability in feed formulas, Leading calf feed manufacturers 
testing Quadrex-fortified with 2,270,000 U.S.P. Units of True Stable units 

Vitamin A and 227,000 U.S.P. Units Vitamin De—check out over BECO 
eight months of consistent Vitamin A Stability in their “problem” : 

formulas. They fortify their feeds with Quadrex and sell customers 
the SURE GUARANTEE of 100% effective Vitamin A and D delivery 
at the time of feeding. They eliminate “A”-wilt problems during shelf 
storage. And they provide the dairyman with a better chance of 
supplying the nutrition necessary for developing sturdy, thrifty milk = mi 
producers. 


RECORD OF TRUE STABLE 
VITAMIN A in Leading Calf 


LEVEL OF ENRICHMENT 


and eighth months. Variance 
in graph is due to allowable 
error in analysis. 


...0f fortifiers, Colleges and Agricultural Experiment Stations find 
new NOPCO True Stable Vitamin A provides estimable: results 
MONTHS after mixing. Its maintenance of 100% potency—even in 
the presence of many types of mineral carriers—establishes this new 
product of NOPCO research as the sole source of a known Vitamin A 
factor in experimental diets for cattle and other livestock. 


IN YOUR PRODUCT... 


... when your feed's future depends on™ guar- 
anteed delivery of a// nutritional elements, don’t 
risk only a partial supply of important Vitamin 
A. Incorporate stable “A” quality by including 
NOPCO fortifier to match the finest other 
components in your mixture. We will be glad 
to offer the free facilities of our laboratories to 
demonstrate how you can improve the reliability 
of your animal, mineral’ or poultry ‘formula by 
including a NOPCO True Stable Vitamin A 
Fortifier,, Write today for further information... 


WITH THESE NOPCO FORTIFIERS 


QUADREX* viap* VADREX* VIADE: NOPCAY * 
2,270,000 USP Units 2,270,000 USP Units 454,000 USP Units 2,270,000 USP Units 2,270,000 USP Units 
True Stable Vitamin A True Stable Vitamin A True Vitamin A eeeeewemin A True Stable Vitamin A 

227,000 USP Units 908,000 AQAC Units 181,000 AOAC Unite 454,000 AOAT Unis per pound 
Vitamin D2 per pound Vitamin D3 per pound . Vitamin Dg Vitamin Dg per pound 
181.6 mg Riboflavin 
per pound =: 
Pioneers for a Quarter-Century in Continuous Development { 
VITAMINS IN OIL—DRY VITAMINS—CALCIUM 


NOPCO CHEMICAL COMPANY 
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The signs point the way to greater 


profits for you through repeat 


sales of Kellogg’s Processed Feeds. 


Farmers know that Kellogg 


Feeds build better farm stock -- 


help increase profits for them 
. - « Kellogg Feeds will do it for you. 


A full line of feed ingredients. 


When in the market contact us. 


EXCHANGE sive. 


GENERAL OFFICES GRAIN 
MINNESOTA 
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PACO BUTYL 


FERMENTATION SOLUBLES 


Riboflavin Guaranteed at “40,” “125” and 
“250” micrograms per gram. 


Pantothenic Acid Guaranteed at 150 micro- 


grams per gram. 


A reliable source of Vitamin B-12. 


RECOGNIZED FOR ITS POTENT AND BALANCED B-COMPLEX VITAMINS. 
%*& AS CALLED FOR IN THE "CONNECTICUT FORMULA." 


RIBOFLAVIN GUARANTEED — available in 
3 potencies “40”, “125” and “250” micro- 
grams per gram. This is NATURAL Ribo- 


flavin. 


PANTOTHENIC ACID GUARANTEED—at 
150 micrograms per gram—majority of pro- 
duction has ranged from 200 to 300 micro- 
grams per gram. 


VITAMIN B-12—in appreciable amounts. A 
nationally recognized independent public 
laboratory has found 0.23 micrograms per 
gram by L. L. assay, therefore, when used at 
2% levels it will furnish about 40% of the 
B-12 requirement for chicks. 


OTHER B VITAMINS — Niacin assays about 
100 micrograms per gram. 

Choline ranges from 1,500 to 2,200 micro- 
grams per gram. 


Also a good source of Biotin, Folic Acid 
and Pyridoxine. 


CHEMICAL ANALYSIS — Protein ranges 
from 18% to 22%. There is only a trace of 
Fat, while the Fibre will not run over 1.5%. 


TEXTURE—It is a granular, free-flowing and 
mechanically sound. 


AVAILABILITY 


Paco Butyl Fermentation Solubles will be available throughout the 
year. We can take care of your immediate and future requirements. 
This is your lowest cost package of B-Complex vitamins. Liberal 


samples cheerfully furnished. 


PUBLICKER INDUSTRIES INC. 


Largest Producers of Butyl Products in U. S. 


1429 WALNUT ST. oa 


PHILADELPHIA 2, PA. 


Phone: Locust 4-1400—Feed Sales Department 
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For a greater profit margin... 


PACKAGE 
DOG FOOD 


THE 


Deltaseal 


It costs less to fill bags the Deltaseal way because 
filling and closing is faster...mostly automatic. 
There’s less handling . .. more bags closed per hour. 


And Deltaseal Bags are easy to open. Customers just 
pull, cut and pour. The handy spout on Deltaseal 
Bags makes it easy to pour smooth-flowing dog foods 
right into the dog’s feeding bowl. 


The Deltaseal closure gives a neat, full-pack appear- 
ance and makes it easy to build attention-getting 
displays in stores. Your brand, printed in bright, 
sparkling colors, adds still further to the sales-invit- 
ing appearance of the package. 


Investigate ways to make the most from the big dog 
food market. Deltaseal Bags and the Deltaseal 
Packaging System can help you. Ask a Bemis repre- 
sentative for details. 


*Deltaseal Bags plus the Delfaseal Packaging System 


SOmpan’ 


44 e 
America’s No. 1 Bag Maker” 


Baltimore Boise Boston « Brooklyn Buffalo Charlotte Chicago 
Cleveland Denver Detroit East Pepperell Houston « Indianapolis 
Jacksonville, Fla. Kansas City Los Angeles « Louisville Minneapolis 
Memphis * Mobile « New Orleans * New York City * Norfolk « Omaha 
Oklahoma City Peoria Phoenix Pittsburgh St. Louis Salina 
Salt Lake City + San Francisco * Seattle * Vancouver, Wash. 
Wichita * Wilmington, Calif. 
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Something New! 
Something you’ve been anticipating! 


New APF product 


We're sure you'll be as excited as we are when 
you learn the details about our blessed event, 
U.S.I. Animal Protein Factor Supplement. 
This new product, obtained from a primary 
bacterial fermentation, is specially designed 
to carry guaranteed amounts of Vitamin Biz 
\ —along with unidentified factors of the APF 
complex. 

This U.S.I. product is available in highly 
concentrated form, convenient for use in your 


chicken and hog feed formulations. Write or 
phone your nearest U.S.I office today. 


STRIAL CHEMICALS, INC. 
60 East 42nd St., New York 17, N. Y. 
Branches in all principal cities 
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"GUARDS THE VITAMIN CONTENTS 
_of YOUR FEEDS! , 


FOR POULTRY AND ANIMAL USE 
tive 


COD LIVER OL 


VITAMINS IMC. CHICAGO 23. QL.USA 


VITAMINS INC CHICAGO 21 


RE USA 


YEARS OF EXPERIENCE ASSURES 
QUALITY VITAMINS AT ALL TIMES! 


The increasing vitamin deficiencies in grains and roughages 
have made the vitamins you add to your feeds more important 
than ever before! Today, you must be sure... not only of the 


Rudy Eschenheimer 
has served the feed 
for many 
can sup- 
7S your needs for 
Vitamins A & D and 
allied products. 


LOOK TO VITINC FOR 


QUALITY VITAMINS quantity, but also of the quality of your vitamins. All VITINC 
e Products are subject to continuous assays in our own labora- 
VITINC DRY D.—For tories and the minimum labeled potencies are periodically 
Four-Footed Animals confirmed by neutral, recognized laboratories. 
e That’s why VITAMINS, INC. guarantees the potency of 
VITINC DRY D,—For its products; and has always guaranteed their quality for 
Poultry more than 14 years. You can depend on these vitamins, and 
® you can be sure of prompt deliveries from warehouse stock in 
—— DRY STABLE Kansas City, Mo. 


bd WRITE FOR FREE VITAMIN FOLDERS 
VITINC FISH LIVER A They present the latest information on Vita- 

e mins A & D requirements for poultry and live- 
VITINC A& D FEEDING 


stock and complete information on VITINC 


OILS—For Poultry Concentrates. 


FOR POULTRY AND ANIMAL USE 
| O. Box 147 CHILLICOTHE, MO. 
Pigneer Manufacturers of VITAMIN W. 
MIP arehouse Stock in KANSAS CITY MO. 
A 
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Amazing market fact! Wisconsin has more dairy cows than 
35 other states combined! It produces half the nation's cheese 
— one can of every three of the nation's condensed and 
evaporated milk—one pound in every three of the country's 
powdered milk. Get the inside track on sales that can be made 
in Wisconsin. Wisconsin Agriculturist and Farmer goes to 9 
out of every 10 of the dairy farmers throughout the state. It 
has an inside track with the Wisconsin dairy farmer because 
it understands his problems and talks his language. Build sales 
in Wisconsin with the dairy farmer's trade paper—Wisconsin 
Agriculturist and Farmer! 


sur 


ES FARMER 


Wallaces' Farmer and lowa Homestead blankets intensively 


low 


the rich farming area between and along the great Sioux, 
Missouri and Mississippi River valleys. It reaches over 200,000 
in lowa with additional coverage in neighboring counties. It is 
in this rich area that income per farm is highest according to 
U. S. Census Bureau statistics — more than twice the national 
average! Because it reaches 9 out of 10 of lowa's high income 
farms — Wallaces' Farmer and lowa Homestead delivers for 
advertisers the nation's greatest concentration of farm buying 
power. Get complete market data at once. 


TWO GREAT PAPERS ¢ TWO GREAT STATES 


THE FEED BAG — October, 1949 elle 


3 ; 
} 
* 
| Agp,SCo 
GRICUT NSIN 
NTT 
~ 

Wall : 
= 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Feed Barley 
Maliing Barley 
Wheat Bran 
Rye Middlings 
Malt Sprouts 
Brewers Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN EXCHANGE 


MILWAUKEE 


Goldberg Seed & Feed Co. 
West Fargo, No. Dak. 


Bring Your Building 
Headaches To Us 


That’s where we shine. The tougher the 
problem the better we like it. No problem 


too large, none too small. 


You do not obligate yourself when you ask 
us for a consultation. Correspondence and 
interviews are kept confidential. Write us — 
also ask for our FREE book. 


IBBERSON COMPANY 


Engineers and Contractors Minneapolis, Minn 


REGISTERED The 4-Way Grain Fumigent 


AG and Tetrafume are sure, fast 
kill for all forms of insects, both 
hard and soft shell. Safe—leaves 
no telltale taste, color or odor in 
foodstuffs. 

AG Mill Spray is ideal for grain 
bins, machinery, around the plant. 
Safe to spray directly on flour or 
food. Fireproof. 

Tetrafume is a non-inflammable 
liquid, which forms a heavy, non- 
explosive gas. This gas slowly set- 
tles throughout the bin or car, 
giving complete penetration. 
Tetrafume Exclusive 4-Way 
Protection ... 

Tl) Kills weevils and other insects. 
(2) Removes musty or ground odors. 
(3) Lowers temperature, cuts heat 


damage. 
(4) Retards damage from high mois- _ Explains how to get complete 
ture content. rain protection with AG and 
See your Douglas salesman or : = Don't wait. Write 


BRANCH WAREHOUSES: INDIANAPOLIS, INDIANA; SPOKANE, WASHINGTON ; 
+ MINNEAPOLIS, MINNESOTA; PORTLAND, OREGON 


THE KIND OF SERVICE 
YOU CAN DEPEND UPON 


Ark Valley Alfalfa Mills are the kind of people who 
want to serve you—promptly as per your instructions. 
Ark Valley can be depended upon to satisfy your 
every need. 


Let ARK VALLEY be your source for Dehydrated 
Alfalfa Meal .. . always uniform. Ask for quotations 
on 17% Blended with Guaranteed Vitamin "A' Con- 
tent... or 17% old crop meal. ARK VALLEY Sun- 
cured Alfalfa Meal, 13% and 15% Protein... any 
grind you need. 


Hi-grade Baled Alfalfa Hay. 
AIR MAIL...WIRE...WRITE 


“THE ARK VALLEY ALFALFA MILLS, INC. 


Hutchinson, Kansas 
MEMBER 
= 
Meat National Hay Association 
lor Bemer Feeds 
Grain & Feed Dealers National Assn. 
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| Minneapolis, Minn. FS 
Atlantic 0309 


Des Moines, lowa 
4-7291 


Chicago, Ill. 
Franklin 2- 3437 


Long Beach, Cal. 
67-9530 


ADMINISTRATIVE OFFICES - BUFFALO 5, 
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Decatur, Ill. 


Edgewater;N. J. 


Cliffside 6-1500 


Buffalo, N. Y. 
Cleveland 5850 


YOU'RE ALWAYS CLOSE TO A SPENCER KELLOGG PLANT 


A blended— not dried— molasses 
feed. Never hardens. 


Easy-mixed with home grown 
grain without extra help, equip- 
ment or expense. 


Whatever you carry . .. you'll want 
this fast-selling, profit sensation. 
Arcady Sweet Mixing Feed cuts waste 
and labor ... never needs grinding... 
stays free-flowing and it’s guaranteed 
45% pure cane molasses. Get the facts. 


Mail the coupon, today! 


A Feed and Feeding Program 
for Every Farm Need 


ARCADY FARMS 


223 West Jackson Boulevard ® Chicago 6, II! nois 


Arcady Farms Milling Company 
223 West Jackson Boulevard, Chicago 6, Illinois 


I want to know more about Arcady Sweet Mix:ng 


Feed and how it will er up my sales. Please send 
me details. 
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Ride Too Many Horses? 


Industry Often Over-works New Sales Angles 


e IN the interest of striving to avoid 
misunderstanding, there are one or two 
basic principles that I believe I should 
state clearly before jumping into this 
presentation. By stating clearly these 
principles, it may help you in your 
thinking and perhaps bring into sharp- 
er focus the fact that I am trying to 
approach the question involved here 
constructively, in the interests of both 
groups. 

I believe that agriculture is the basis 
of all industry. Naturally, our feed in- 
dustry is definitely a part of agricul- 
ture, more so today than ever in the 
past. Your duties and responsibilities 
as feed control officials are, in my 
opinion, in the same category. I be- 
lieve that our joint objectives should 
be directed to the building of a better 
agriculture in the part that we both 
play. 

For example, in our feed industry I 
believe that that objective can and 
should be reached by us— 

First on the basis of putting to work 
daily the facts proved by honest, thor- 
ough and practical research; 

Second through the building of our 
feeds for best and most efficient re- 
sults to the feeder based on sound pro- 
ducing value in farm usage; 

Third in the building of sound and 
practical feeding programs tied into 
proved farm management practices; 

Fourth through efficient distribution 
methods at a reasonable profit to the 
feeder, mixer and dealer and 

Fifth through keeping our “feet on 
the ground.” 

In the application of your duties 


“Summary of an address presented at the annual 


meeting of the Association of American Feed 


Control Officials held Oct. 5-6 at Washington, D.C. 
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By JOHN K. WESTBERG* 
The Borden Co. 


and responsibilities as feed control of- 
ficials I believe that that objective 
should be reached by your— 

First living continuously with the 
progress of the nutrition of livestock, 
poultry and turkeys; 

Second knowing and understanding 
the problems and practices of the feed 
industry; 

Third administering your state feed- 
ingstuffs law in a practical manner re- 
lated to the problems and practices in 
the industry as a whole and 

Fourth keeping YOUR “feet on the 
ground.” 

In order to attempt to clarify what 
I’m driving at, I want to briefly apply 
this question to both our feed industry 
and the feed control officials with one 
or two illustrations. Getting down to 
cur feed industry first and our relations 
with you feed control officials I raise 
the question from a feed industry angle 
---Do we in the feed industry ride too 
many horses? 

For example, didn’t we grab the vita- 
min D “horse” and ride it to the point 
where perhaps many in our whole ag- 
ricultural industry were lead to be- 
lieve that all that was needed for prop- 
er nutrition was vitamin D and a ker- 
nel of corn? Before that “horse” col- 
lapsed or died, didn’t we then grab 
the ingredient X “horse” and ride it 
in the same manner? And before that 
one collapsed, didn’t we grab the ribo- 
fiavin “horse” and ride it until, for a 
period, there seemed to be so much 
confusion and misunderstanding that 
it was almost impossible. And NOW 
to bring this problem into current 


sharper focus, aren't we now riding 
the APF “horse” even worse or harder 
than any one in the past has been 
ridden? 

By following that practice and the 
manner in which it has been done dur- 
ing the period in which these pet 
“horses” were ridden to death, wasn’t 
there a great deal of confusion and 
misunderstanding caused not only 
among feeders but among feed mixers, 
field men, salesmen, feed control offi- 
cials and practically everyone in the 
industry? Hasn't that practice brought 
about actions and counteractions and 
competitive moves going someone else 
one better, new sales sizzles and so 
forth, that perhaps were not based on 
facts—were not based on proved re- 
search — were premature — were pri- 
marily a product of the “wild horse” 
riding era? As we look back over it 
up to five months ago, hasn't there 
even been some bad blood spilled in 
some areas — maybe even between 
members of our feed industry and the 
feed control officials? 

When we ride “horses” as we have 
been, and are doing it, without think- 
ing through completely the impact of 
every one of these moves on our rela- 
tionships to agriculture and feed con- 
trol work, aren’t we aggrevating a 
situation that can and might bring 
about more headaches than good for 
either agriculture or our two organiza- 
tions? As businessmen in a growing 
industry, what do we expect from our 
feed control officials in the way of 
enforcement? Are we going to make 
ciaims and guarantees which we know, 
based on research work up to a given 


(Continued on page 75) 


Where the Quality in’ 
ATKINS & DURBROW 
Quality Vitamin Products Began Distributors 


of 
No records are available to indicate whether it was by design or ATKINS & DURBROW 
chance that Atkins & Durbrow first established their offices right 
beside the docks on John Street, New York, where the New World Dry A 
industry was born. But the older records do indicate that they were 3,000 A per gram 
soon impressed by the importance of animals and animal food supplies. 1,362,000 A per pound 


For iotenee there is one entry in some old memoirs which reads as ATKINS & DURBROW 
ollows: “There was a goodly gathering of farmers from the outskirts 

of town at the wharf today when one of the boats brought in some Dry A&D 

new emigrants—but more importantly—somewhat better than one in practically any 
hundred good cows for breeding. Probably there wasn't one amongst 


combination of potencies 
us who has tasted cheese or butter since we've been here”. pont 


Today we associate such “austerity’’ with England and other have- Fortified Sardine Oils 
not nations. But austerity is a part of the “heritage of character” 
which helped lay the foundations of the United States. It colored the GENERAL MILLS, INC. 
lives of all the early inhabitants. It made them careful, accurate. Arpro Wheat Germ Oil 
It is evident in our basic laws. And probably is responsible for more 
of the successes of those early business firms than many of us realize. BARRETT DIVISION 
Allied Chemical & Dye Corp. 


So the firm of Atkins & Durbrow grew with the Nation—strong, 
honest, sincere. You will find that we have never relaxed these 
standards. Our quality Vitamin Products are known far and wide SPERTI, INC. 
for quality and full measure, “running over”. 


Niacin 


Brewer's Dried Yeast 

If you would like to do business with a firm you can always de- 
pend on—try us. Our Vitamin Products are designed to meet your 
specific requirements. 


of GPM 
Quality PEAT MOSS 


Manufacturers of 


ATKINS « DURBROW, 


— the 
ORK 7, N.Y. all-organic animal-manure 
165 JOHN STREET. NEW LOS ANGELES fertilizer 
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@ WITH all the information and ad- 
vice offered to farmers these days by 
county agents, soil conservation ex- 
perts, and magazine writers, you'd 
hardly think they would be accepting 
any from a feed dealer. However, that’s 
exactly the case over at Cannon Falls, 
Minn., where Earl Benson operates 
Benson & Co. 


“I've found that our live displays 
attract more attention, arouse more 
questions, and create more business 
than anything I’ve attempted,” de- 
clares Mr. Benson. “These are educa- 
tional displays. Farmers come into the 
store to inspect these displays. They 
argue with me about the gains made 
by the calves, pigs, and chickens. We 
have some spirited discussions at times. 
But in the end, most of our conversa- 
tions end when the farmers tell me to 
throw a few bags of feed on their 
trucks.” 


Last fall Mr. Benson had two pigs 
on exhibition in his store for about 
three months. One day he decided to 
stage a demonstration to prove the 
effectiveness of a worming powder he 
carries in stock. So he invited scores 
ot farmers to drop into the store and 
see the results of the de-worming ex- 
periment. The farmers could actually 
see the worms in the droppings. Sales 
of both feed and worm powder made 
a very perceptible spurt that week. 


“My point is that all these farmers 
have been told over and over again 
that it pays to worm their pigs,” Mr. 
Benson declares. “And yet, it took a 
little demonstration like mine to con- 
vince them -that it’s sound business. 
Furthermore, this tied in very nicely 
with my weight records. Farmers would 
say to me, ‘I can’t see how you get 
those quick, cheap gains. You must be 
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Cannon Ball Cannon Falls 


Impact of Benson Methods Creates Big Sales 


giving them some kind of a growth 
stimulant.” ” 

Mr. Benson's answer to that accusa- 
tion was to show farmers statements 
by nutrition experts that similar gains 
could be made by following the same 
kind of practice. 

“My pigs did not receive any par- 
ticular kind of attention,” he explains. 
“I merely gave them plenty of feed 
and fresh water.” 

One farmer challenged Mr. Benson 
to do as good a job with baby chicks 
and a calf. Mr. Benson accepted and 
did an excellent job. Farmers would 
come in to give the chickens a thor- 
cough checking. When the _ birds 
reached broiler size, Mr. Benson sold 
the lot at a nice profit. 

Mr. Benson believes competition is 
stronger in Cannon Falls than in any 
village of comparable size. He cites the 
fact there are seven feed retailers in 
the village in addition to dealers in 
country stores and cross roads on every 
road leading out of the village. How- 
ever, Cannon Falls is located in a good 
farming area where farmers practice 
diversified farming. 

“Somebody is going to sell feed to 
our farmers,” he points out, “and it 
might just as well be me.” 

As a long-time resident of Cannon 
Falls, Mr. Benson has a wide number 
of friends and acquaintances. 

Despite his wide acquaintanceship, 
Mr. Benson is careful about making 
calls while farmers are out in the 
fields. In fact, he believes a good way 
to lose business is to call on farmers 
while they are seeding or cultivating 
or harvesting. He thinks the ideal time 


is to call on them after supper or while. 


they're doing their chores. 

Mr. Benson maintains a policy of al- 
ways having a large and adequate 
supply of feeds on hand. He supple- 
ments this with a good stock of seed, 
insecticides, and poultry remedies. 

“It’s a form of slow death for a 
dealer to keep telling farmers, ‘I’m just 
out of that item but I'll send in an 
order tonight and have it for you next 
week’, Mr. Benson declares. “Before 
long, farmers will get out of the habit 
of calling on you.” 


LIVE demonstrations have cre- 
ated more business than any 
other stunt he has attempted 
in the opinion of Earl Benson, 
shown above with his wife in 
the well stocked remedy de- 
partment of Benson & Co., 
Cannon Falls. An exterior view 
of the store is at lower left. 


In connection with his feed store, 
Mr. Benson operates a weed and or- 
chard spraying service that ties in very 
nicely with feed retailing. When mak- 
ing a call to spray apple trees, for ex- 
ample, or a barn, he casually brings up 
the subject of feed. 

“I’m coming out your way to do a 
spraying job,” he mentions, “and I 
could easily bring you a few sacks of 
chick starter or hog feed at the same 
time.” 

Mr. Benson charges $3 an hour for 
spraying orchards on farms with a 
minimum of $5. In the village the 
charges are 50 cents per tree, while 
barns are sprayed at the rate of a half- 
cent a square foot plus the cost of the 
material. 


Mr. Benson makes frequent use of 
post card mailings to drum up new 
business. Usually he sends out a batch 
of 300 cards calling attention to the 
spraying service. He also does some 
newspaper and radio advertising but 
believes the cards are the most effec- 
tive of the three types. 


(Continued on page 80) 
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GIVE YOUNG MEN Most inspiring feature of the recent Grain & Feed 
A CHANCE Dealers National association convention was a discussion 

of what young men see ahead in the grain and feed 
business. There were four young men participating — one associated with his father 
in the terminal elevator business and another, with his father, operating a country 
elevator which had been established by his great grandfather. The other two young 
men were first of their line in feed and grain. 


All of the four young men gave a splendid account of themselves on the speaking 
platform and convinced the “oldsters”, present in the majority, that there are capable 
young brains and bodies to carry on the service to agriculture and the traditions which 
have made the grain and feed trades outstanding in American business history. 


These young men must be encouraged, more young men must be welcomed into 
our industry and we “oldsters” must heed the pleas of the “youngsters” to join with 
them more emphatically in the fight to restore free enterprise to the grain trade so 
that they may have the same opportunities for success in the future as we had in 
the past. 


One of the young men summarized several good reasons why we should encourage 
more young men to assume responsibility for the operation of our businesses. They are: 


(1) To keep our business moving forward so that it really continues to serve our 
customers. 


(2) To provide an opportunity for us to take things easier — to enjoy life. 


(3) And, at the same time, to assure us of a continuing good return from our 
business investment. 


The above are selfish reasons as is the satisfaction which comes through helping 
a young man achieve success. But we all have an inherited obligation to help younger 
men whether they are our sons or the sons of others. Let us keep the faith. 
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When Nature Plays Tricks 
the Storing Vitamins 


if 


You have often heard farmers say to a feed 
dealer, ‘“There’s nothing like good hay for vita- 
mins and minerals.” 


To which an experienced nutritionist could reply, 
“That’s right, but how dependable is nature— 
how often does she play tricks in the storing of 
these essential nutrients?”’ 


Take vitamins for example. Which of the two 
samples displayed above would you consider 
high in vitamin D? If you are like 83.3% of those 
who guessed at the recent National Feed Indus- 
try Show, you would say Sample One. 


As a matter of fact, Sample Two, cured under far 
less favorable conditions, proved, when assayed, 
nearly five times more potent in vitamin D than 
Sample One. 


This is not an unusual example. A recent survey 
made by Standard Brands, in collaboration with 


Standard Brands Incorporated, Agricultural Dept., 595 Madison Ave., New York 22, N. Y. 


ten agricultural colleges and experiment stations 
over the country, indicates wide variation in the 
vitamin D content of hay. 


There is one way to be sure your feeds for four- 
footed animals contain adequate vitamin D. Add 
Fleischmann’s Irradiated Dry Yeast. This rich 
source of vitamin D is inexpensive, easy to mix, 
and assures adequate vitamin D intake—so 
essential to healthy livestock. 

If your feeds contain FIDY, this is further evi- 
dence that you are rendering your customers a 
real nutritional service. If your feeds do not con- 


tain FIDY, write us for further facts. Address 
Dept. FB-10. 


IRRAD 
‘ATED D 
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Young Men Find Industry Sound 


Voice Views at Grain & Feed Dealers Meeting 


DESPITE a gloomy general outlook 
because of continued government con- 
trols, you better not give up on the 
grain and feed trade. At least not if 
you listened to the expressions of con- 
fidence voiced by “young men” in the 
industry at the 53rd annual convention 
of the Grain & Feed Dealers National 
association held Oct. 9-11 at the 
French Lick Springs hotel, French 
Lick, Ind. 

Featured at the meeting was a panel 
discussion by four younger men in in- 
dustry who were asked to give their 
views on the future outlook. If their 
sentiment is any criterion, the grain 
and feed trade will be around a long 
time. 

The program opened Oct. 10 with 
an annual report by E. B. Evans, Evans 
Grain Co., Decatur, IIl., chairman of 
the executive committee. Mr. Evans 
reported that the association had bud- 
geted $67,170.08 for the past year but 
had spent only $56,161.08. Income was 
$62,405.04. 

According to Mr. Evans, the asso- 
ciation had a total of 1,259 members in 
1949 compared to 1,282 in 1948. Of 
these there were 986 direct members 
in 1949, compared to 1,028 in 1948. 

In his annual address, President 
H. H. Green, H. H. Green Mill & 
Elevator, Pattonsburg, Mo., reported 
that the grain trade to a large degree, 
and the feed trade to a lesser degree, 
has all the first scars of an industry 
being nationalized. 


“In spite of all the effort we have 
made, the cold fact is that the grain 
trade is fighting a rear-guard battle 
along the road that could lead to social- 
ization,” he said. 

President Green urged the associa- 
tion to fight any attacks on a free fu- 
tures market; asked for equal taxation 
on cooperatives, and called for a more 
active membership campaign. 

D. Howard Doane of the Doane 
Agricultural Service, St. Louis, Mo., 
talked on some results of the Hoover 
commission report. Mr. Doane served 
on the agricultural section of this 
committee. 


Striking at the expansion of govern- 
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ment service, Mr. Doane said: 

“A good government takes a dollar 
and returns 75 cents in actual service 
or material. A fair government keeps 
50 cents for overhead, red tape and in- 
efficiency, but in some cases corrupt 
government keeps up to 75 cents out 
of every dollar of tax money.” 

Speaking of the cumbersome meth- 
ods brought out by the Hoover report, 
Mr. Doane declared that every govern- 
ment purchase transaction costs more 
than $10 in labor and materials, yet 
approximately half the government 
purchase orders are for less than $10 
each. 

Mr. Doane reported that the Hoover 
commission asked for reorganization of 
the department of agriculture into six 
services namely, research, extension, 
agricultural credit, agricultural re- 
sources conservation, regulatory and 
commodity adjustment. 

Closing the first morning session, 
Homer I. Huntington, executive man- 
ager of the Poultry & Egg National 
Board, Chicago, told how the board 
works and urged the trade to get be- 
hind the current fowl fashion contest 

At the afternoon session Oct. 10, a 
program of special interest to the wo- 
men was presented. Chief attraction 
was Congresswoman Cecil Harden of 
Indiana, and a cotton bag style review. 

Congresswoman Harden called on 
American businessmen to take a more 
active part in government. 

“The republic can continue to exist 
only so long as the citizenry recognizes 
its responsibility to support the gov- 
ernment, instead of claiming or assert- 
ing an alleged right to be supported 
by the government,” she said. “I fear 
that many of our citizens today have 
been led astray into a belief that the 
latter alternative is possible. The course 
of history has shown that it is not.” 

The morning session Oct. 11 offered 
views by the “younger men” of the 
trade. With R. H. Diercks, Cargill, 
Inc., St. Louis, Mo., presiding, three 
young men were presented. Mr. Diercks 
said that despite the gloomy picture 
painted by old trade members, young 


men still enter the grain business. He 
indicated that evidently they do not 
scare easily because we are a nation of 
logical people who will find a logical 
answer for our problems. 

“This is a good business if it gets 
an even political break,” Mr. Diercks 
said. 

First speaker was James Kile, Fred 
Kile & Sons, Kileville, Ohio, who is a 
fourth generation grain and feed man. 
Running a country elevator, Mr. Kile 
said, entails a responsibility to accept 
grain from the farmer irregardless. He 
indicated that the trouble now is to 
find storage for the grain and if none 
is available the farmer blames the 
country elevator first. 


“The big danger in the country is 
the growing idea that profits are some- 
thing evil,” Mr. Kile said. “In our own 
business, all profits, outside of our 
actual salaries, have gone back into 
our business to build better facilities 
and provide better service for our 
customers.” 


Mr. Kile expressed a belief that cur- 
rent problems can be licked and that 
the grain trade holds a good future for 
young men. 

Sherell Johnson, Johnson Feed & 
Supply Co., Linton, Ind., spoke on 
opportunities in the feed industry. He 
related how he started in the depres- 
sion year of 1931 and has continued 
to grow with it. 

“There are so many things in favor 
of the retail feed business that I can’t 
help but be optimistic about it,” Mr. 
Johnson said. “Each year more feeders 
must turn to better balanced rations; 


‘the feed business is a socially desirable 


business and it is absolutely essential 
in building a better standard of living.” 

Mr. Johnson urged handling a com- 
plete line of feeds, plus sidelines and 
stressed the value of supporting 4-H 
club activities. He suggested that bet- 
ter opportunities be made available for 
young men to enter going feed con- 
cerns so that older men can step aside 
and enjoy life. He suggested a profit 
sharing basis as a good entry for young 
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VITAMINS 


vitAND 
Vitamin A & D Feeding Oils for 
poultry and animal feeds 


Vitamins have no shape—and little weight. We capture them 
by special irradiation and refining methods, and preserve 
them in stable carriers. We deliver high and low potency vita- 
min concentrates in any form — dry carriers, feeding oils, water 
miscible solutions, or emulsions — to leading feed manufac- 
turers everywhere. DREW VITAMINS, the foundation for 
all good feeds, will help you make life easier down on the farm. 


With DREW VITAMINS, quality is a scientific fact ... 
backed by rigid laboratory and biological controls. E. F. 
DREW & Co., Inc., are major producers of Edible Oil Prod- 
ucts, Cod Liver Oils, Feeding Oils. Extensive research in the 
development of vitamins, amino acids, hormones, synthetics, 
farm chemicals constantly provides new contributions to the 
science of nutrition. 


VITAND-STRAIGHT D 
FEEDING OILS 
for poultry and turkey feeds 


VITAND EMULSIONS 
Vitamin Oil Emulsions for poultry 
and animal feeds 


VITANDRY 
Vitamin D3 in powder form for 
poultry and animal feeds 


Why not discuss your vitamin requirements with the DREW 
representative? You'll find the wide diversification of DRI] W 
VITAMINS particularly helpful in reducing feed costs. lor 
your convenience, warehouse stocks are maintained at strategic 
locations throughout the country. 


VITANDry D, 
Irradiated Yeast Sterols in pow- 
der form for four footed animals 


VITANDRY A 
Vitamin A in powder form for 
poultry and animal feeds 


For further information, write 
Farm Geed Division 
E. F. DREW & Co., INC. 


BOONTON, NEW JERSEY 


Also CO-RA-ZONE 
Nitrofurazone compound stops 
losses from coccidiosis and 


pullorum New York Office 15 East 26th St.e Chicago e Boston e Philadelphia e Greenville, 
S. C. ¢ Montreal, Canada e Rio de Janeiro, Brazil e Buenos Aires, Argentina 
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Feed Control Officials Convene 


Association Elects A. B. Poundstone President 


e A. Bruce Poundstone, head of the 
department of feeding stuffs, Kentucky 
Agricultural Experiment station, Lex- 
ington, Ky., was elected president of 
the Association of American Feed 
Control Officials at the 39th annual 
convention held in the Shoreham ho- 
tel, Washington, D. C., Oct. 5-6. He 
succeeds A. M. G. Soule, chief of the 
division of inspection, department of 
agriculture, Augusta, Maine. 

M. P. Etheredge, state chemist, Mis- 
sissippi State college, State College, 
Miss., was elected vice president and 
R. W. Ludwick, deputy in charge of 
feed and fertilizer control office, State 
College, N. M., was elected to the ex- 
ecutive committee. L. E. Bopst, state 
chemist, inspection and _ regulatory 
service, College Park, Md., was re- 
elected secretary-treasurer. 


President Soule was unable to attend 
the convention because of sudden ill- 
ness and so his address was read by 
William C. Geagley, chief chemist, de- 
partment of agriculture, Lansing, 
Mich. Mr. Soule advised against con- 
sidering the convenience and comfort 


PICTURED at left below are 
William Rothermel and Dr. F. 
M. Parker of Merck & Co. with 
W. S. Thompson, Ohio control 
official, between them at the 
recent convention of the Amer- 
ican Association of Feed Con- 
trol Officials. In the other pic- 
ture: C. |. Post of Nopco, R. R. 
Spitzer of Murphy Products and 
W. B. Griem, Wisconsin con- 
trol official. (Polaroid photo 
by The Feed Bag) 
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of enforcement of feed control laws 
and forgetting the benefit to the con- 
sumer. “The law,” he said, “is framed 
to protect the honest manufacturer and 
should be honestly enforced by the 
feed official to protect his constituents. 

“We must acknowledge that as feed 
control officials we do have numerous 
problems,” Mr. Soule continued, “and 
we must also acknowledge that we are 
living in times of rapidly changing 
conditions. The time afforded for a dis- 
cussion of these numerous problems 
precludes often any suggestions as to 
their remedy.” 

Lloyd S. Riford, president of the 
Beacon Milling Co., Cayuga, N. Y., 
discussed “Consumer Protection by 
Government Regulation” as a repre- 
sentative of the American Feed Manu- 
facturers association. His address is 
published beginning on page 35 in this 
issue of The Feed Bag. 

W. M. Beeson of the department of 
animal husbandry, Purdue university, 
Lafayette, Ind., followed with the most 
interesting nutritional address of the 
convention. Using slides illustrating 
the results of Purdue experiments he 
discussed four factors which are af- 
tecting feed economy as follows: 


“1. Improved balance of nutrients, 
particularly the wider use of high 
quality feeds and pasture. 

“2. Hormones. The introduction of 
hormone-active substances in livestock 
rations such as thyroprotein, thiouracil, 


VETERAN Secretary L. E. Bopst, 
(left) College Park, Md., and 
new President A. Bruce Pound- 
stone, Lexington, Ky., are shown 
above in conference immedi- 
ately following the close of the 
convention. (Polaroid photo by 
The Feed Bag) 


stilbestrol and many others which are 
known, but untried. 


“3. Poor roughages. We are begin- 
ning to recognize that for years we 
have burned and destroyed roughages 
that have potential feed value, such 
as corn cobs, corn stalks, soybean straw 
and cottonseed hulls. The wider use 
of these farm products should increase 
the efficiency of livestock production 
on the farm. 


“4, Animal breeding. I am not going 


(Continued on page 26) 
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IT HAS NO EQUAL 


No other natural feedstuff contains all of 
the nutritive factors present in the better 
grades of dehydrated alfalfa meal. Secure 
your requirements from a reliable source 


with a dependable record of performance. 
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by Congressman LAWRENCE H. SMITH 


Washington, D. C. 
October 7, 1949 


FOREIGN AID SPENDING 


The extent of U. S. spending abroad is not fully realized by the people. 
This program along with domestic expenditures is hitting a national record. We 
are now spending more than is received, which means that deficit financing is the 
the order of the day. Economists are again predicting that another inflationary 
spiral is on the way. This time the lid might blow off. 


On foreign aid the bureau of the budget reports that we have spent more than 
27 billion dollars to help other countries since V-J day - June, 1945. Congress 
has voted 23 foreign-aid programs and these have called for the spending of 
$200 every second of each day since the last gun was fired in World War II. 
Senator Harry Byrd, of Virginia, has called the turn on this situation. In addi- 
tion to the above expenditures for direct foreign aid must be added 8 billion 
dollars in usable military equipment that the military forces left in Europe. 
The new military aid program, just approved by Congress, will cost 66 billion dol- 
lars more over a five-year stretch. Remember, all this for assisting other coun- 


tries. How much more can we afford to give without risk of economic collapse? 
The New Dealers never worry about that question. 


TAX EVASION SCHEMES 


Spending calls for the collection of taxes. Recently administration lead- 
ers - McCormack, Doughton, and Cannon - have said that our present deficit spend- 
ing program calls for new taxes. The House ways and means committee will tackle 
that problem in January. Anticipating an increase in taxes, business organiza- 
tions are looking for ways to escape them. Legal schemes, such as charitable 


trusts, cooperatives, and educational institutions are being organized for that 
purpose. 


Examples: The famous Campbell wheat ranch in Montana - 95,000 acres - has 
been sold to a charitable trust for two million dollars. Its earnings, which 


have paid a 38 per cent corporate income tax in the past, will now go tax-free 
under the law. 


John Hartford, head of the great A. & P. grocery store chain, is reported 
to have said that if the government wins its anti-trust suit, he will convert it 
into a gigantic cooperative. The A. & P. has been paying about 15 million dollars 


in income tax each year. It will pay no taxes as a "co-op," which means that the 
burden is shifted to the taxpayer. 


Universities that are tax-free are entering the business and industrial 
field in competition with tax-paying firms. The University of New York owns and 
operates a piston ring factory in New York, and a pottery factory in New Jersey. 
In another case the profits of a horse-racing track go to a university. A boys’ 
military school in Minnesota owns a furnace factory in Ohio. 


It is evident that serious study must be made of our whole system of taxa- 
This is the big job for the next session of Congress. 


A NEW SOCIAL SECURITY BILL 


The House has passed an amendment to the social security law which increases 
federal assistance and welfare services at a cost of 256 million dollars a year. 
The bill came in under a "gag rule” which foreclosed amendments and the vote had 


tion. 


(Continued. on page 97) 
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— Feed Control Officials 


(Continued from page 23) 


to discuss animal breeding, but I should like 
to mention that the production of inbred 
lines and hybrid hogs should eventually do 
the same thing for the livestock industry as 
hybrid corn has done for the corn industry.” 


The next speaker was John K. Westberg, 
manager of the Ration-ayd department, The 
Borden Co., New York City. Captioned “Do 
We Ride Too Many Horses?”, his address 
is published beginning on page 15 in this 
issue of The Feed Bag. 

Lyman Peck, Chicago feed consultant, 
closed the opening session of the conven- 
tion with a discussion of meeting new con- 
ditions in the feed industry. 

“The manufactured feed industry has ad- 
vanced and is still advancing just as rapidly 
as the automotive industry,” he said. “Sixty 
years ago 95 per cent of the feed made by 
one of my clients consisted of horse feed— 
‘Street Car’ brand— made primarily for 
horses that pulled street cars. Today, horse 
feed does not make up 1 per cent of their 
output,” declared Mr. Peck. 

“The research workers in our federal and 
state institutions and in the laboratories and 
feed lots of industry are almost daily estab- 
lishing new facts about the nutritive require- 
ments of various classes of poultry and live- 
stock. They are testing new products to 
meet these requirements and to enable the 
feed industry to produce better and more 
efficient feeds—feeds that reduce the cost 
of producing meat, milk and eggs.” 

The afternoon of the first day was de- 
voted to reports of committees and investi- 
gators but formal speaking was resumed the 
second morning with an address on “Feeds 
of the Grain Distilling Industry” by Phillip 
J. Schaible, director of the Distillers Feed 
Research council, Cincinnati, Ohio. Re- 
search work, he said, confirms the superior 


SHOWN at upper left are Fred Thomas of Central Soya and Walt Berger of the 


American Feed Manufacturers association, chatting between sessions of the Feed 
Control convention at the Shoreham hotel in Washington, D. C. The center picture 
in the top row shows F. H. Clickner of Borden's with Harry J. Prebluda of U. S. 
Industrial Chemicals. Next are P. J. Schaible of the Distillers Feed Research 
council and Lyman Peck, feed consultant, with Redman Callaway of ihe Laboratory 
Construction Co. In the bottom row, from left to right: Hal McGeorge of Royal 
Stafolife Mills with Armour's Joe Nelson. Pillsbury's M. E. Cook with R. 6G. 
Houghtlin of the National Soybean Processors and Quaker's G. F. Dieffenbach. 
Ken Walters of E. F. Drew and Joe Goldstein of World Products watching the 
World Series on TV. (Polaroid photos by The Feed Bag) 


nutritional values of distillers feeds over the 
grains used in their manufacture and re- 
ported on experiments with beef cattle, dairy 
cattle, swine and poultry. 


T. H. Jukes of Lederle Laboratories, Pearl 
River, N. Y., discussed “Certain New Feed 
Ingredients and Their Relation to Control 
Methods”. Most of his paper was devoted 
to the animal protein factor.and vitamin B12 
showing results obtained using these vita- 
mins in combination with peanut meal, soy- 
bean meal and fish meal. 


The final speaker was John L. Harvey, 
director of litigation, food and drug ad- 
ministration, Washington, D. C. Scientific 
factors are often too technical for the ordi- 
nary purchaser of feed, he said, and sug- 
gested that consideration in labeling be 
given to the actual value in terms the cus- 
tomer can understand. Emphasize all ingre- 
dients which have been proven essential, he 
advised. 


Mr. Harvey's address was followed by a 
closed session of the convention at which 
recommendations of the executive commit- 
tee, based on reports of the standing com- 
mittees and the investigators, were con- 
sidered. 


Changes in the official definitions will not 
be available until published by the associa- 
ticn but it can be reported that the tentative 
definitions covering the following ingredi- 
ents were made official: 


Citrus seed meal; solvent extracted cotton- 


seed flakes, solvent extracted cottonseed 
meal; condensed cultured whey; screenings 
oil feed; grass meal; ramie leaf meal: low 
fluorine rock phosphate; wheat mixed feed; 
wheat standard middlings; wheat brown 
shorts; wheat gray shorts; wheat red dog; 
wheat feed flour; wheat germ meal; wheat 
germ oil cake; brewers dried yeast. 

A number cf the old official definitions 
were dropped to make room for the new 
and many of the definitions for other in 
gredients were changed in detail which can- 
not be reported at this time. 


@ H. A. NELSON, Fargo, N. D., has re 
signed as president and general manager of 
Newday Seeds, Inc. 


@ HUEY SEED CO., Carthage, Ill.. was 
host to its dealers from Illinois, Iowa, Mis 


souri, Kansas, and Nebraska on Oct. 2 


RATHBUN BUYS FEED BUSINESS 

The A. C. Burkett & Son grain elevator 
and feed mill at Weyer station, Sandusky, 
Ohio has been purchased by R. L. Rathbun 
who will operate the business under the 
name of R. L. Rathbun Feed & Grain Co. 
For the past 21 years Mr. Rathbun has been 
with the Sherwin Williams Co. where lie was 
connected with the grain, feed and vege 
table oil end of the business. He is also the 
owner and operator of a large dairy farm 
and his herd of registered Holstein-Fricsian 
cattle is considered one of the finest in the 
state. 
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Cross-section showing all four 
sides of the dual, free-flowing 
grain columns, constructed of 
spec ally woven high carbon 
stee| wire screens. 


COLUMNAR GRAIN DRIERS 


for more effective and economical grain 
drying...since each and every kernel is 
fully and completely exposed to LOW 
temperature air while moving down the 
unobstructed, free-flowing columns! 


Stark simplicity of explanation is engineered into like simplicity 


A: R - of design, construction, installation and operation! And that's 


. « . knowing that its 20-year record of success will give them 


COMPLETE MILL SERVICE actually improved quality grain, with an amazing economy of 
85 BLUXOME ST., SAN FRANCISCO, 7 operating and maintenance cost. 


BERICO Columnar Grain Driers are factory pre-fabricated, shipped 
for easy and rapid assembly in existing elevators or mills, also in 


just why more and more grain operators are turning to BERICO 


models for outdoor installation. Capacities for small grain opera- 
tors up to requirements of largest terminal elevators. Data sheets, 
blue-prints, complete details together with list of recent BERICO 
users, sent on request, without obligation now or at any future time. 
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‘ 
CALIFORNIA. 
‘ 


Why 


is the Logical Carrier for Trace ‘Minerals 


ALT is the major essential mineral. It’s needed 


— in varying amounts — by all livestock. Trace 
Minerals — cobalt, iron, copper, manganese, iodine 
— are needed in only minute amounts . . . but they 
are vital to the enzyme, vitamin and hormone func- 
tions of the body—the basic life functions. Together 
they form a 7-element team to help livestock make 
better growth, faster gains . . . greater profits. 


Chlorine from salt aids in breaking down feed pro- 
teins . . . puts iron in a more usable form. Iron and 
Copper work together making hemoglobin of blood. 
Cobalt makes for a healthy intestinal flora . . . better 
use of feed nutrients. Manganese is vital for good 
bone growth, reproduction, milk flow. It is in the 


marrow of bone that blood is made. Sodium alka- 
lizes the food mass ... controls the internal pressures 
that move nutrients to various tissues. Iodine regu- 
lates the thyroid gland which controls the entire ac- 
tivity of the body. 


Livestock need all seven elements for health and vig- 
or... for proper digestion and assimilation of feed. 


They work better together than as individual units. 


This is why Morton’s Trace Mineralized Salt, fed 
free choice, is the efficient, economical effective way 
for livestock raisers to supply the trace minerals to 
their animals. It helps assure healthier, thriftier live- 


stock — means new sales . . . greater profits for you. 


Morton Salt Company « chicago 3, Illinois 
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ADEQUATE, up-to-date equip- 
ment and plenty of high-caliber em- 
ployes rendering prompt, efficient ser- 
vice are basic success factors in the 
feed business believes J. Sterling Bow- 
man. wide-awake head of Bowman 
Bros., Inc., Gaithersburg, Md. The 
Maryland dealer, who possesses a 
thoughtful considerate manner and a 
pleasant drawl, has given a lot of 
thought to the matter. 

A business firm in Gaithersburg 
mus: be up-and-coming if it is to live 
and prosper. Gaithersburg is just 17 
miles from the nation’s capital in the 
heart of Montgomery county which 
ranks first in the United States in edu- 
cation and third in agriculture. Mr. 
Bowman has therefore worked long 
and hard to insure good equipment and 
personnel. 

“We feel that we have built up a 
good deal of our business on the good 
service we have rendered,” he stated. 
“Giving the customer what he wants 
at a reasonable price has been our con- 
stant aim. 

“Customers who came to us 40 years 
ago in our Germantown, Md., location 
still come to us here. But we're not 
lying down on the job on account of 
that. Our salesman is on the road con- 
stantly looking for new contacts and 
making service calls on our regular 
customers.” 

In this rich farming area of Mary- 
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Where Father Bought His Feed 


Trading with Bowman’s a Family Tradition 


land, often considered by visitors a 
“garden spot of the agricultural world,” 
farms have remained in the same fam- 
ily for years and many of the Bowman 
firm’s patrons are operating in a father- 
son combination. Diversification of 
crops is generally practiced. The sons 
usually attend agricultural college and 
return with new ideas and methods for 
the old farm. The educational tone of 
the farming community is a distinct cut 
above the average. 

On June 4 of this year, farm leaders 
of the community gathered to con- 
struct the Montgomery County Co- 
operative Agricultural center on a 64- 
acre tract at the edge of Gaithersburg. 
More than 800 workers gave their time 
to build the livestock exhibition barns, 
outdoor fireplaces, and picnic tables. 
Road and grading work, amounting to 
$35,000 in value was donated and done 
in one day. Though not yet completed, 
it promises to be a wonderful setting 
for exhibition of stock and other farm 
products as well as for recreation. 

“Dairy feed is the biggest end of the 
feed requirement here,” the Gaithers- 
burg dealer noted. “This puts our 18 
per cent dairy feed in biggest demand. 
We make all of our feeds under the 
brand name of Gilt Edge.” 

“Custom grinding and mixing is 
quite a business with us,” he continued. 
“Fifty per cent of our tonnage is cus- 
tom mixing. We charge 12 cents per 


ANY business that hopes to 
grow and prosper must be con- 
stantly on the alert for ways to 
render more efficient service 
according to J. Sterling Bow- 
man (above) who heads Bow- 


man Bros., Inc. An_ exterior 
view of the feed plant at Gaith- 
ersburg, Md. is shown below. 


bundred if the grain is brought to us 
and 22 cents if we pick it up and de- 
liver it back to the farm.” 

The firm operates four 2-ton Sprout, 
Waldron mixers. Two of them are in 
the two-story warehouse adjoining the 
mill proper. This huge building is 120 
feet by 100 feet while the mill mea- 
sures 40 by 52 feet and is five stories 
high. A bag sewing machine is at hand 
for closing the bags at every mixer. 

The other smaller building which 
joins the rest to form an L contains the 
offices and another storage room, 30 


. by 100 feet. Here the fourth mixer is 


located and is used for poultry feed 


‘alone. 


Jay-Bee hammermills are in use. All 
other equipment is Sprout, Waldron 
and includes four receiving separators 
for cleaning wheat and corn, a 30 inch 
corn cutter, one molasses mixer, and 
drags and fans for loading and unload- 
ing sacked and bulk grain. When this 
battery of equipment goes into opera- 
tion, a 15-ton truck can be loaded with 
bulk wheat in five minutes. Much 


(Continued on page 84) 
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Animal Protein Factor 
free-flowing...easy-to-mix...non-caking 


@ Your customers will get faster gains and earlier 
marketing when they use your poultry and hog feeds 
supplemented with Bi-Con APF-3. 

Bi-Con APF-3 is a feed supplement containing a 
guaranteed minimum of 3.0 milligrams of Vitamin B,.2 
activity per pound (L.L. assay). In addition, Bi-Con 
APF-3 also provides other unidentified growth factors. 

Bi-Con APF-3 is free-flowing, easy-to-mix and non- 
caking. Its use increases the hatchability of chicks, 
reduces high chick mortality and stimulates the growth 


of chicks and hogs. 

With the use of Bi-Con APF-3 you can replace in 
part the amount of expensive tankage, fish solubles 
or meat scraps with the more economical vegetable 
proteins. 

You will make a better feed and make more money 
by using Pfizer Bi-Con APF-3. Write today for 
prices. Chas. Pfizer & Co., Inc., 630 Flushing Avenue, 
Brooklyn 6, N. Y.; 425 North Michigan Avenue, 
Chicago 11, Ill.; 605 Third Street, San Francisco 7,  alif. 


Chemists Since 4849 
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Michigan Associated Feed Men, 
Olds Hotel & Michigan State 
College, Lansing, Mich. 

Oct. 27-28 


Oklahoma Formula Feed Confer- 
ence, Oklahoma A & M College, 
Stillwater, Okla... Oct. 27-28 


Pennsylvania Millers & Feed Dealers 
Association, Hotel Brunswick, 
Lancaster, Pa... Oct. 28-29 


Cornell Nutrition Conference, Ho- 
tel Statler, Buffalo, N. Y. 
Nov. 3-4 


Chio Animal Nutrition Conference, 
Ohio State University, Columbus, 
Ohio Nov. 10-11 


California 1949 Animal Industry 
Conference, Governor's Hall, Sac- 
ramento, Calif............ Nov. 16-17 


Western Grain & Feed Association, 
Hotel Fort Des Moines, Des 
Moines, Nov. 21-22 

American Dehydrators Association, 
Broadmoor Hotel, Colorado 
Springs, Jan. 18-20 


Indiana Grain & Feed Dealers Asso- 
ciation, Claypool Hotel, Indian- 


Northwest Retail Feed Association, 
Hotel Nicollet, Minneapolis, 
Jan. 23-24 


Distillers Feed Research Council, 
Hotel Winton, Cincinnati, Ohio 
Jan. 24 


Colorado Grain, Milling & Feed 
Dealers Association, Shirley-Sav- 
ory Hotel, Denver, Colo. 

Feb. 26-28 

Nebraska Grain & Feed Dealers 
Association, Omaha, Neb. 

April 24 

Panhandle Grain & Feed Dealers 


Association, Herring Hotel, Ama- 
rillo, Tex. May 2-3 


Kansas Grain, Feed & Seed Dealers 
Association, Hotel Kansan, To- 
Deka, May 5-6 


Central Retail Feed Association, Ho- 
tel Schroeder, Milwaukee, Wis. 
June 5-6 
Indiana Grain & Feed Dealers Asso- 
ciation, Mid-summer meeting, 
French Lick Springs Hotel, French 


Eastern Federation of Feed Mer- 
chants, Commodore Hotel, New 


Missouri Formula Feed Conference, 
University of Missouri, Columbia, 


Florida Feed Dealers Association, 
University of Florida, Gainesville, 


Fla. Nov. 9-10 
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Michigan Feed Men to Meet 


Plan Conference at MSC, Oct. 27-28 


W. T. DIAMOND 


@ A two-day combined nutritional confer- 
ence and annual convention of the Michigan 
Associated Feed Men will be held Oct. 27- 
28, at Michigan State college, East Lansing, 
Mich. it has been announced by John A. 
Krusoe, secretary of the feed association. 

The joint meeting will include a full two 
days of lectures on feed subjects, a business 
meeting of the feed men on the first day 
with a cocktail party and the annual banquet 
that evening. The evening events will be 
held in the Olds hotel in Lansing. 

All daytime activities will take place in 
MSC’s agricultural engineering building on 
the campus at East Lansing. Registration 
will start at 9 a. m. on Oct. 5 with the open- 
ing address of welcome by Prof. George 
Brown, animal husbandry department, MSC, 
scheduled for 10 a. m. 

He will be followed by George Bradley, 
director of the production and marketing 
administration, Commodity Credit Corp., 
Chicago, Ill., who will speak on the subject: 
“Commodity Stock Piles—Curse or Bless- 
ing?” A business meeting at 11:15 a. m. will 
be followed by lunch, presided over by Al 
Oliver, chairman of the afternoon session. 
Prof. Paul Bagwell, head of the department 
of written and spoken English, MSC, and 
past president of the United States Junior 
Chamber of Commerce, will be the speaker. 

“Opportunities Unlimited” will be the 
subject of a talk by A. J. McLaughlin, Ar- 
cady Farms Milling Co., Chicago, Ill., at the 
opening of the afternoon session. Eunice 
Dustin of the Chicago Board of Trade, Chi- 
cago, Ill., will then present “The Story of 
the Market.” Roy Roles, manager of the 
Ubly branch, Bad Axe Grain Co., will tell 
“Why I am in Elevator Work.” 

At 3:45 p. m., visitors will be taken on a 
tour of the MSC farm installations. They 
will inspect the dairy and poultry labora- 
tories and witness a demonstration of artifi- 


A. J. McLOUGHLIN 


cial breeding. The tour will be under the 
direction of Prof. Carl Card, head of the 
poultry department, and George Parson, 
dairy department. 

The cocktail party will be held from 5 to 
6 p. m. that evening at the Olds hotel with 
the banquet at 6:30 followed by a floor show 
and dancing. 

The second day’s session will start at 9 
a. m. with two colored motion pictures, “The 
Rumen,” introduced by Dr. Carl Huffman, 
MSC, and “Poultry Nutrition,” by Dr. A. C. 
Groschke, poultry department, MSC. Mod- 
ern swine nutrition will be discussed by 
Dr. Damon Catron, animal husbandry de- 
partment, Iowa State college, Ames, Iowa, 
and William T. Diamond, agricultural direc- 
tor of the American Feed Manufacturers’ 
association, Chicago, Ill., will speak on “Feed 
from Thought.” 

At the noon luncheon William Geagley 
and .Charles Figy will speak on laboratory 
needs; and feed-tax dollars. “Dairy Trends” 
will be the subject of Dr. Earl Weaver, at 
the afternoon session and the convention 
will close with an address by Lyman Peck, 
Chicago, IIl., feed consultant. 

Mr. Krusoe advises that hotel reservations 
-can be made at the Hotel Olds, the Roose- 
velt hotel, or the Porter hotel in Lansing. 
Vis:tors should send their $4 banquet fee 
directly to the Michigan Associated Feed 
Men, Box 472, East Lansing, Mich., as soon 
as possible. 

@ ROLAND BLAHNIK, Kodan, Wis., re- 
cently purchased the Rio Creek Mill of G. 
Van Dam & Sons. 

@ DALE S. MARTIN, Osawotomie, Kan.. 
has bought the Osawotomie Feed & Produce 
store. 

@ OSCAR SCAGGS, Gentry, Ark., has 
cpened the Ozark Feed Co. 
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$2753 OWINOLS 
80 LBS. NET 


PAT OFF 


HED GRANIT 


OLUBLE 


NITE 


PLANTS LITHONIA. GA & BARRE. VS STONE MOUNTAIN GRIT CO. 


STOMEMO GRANITE \ STONENO BARRE, VT. 


GRANITE 


GRA 
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Hen-size STONEMO 
magnified 20 times 


Stonemo dealers voted, seven to one, to improve 
the Stonemo package! Dealers said, ‘‘Yes— 
give us the new designed Stonemo Bag. It will 
help us make more sales!”’ 


So on carload orders shipped on and after 
October 15, 1949, you will receive the same 
high quality Stonemo Grit—but packaged in 
the red, white and blue ‘‘Display & Sell Bags.”’ 


No announcement of this new package will be 
made in advertising to your customers until 


GRANITE 


These 
EXTRA 


let birds get 


pound of feed 


GRINDING 
SURFACES | 


better nutrition 
value from every 


January 1, 1950. This will give you ample time 
to turn your present stock into sales. 


With Fall business just around the corner— 
check your stock of Stonemo—and be sure to 
have a supply of the new Stonemo ‘‘Display 
& Sell Bags.” 


Remember—Stonemo’s extra grinding sur- 
faces help to increase feeding efficiency. That 
means increased profits for your customers 
and you. 


STONE MOUNTAIN GRIT CO. 
Barre, Vt. 


Lithonia, Ga. 
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Production 
| 


Lower. 
| Costs 


All feed manufacturers know that profitable 
pelleting results from higher production and 
lower operating costs. 

But, not every one realizes that the most 
profitable pellets are produced on Sprout- 
Waldron equipment! 


(1) A Sprout-Waldron System gives 
you highest capacity per unit per 


horsepower. 

(2) Lower maintenance expense per 
ton. 

(3) Less down-time and production 
interruptions. 


(4) Every installation is individually 
engineered and individually sold 
. .. you benefit from more than 
80 years’ experience in the plan- 
ning and building of complete 
feed mills. 


Ask to have a Sprout-Waldron representa- 
tive call and give you the facts on more 
profitable pelleting equipment and methods. 
No obligation. Sprout, Waldron & Co., Inc., 
22 Waldron St., Muncy, Pa. 


PENNSYLVANIA 
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eo THE mutual respect, understanding 
and cooperation which exist today be- 
tween your organization, which repre- 
serits law enforcement agencies, and 
the American Feed Manufacturers as- 
sociation, representing a great industry 
more or less controlled by those agen- 
cics, have not developed incidentally 
or by accident. They are the result of 
many years of working together to- 
ward a common objective and a broad 
conception of the function of each 
group in our agricultural economy. 


Years ago, men of vision in both 
groups recognized that the problem of 
fecd control was not merely a matter of 
the enforcement of laws passed by 
various state legislatures, which may 
or may not have fully understood the 
problems they were trying to solve or 
realized the problems they were creat- 
ing. The Association of Feed Control 
Officials early accepted the philosophy 
that full protection of the purchaser of 
feeds went far beyond the arbitrary 
enforcement of the statutes of the 
various states although it easily could 
have been assumed that the obligation 
of the official ceased at that point. At 
the same time there was crystalizing 
within the industry the concept that 
it was an integral part of the nation’s 
livestock agriculture. 

Thus, many years ago, both groups 
came to realize that they had in com- 
mon the objective of providing the 
highest type of nutrition for our live- 
stock and poultry. With both groups 
constantly working toward that objec- 
tive, the livestock and poultry in- 
dustries are assured not only the full 
protection of our existing laws, but 
also that the intelligent efforts of 
officials and industry will be combined 
toward the perfecting of feed control 
legislation. 

Developments in animal nutrition 
during recent years have been little 
short of sensational. Work of our re- 
search institutions has been supple- 
mented by the laboratories and re- 
search farms of feed manufacturers. It 
is primarily the job of the industry to 


“Av address delivered Oct. 5 at the annual 
mecting of the American Feed Control Officials 
held in Washington, D. C. 
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Cooperation Feed Control 


Ultimate Objective is to Protect Consumer 


By LLOYD S. RIFORD* 
Beacon Milling Co. 


make the practical application of -sci- 
entific research. In other words, the 
teed manufacturer must get this nu- 
tritional knowledge to the feeder in 
the bag of feed. 

In this connection, I want to empha- 
size the work of the nutrition council 
of the American Feed Manufacturers 
association. While not many years old, 
the council carries on some of the most 
important and constructive projects of 
the association. Through its commit- 
tees, it is in constant touch with cur- 
rent nutritional research. It screens the 
new ideas and does much to help the 
industry separate the good from the 
questionable. It will continue to con- 
tribute greatly to the better nutrition 
of our livestock. 


I mention this rapid progress in nu- 
tritional knowledge and the application 
of this knowledge by the industry be- 
cause it is making more complicated 
the protection of the feeder by legisla- 
tion and the interpretation and en- 
forcement of that legislation by feed 
control officials. Our industry is fully 
aware of that fact. I believe I can speak 
for our association in pledging full 
cooperation in helping you meet these 
complications in the best interests of 
our livestock industries. 

I shall not attempt to go into these 
new problems in detail. You are well 
aware of them and are coming in con- 
tact with them constantly. Our indus- 
try is living with them, and, believe 
me, they are not easy to handle in 
many ways other than their relation to 
feed control. The introduction of the 
proper kinds and amounts of vitamins 
is not a new problem but seems to be- 
come more complicated. The need of 
trace minerals in minute quantities is 
now accepted for many types of ra- 
tions. The more recent “animal protein 
factor” will require intelligent ap- 
proach. The industry has been forced 
into the manufacture of “medicated 
feeds” and wonders how far this will 
go. I say “forced” advisedly because 
poultrymen in particular demand this 
as a service. The progressive feed 


manufacturer will provide this service 
to the extent that his technical staff 
recognizes its soundness and its bene- 
fit to the feeder and to that extent only. 

Now these problems and others that 
will arise to plague us all require sane, 
sensible, intelligent consideration. It 
will help tremendously if both groups 
recognize them as common problems 
and tackle them together. We can in- 
deed be optimistic about the possibility 
of satisfactory solutions as we exam- 
ine the unique and friendly relations 
that have existed between our two 
groups these many years; and I believe 
with increasing understanding and mu- 
tual respect. The feed control commit- 
tee of the American Feed Manufac- 
turers association under the able chair- 
manship of Emmet Johnson and your 
states relation committee under the 
most capable leadership of Les Bopst 
have shown a broad appreciation of 
the necessity of working out these 
problems with the best interests of the 
livestock industries always uppermost. 

There is one more comment I would 
like to make in this connection. The 
ultimate objective of feed control leg- 
isolation and its enforcement is to pro- 
tect the purchaser. I say purchaser and 
not consumer because livestock rations 
are not consumer products but are raw 
materials used in the production of the 
final consumer products which are 
milk, eggs and meat. There is a distinct 
difference between protecting a con- 
sumer on a consumer product and pro- 
tecting a business operator on a major 
raw material, the quality of which may 
quite likely determine the amount of 
profit from his operations. 

Feed manufacturing is highly com- 
petitive. This tough competition has 
brought the industry to a high state of 
effectiveness and efficiency. Our live- 
stock industries have profited greatly 
thereby and so have the consumers of 
livestock products. We have here a 
splendid example of the benefits to all 
the people of free competition under 
our American economic system. In this 
fact we also have the greatest protec- 
tion to the purchaser of livestock ra- 
tions. More and more the intelligent 
feeder is depending upon the nutrition 
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service provided by a _ feed manufac- 
turer in whom he has confidence. Even 
feed manufacturers have sense enough to 
realize it would be poor business to attempt 
to gyp such a customer. 

I am not discounting the need for feed 
control laws or the intelligent administration 
and enforcement of such laws. The millen- 
nium has not arrived and neither have any 
cf us of the industry sprouted wings. Feed 
should he sold with a guaranteed analysis 
and control officials should see to it that the 
guarantee is carried out. Feeders need and 
are entitled to such protection. Moreover, 
the industry itself requires protection from 
any narrow fringe with questionable ethics 
as well as from unintentional violation caused 
by carelessness or lack of adequate manu- 
facturing facilities or laboratory control. 

Now I become the guy who walks in 
where angels fear to go. I have never served 
cn the feed control committee of our asso- 
ciation but I have heard its reports many 
times and have listened to countless discus- 
sions of feed control problems in the various 
states. I have had something to do with the 
registration of feeds in about a dozen states 
for 30 years. But just the other day a strange 
and original idea came to my mind. The 
feed control laws of the various states differ 


widely. After giving the matter much 
thought and becoming convinced of the 
truth of that deduction, my inquiring mind 
asked this question: Why do pcultry and 
livestock in X state require such widely 
different protection than in the states ad- 
joining? Having contributed this wise, 
weighty and original bit of thinking I will 
pass on to a different subject. 

It is a general practice in all states to 
finance the work of feed inspection and 
control by means of license fees or tonnage 
taxes. These charges assessed against the 
industry provide annually very large sums 
of money. The industry has raised little if 
any objection to providing in this manner 
the funds with which it is policed. Occasion- 
ally the question comes up as to whether all 
of the money so collected is used for the 
stated purpose. It is the old issue of the 
diversion of tax monies from the specific 
purpose for which the tax is assessed. The 
issue is not limited to the feed industry. 

Recent action, however, by the general 
assembly of the state of Delaware has 
brought forcibly to the attention of the feed 
manufacturing industry a principle of taxa- 
tion which the industry feels is unsound and 
must be opposed. While I fully recognize 
that feed control officials do not enact legis- 


Whitmoyer’s 36th Poultry Disease School 


An exceedingly large enrollment for the 
fall session of the Whitmoyer poultry dis- 
ease and nutrition school, held at the 
Whitmoyer Laboratories, Myerstown, Pa., 
prompted the firm to split the sessions this 
year, according to Dr. James R. Wiley, 
director of the school. 

A total of 31 students from the eastern 
United States and Canada attended the early 
session Sept. 12-14. Prof. Harry H. Kauf- 
man in charge of poultry extension at 
Pennsylvania State college was guest speaker. 

Shown above are the members of the 36th 
class. First row: Ralph N. Nelson, Guelph, 
Ontario, Canada; Earl C. Moffat, Ripley, 
N. Y.; William S. Fortune, Sherman, N. Y.; 
Ralph D. Johnson, Jamestown, N. Y.; Ed- 
ward T. J. Hartnett, De Ruyter, N. Y.; 
Mrs. Ruth T. Gravink, Clymer, N. Y.; Roy 
H. Gravink, Clymer, N. Y.; Heber B. 
Shelly, Manheim, Pa.; J. Lloyd Herman, 


New Oxford, Pa.: and Don A. Coccia, Old 
Forge, Pa. 

Second row: Harry D. LaBonte, jr., Bal- 
timore, Md.; John Kaufmann, Springville, 
N. Y.; William H. Dunbar, Little Valley, 
N. Y.; Howard L. Carver, Conewango Val- 
ley, N. Y.; LaMar C. Miller, Greencastle, 
Pa.; George Goodell, Killingley, Conn.: 
Harry Spinney, Littleton, Mass.; Robert C. 
Cobb, jr., Concord, Mass.; Leo M. Krammes, 
Schulykill Haven, Pa.; John H. Wenger, 
Rheems, Pa.; and Clarence Bubeck, Rush- 
land, Pa. 

Third row: Clarence Brubaker, Lititz, Pa.; 
Robert Geiger, Kennett Square, Pa.; Merton 
M. Lake, Camden, Maine; Marvin Linkous, 
Pylesville, Md.; Leon J. Chorches, Concord, 
Mass.; Louis Curry, Hershey, Pa.; Richard 
W. Reynolds, Pylesville, Md.; Marshall E. 
Zinter, Henrietta, N. Y.; Edward A. Board- 
man, Waverly, N. Y., and Wesley F. Huse, 
Littleton Common, Mass. 


lation, this issue comes so close to the fune- 
tions of the members of your organization 
and is of such fundamental importance that 
I believe it is in order to discuss the matter. 

Previous to 1949, the Delaware law re. 
lating to commercial feeding stuffs sold in 
that state provided in substance that cach 
manufacturer should pay an annual registra- 
tion fee of $1 for each brand registered and 
should pay a tonnage tax of 10 cents per 
ton for all feeds sold in that state. In 1949, 
the general assembly amended this existing 
law through H.B. 471. The effect of this 
amendment was to increase the tax from 
10 cents per ton to 30 cents per ton on all 
commercial feeds used for the feeding of 
poultry. The tax on feeds sold for feeding 
livestock other than poultry remained at 
10 cents per ton. 


It should be noted that no change was 
made in the wording of the act expressing 
the purpose for which the tax was imposed 
—‘for the purpose of defraying the ex- 
penses connected with the sampling, inspec- 
tion, and analysis of commercial feeds sold 
and for other items incidental to carrying 
out the provisions of this act.” 


The same general assembly also passed 
H.B. 470 which at first glance seems only 
indirectly connected to H.B. 471 amending 
the feed control law. Legislative history, 
however, indicates the two bills are related. 
Not only were they passed concurrently by 
the last general assembly but the provisions 
were at one time incorporated in a single 
measure which died in committee. H. B. 
470 provides for the creation of a Delaware 
state commission, the purpose of which is 
to promote the poultry industry of the state. 
Under the provisions, the commission can 
not spend more than one-third of its money 
for disease control nor more than one-third 
for research but may spend any share for 
advertising and related promotional activi- 
ties. The act appropriated $40,000 for each 
of two years. 

The purpose of this legislation is quite 
obvious. Under the guise of taxes for feed 
inspection, the feed manufacturing industry 
is to finance the promotion of the poultry 
industry in Delaware. No increase in ton 
nage taxes was needed to finance the control 
work. In fact, an analysis shows that the 
revenue from feed alone, over a four year 
period, was more than double the expendi- 
tures of the state laboratory for all control 
work which included many other items be- 
sides feed. 

The American Feed Manufacturers asso- 
ciation, through its legal counsel, is chal- 
lenging the validity and constitutionality of 
the amended Delaware law increasing the 
tax on poultry feeds from 10 cents to 30 
cents per ton. We think we have a strong 
case. It is hoped that a judicial determina: 
tion of the controversy can soon be secured. 

Now, just what is the position of the {ced 
manufacturing industry on this type of legis 
lation? I will present my own views w)ich 
I believe are held quite generally by the 
industry. 

Feed control is a proper and necessary 
function of state governments. 


It is logical to finance these activities by 


(Continued on page 23) 
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there is a Silmo product to fit the 
requirements of every feed manufacturer 


OIL PRODUCTS Silmo Vitamin A and D oils contain a Cod Liver Oil base. 
poe The Vitamin D, potency of Silmo oils is obtained from the 
natural occuring Vitamin D found in Cod Liver Oil fortified 
pont ge om = with Vitamin D, (D Activated Animal Sterols). The source 
nee A and D oils of the Vitamin D, potency of Silmo Dry Products is D Act- 

DRY PRODUCTS All Silmo products containing Vitamin A derive this Vitamin 
from Natural Sources (Fish Liver Oils). 


vir Vit. Silmo’s processes are protected by U.S. Pat. Nos. 2,441,091 


(License Agreement) and 2,394,456 (Silmo owned). 


Soybean Oil Meal- 400 units 


1000 A per CONTACT US FOR PRICES AND FURTHER INFORMATION 


Vienn SILMO CHEMICAL CORP. 


Meal - 400 units per gram. 
_- Main Office and Laboratory Vineland, New Jersey 
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(Continued from page 36) 


means of a direct assessment on feed pro- 
ducts sold within the state. 

The industry would have cause for com- 
plaint if revenues so secured greatly ex- 
ceeded the expenses necessary to carry on 
the work. 

Any livestock industry has a perfect right 
to promote its own interests. In fact, feed 
manufacturers by the very nature of things 
are most sympathetic with such activities. 

However, the industry strenuously objects 
to being required by law to finance such 
promotional activities. 

The industry believes it is unsound and 
ilogical to assess a tax on a raw material to 
promote the sale of products produced by 
the raw material. 

If such promotion is desired by any seg- 
ment of the livestock industry its cost should 
be borne by the final products. For example, 


if the poultry industry of Delaware desires 
to promote its own interests such promotion 
should be financed by the industry itself, 
cr, if public tax monies for such purposes 
can legally be raised and the people of the 
state so desire, then the tax should be as- 
sessed against the products of the poultry 
industry. 

The principle of assessing a tax against 
the raw material is wrong and becomes vic- 
ious if carried to its logical conclusion. If 
this principle is accepted there would be no 
end. Dog food could be taxed to promote 
dog racing; pigeon feed could be taxed to 
promote the sale of saquabs; potato diggers 
could be taxed to promote the greater con- 
sumption of potatoes and so on ad infinitum 

The American Feed Manufacturers asso- 
ciation believes that the issue should be set- 
tied. The determination of the validity and 
constitutionality of the recent Delaware leg- 
islation may well establish the principle, not 
cnly in that state but for the nation as a 
whole. 


Sargent “Organgegg” Promotion Well Received 


lar 


ORANGE 


First public reaction to a new publicity 
campaign sponsored by Sargent & Co., Des 


Moines, Iowa, involving “Orangegg” an 
egg-and-orange-juice breakfast drink has 
been enthusiastic, according to the firm. In 
the picture above, visitors throng about the 
special “Orangegg” booth set up by Sar- 
gent’s at the recent mecting of the Iowa 
Poultry Improvement association meeting at 
Des Moines. 

The new promotion effort was designed 
by the feed firm to benefit the egg, feed, and 
crange industries. Adopting an orange-and- 
egg recipe developed by nutritionists sev- 
eral years ago, Sargent’s launched a cam- 
paign to popularize it in the state of Iowa 
and will soon extend the campaign nationally. 

The Des Moines company has stated that 
it does not intend to monopolize the cam- 
paign for its own use. Some full-page news- 
paper ads have already been made avail- 
able to Sargent dealers containing minor 
company advertising and a full page ad with 
reference to Sargent products appeared in 
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the Oct. 2 issue of the Iowa Farm & Home 
Register but produce and hatchery men may 
obtain mats of the ad, with no Sargent ad- 
vertising, by contacting Tom Dyer, promo- 
tion manager for the firm. 

The Poultry & Egg National Board, the 
Feed Institute, and the Sunkist and Sno- 
Crop orange firms have promised their sup- 
port to the campaign. As the campaign 
spreads nationally, advertising will be ex- 
tended to include radio stations, women’s 
special interest papers, restaurant and hotel 
publications, and state health agencies. A 
national magazine, “Better Homes & Gar- 
dens,” will carry information on “Orangegg” 
in an early issue. 

Approved by dieticians, the breakfast 
drink is expected to appeal to health- 
conscious housewives, people pressed for 
time, invalids on special diets, children, and 
other groups. Sargent & Co. has extended 
an invitation to the entire feed industry to 
assist in promotion. 


It has been a privilege to carry on a tra- 
dition of many years whereby a representa- 
tive of each organization appears before the 
annual convention of the other. Again | 
want to emphasize the unique and highly 
desirable relationship that exists between a 
group of government officials and the in- 
dustry over which they exercise a legitimate 
and logical control. 

We of the feed manufacturing ind) try 
may be a bit old-fashioned in that we belicve 
that government properly carries out its 
function in the role of referee. Currently. a 
well as in the past, all American industry 
seems to have much to do with government 
bureaus which, and this might be termed 
an understatement, interpret their functions 
as exceeding considerably the Jeffersonian 
principle that that government is best which 
governs the least. It also seems necessary to 
contend with a philosophy which would 
place our economy more and more under the 
control of government. 

Feeling as we do, with all humility, that 
our industry provides an outstanding ex- 
ample of the benefits accruing to our total 
economy under our American system of 
competitive enterprise, it is difficult for us 
to understand the motives of those who, 
while giving lip service to our way of life, 
promote the philosophies which would de- 
stroy it. These are added reasons why it is 
indecd refreshing that our industry can have 
such satisfactory contacts with your group. 


Graham to Direct Research 
For Quaker Oats Company 


Dr. W. B. Graham, jr., has been named 
research director in chemical, pharmaceuti- 
cal, and nutritional lines by the Quaker Oats 
Co., Chicago, Ill. He will supervise all re- 
search done in the firm’s food, animal feed, 
and chemical laboratories. 

A Canadian by birth, Dr. Graham is a 
graduate of Ontario Agricultural college. 
He was associated with the Greenmelk Co. 
of Canada as president and director from 
1938 to 1947. Since 1941, he has been vice 
president of Cerophyl Laboratories, Kansas 
City, Mo., a partially owned subsidiary of 
Quaker Oats. 


Merck’s St. Louis Branch 
Moves to New Quarters 


A move to new quarters by its St. Louis, 
Mo., branch was announced on Sept. 20 by 
Merck Co., manufacturing chemists, R 
way, N. J. The branch which was formerly 
Iccated at 4528 S. Broadway, St. Louis, as 
been moved to new and larger quarter: at 
4545 Oleatha ave. 

The new buildings recently completec at 
St. Louis provide 61,000 square feet of floor 
space. According to the firm, the expansion 
was necessary because of the company’s in 
creased business in the Midwest and South 
west. Improved office, warehouse, and trans’ 
portation facilities are available at the new 


location. 
_ 


@ ANDREW J. FETTIG, Burnstad, N. D., 
is the new manager of the Farmers’ Union 
Co.’s elevator. 
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AJACS 


Grinders 


The High-Profit Grinder 


HANDLES EVERY TYPE 


e ot 
right in 
g FEED MATERIAL 
your own USTOM GRINDING pays high profit when the 
Ajacs Grinder is in operation. It is known for its 
Plant extra hourly production and low power consumption. 


Balanced construction on a one-piece, cast Base, large 


pects. PPL shaft and bearings, and precision machining through- 
S; 4 S 3 out account for its performance. The Ajacs handles 
-15 TO 75 HP great of grains and roughage. Screen 
x changes are fast and easy. 
BELT OR DIRECT 
MOTOR DRIVE Thousands of Operators call the 


Ajacs the most efficient. 


Write for Information on Free Trial- Now! 


JACOBSON MACHINE WORKS 


1074 TENTH AVE. S. E. MINNEAPOLIS 14, MINNESOTA 
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ESTABLISHED 1919 


STHIS IS THE TRADE MARK PROPERTY OF SAVAGE, INC. 


Telephone: Cleveland 0913 


S Par oft 


HOMER J. SAVAGE, President - 
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Laving. HER N Fi ! 
4 Ook a Who Cares hoy, that bag Of chick Meal got Into 
that stack Of horse feed? Ir’, a bag of chick mea] you 
Want and YOU can see exactly Whete jt 1S from away 
4 down at this end of the Warehouse No need 
our tO read Savage Tags, If you an tel] Circle 
ERE 1) ftom 4 Square and blue from yellow, Savage 
N Lf 6 TRATE: Tags wil] tell you from as away as you 
(0 “an see them What is in any bag, No Slare 
By = 1 sunlight Or under Spotlight. Special Processing 
| = (not Printing) Climinates all POSSibility of Slare. Coy. 
1 remain true in any light. Tags Stay On, They’ te 
1 $0 strong you cap “grab a tag and pull a bag.” No 4 
Other tags identify SO many feeds Under so | 
Many brands, No Other (48s Offer feed ! 
— 1S yor Manufacturers much for 5, little. Ty, | 
(Ss) 6 STA all a matter of Pioneering and *PeCializing. 
cH You Couldn’t Order €nough Millions to 
Panic ys You Couldn’t Order fey, €nough thousands | 
make ys indifferent to Your interests Send for 
‘ free Batch of Samples today! Our quality, €con- § 4 
3 OMmy and S€rVice wil] 4Maze you. 
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Seven Simple Rules 


Are Johnson’s Guide to Success 


@ WHEN a customer of the Tri- 
County Feed Mills, Mountain Grove, 
Mo., wants to see the feed he’s buying 
in the process of being made, Ralph 
Johnson, owner, is glad to oblige and 
take him on a conducted tour through 
his modern feed plant. 

Crimpers, chop mills, elevators, 
scoops, mixers and grinders are under 
push-button control. Some of the ma- 
chinery, like the scoop that delivers 
corn for sacking, was designed by Mr. 
Johnson who has found time during 
the working years to study milling 
plants over eight states in the Middle 
West. Mr. Johnson also has his own 
sorghum mill and handles molasses in 
carload lots. The plant turns out prac- 
tically anything in the feed line except 
pellets. 

The features of the plant, immacu- 
late walls and floors, shining new ma- 
chinery and up-to-the-minute mixing 
techniques, are all part of the convic- 
tion of Mr. Johnson that the effort 
which often is spent in fanfare and 
business tactics is better spent on im- 
proving feed quality. Nor will he cater 
to a wrangling public. 

In 30 years of feed mill experience, 
Mr. Johnson has come to live by the 
following edicts and the feeds “just 
sell themselves.” 


1. Sell good quality merchandise. 
2. Treat the customers all alike and 
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give the same service to every 
one. 

3. Make the first price the low price. 

4. Be reasonable but not a price’ 

cutter. 

5. Meet the customer halfway but 

no further. 

6. Get dependable help. 

7. Hire people who have grown up 

in the trade territory. 

Do they sound simple? Sure they 
do but practicing them all consistently 
has not always been easy. A generous 
but firm hand with the customer has 
been a factor in assuring Johnson's 
good reputation. 

“The public is looking for a place to 
buy where they are confident they get 
what they pay for,” stated Mr. John- 
son. “It’s up to us then not to bull- 
doze our competitors or fool our cus- 
tomers. Those who don’t deserve cour- 
teous treatment are asked to trade 
somewhere else. Sometimes they make 
a competitor a good customer.” 

Mr. Johnson is proud of the fact 
that the first customer he ever had still 
deals with him. Furthermore he is well 
liked by his competitors. 


“Some people think they are in 
business to put competitors out of 
business. We have always felt that 
competitors have just as much right 
to be in business as we have—maybe 
m:ore,” he declared. “We buy from, 


WINNING the confidence of 
your patrons is essential in the 


feed business according to 
Ralph Johnson shown (right) 
above with George Biggs who 
has been a steady customer of 
the firm for over 14 years. A 
view of the feed plant is shown 
at left below. 


borrow from, sell or loan to, competi- 
tors any article of merchandise for 
customers.” 

Mr. Johnson believes that the best 
advertising is good merchandise and 
honest dealing. 

“We find that general advertising is 
usually overdone,” he asserted. “The 
air and the papers are full of adver- 
tising that is often just plain bunk. 
We do advertise some but not exten- 
sively. There are very few people in 
our trade territory that do not know 
where we are located and what we 
have to sell. When we have some- 
thing new or special, we see that it is 
advertised.” 

The policy of inviting farmers in 
to see their feed manufactured is a 
new and popular angle to the feed 
business in the region around Moun- 
tain Grove where the Tri-County Mill 
occupies a prominent business position. 

Always a stickler for the latest sci- 
entific findings in livestock feeding 
Mr. Johnson has become an expert 
nutritionist and his influence is felt in 


- Missouri's state feed program. Last 


year, he attended the feed school at 
Texas A & M and this year he will 
attend the Cornell Nutrition Confer- 
ence at Buffalo, N. Y. He is strict 
about the materials used in mixing at 
his own plant. 

.“Elevator dust,” he warned, “can be 
bought for $6 a ton, oat hulls for $20, 
barley screenings for $25 and grain 
screenings with mustard for $16 a ton. 
But it costs $60 a ton to produce good 
feed. Anyone can manufacture cheap 


feeds.” 


The dealer was born on a Platte 
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county farm, left it at the age of 27 and 
went to work as a laborer for the Ransom 
Feeds Milling Co. in Kansas City, Mo. When 
he left the firm, he had a thorough knowl- 
edge of feeds and an idea of where he could 
put his knowledge to work. 

The “where” was the Ozark plateau 
country where grain could not be grown in 
large amounts, where markets were distant 
but which nevertheless was destined to be- 
come the center of a growing Missouri 
dairy industry. It was a golden opportunity 
that needed a special type of man to take 
advantage of it. Mr. Johnson checked over 
his qualifications and decided that he might 
be the man. 

He came to Mountain Grove 15 years 
ago, borrowed $250 and set himself up in 
the feed business. Like every man who deals 
in feed, he had his own ideas of how the 
business should be run and _ application 
proved that they were correct. 


Mr. Johnson's enterprise grew in the 
midst of the depression through strict appli- 
cation of those principles. They have proved 
scund enough to weather busts and booms 
and establish a solid modern concern, com- 
manding dealers’ and customers’ respect. 


Mr. Johnson takes a realistic view of his 
early business struggles. 


“A toe-hold in business is not an easy 
thing to get,” he recalled. “It takes sacri- 
fice and hard work. It usually means being 
without a lot of things the other fellow 
has — at least until the business is well- 
established.” 


The present 240-foot Tri-County Feed 
Mills is a long way from the first rented 
building in which the Mountain Grove 
dealer did all his own loading and unload- 
ing. But during that hard first year, he 
grossed $47,000. Nine years later, in 1943, 
the annual income had grown to $339,000 


"and she swiped one here last year too!" 


and the business had moved into a larger 
building. 

When the war came, Mr. Johnson ¢car- 
ried on for several years and then realized 
that he would either have to buy much of 
his material on the black market or go out 
of business. He went out of the feed busi- 
ness and opened a hardware store. He has 
never regretted keeping his hands clean in 
those wartime dealings. 

“It is so easy and so much pleasure to do 
business on the square,” he said, “tha: | 
can see no reason why anyone should want 
to do it any other way.” 

The present building occupied by the 
Tri-County Mills was the old Starr Mill of 
Mountain Grove which Mr. Johnson bought 
in 1947, remodeled and equipped with new 
machinery. 

Because of ill health, he took on a busi- 
ness partner, Johnny Montgomery, as man- 
ager and turned the management of the 
hardware store over to his son, Jennings. In 
two years, Mr. Johnson’s genius has turned 
the new mill into a model establishment. 
The first year it did $600,000 worth of 
business. 

The trade territory of the Tri-County 
Mills embraces 8,800 square miles. It in- 
cludes Mansfield on the east, Lebanon on 
the north, Birch Tree to the west and 
Salem, Ark., on the south. Inside this circle 
are much of Wright, Douglas, Texas, Ozark 
and Laclede counties. Such gross coverage 
enables the mill to operate on a margin of 
around 3.07¢ on the dollar. 

The success of the firm is reflected in 
other ways, such as Mr. Johnson’s dealings 
with his employes. Most of his 13 mill 
workers have been with him from 8 to 12 
years. His first manager, Hugh Leugridge, 
came off the WPA program to take a job 
with him. Mr. Johnson lent him money to 
build a home and later Mr. Leugridge built 
two more. 

Consistent with his firm but generous 
policy, Mr. Johnson maintains a stiff rule 
that “to take a drink on duty is to get 
fired,” but at the same time he disburses 
such employe benefits as an all-expense vaca- 
tion as a bonus at the end of 10 years 
employment. 

His hobby is the operation of a farm on 
the south edge of Mountain Grove. He 
keeps it in hay and grass and raises Short 
horn cattle. In cooperation with the nearby 
Missouri state fruit experiment station, he 
maintains a demonstration vineyard—an indi 
cation of a promising new Ozark enterprise. 

In civic affairs, Mr. Johnson is president 
of the Horse Show association, a member 
of the Kiwanis club and vice president of 
the industrial committee of the Mountain 
Grove Chamber of Commerce. His integrity 
in these groups matches his business acunien. 

Questioned about the secret of his -uc 
cess, Ralph Johnson would only say: 

“Honest goods sold in an honest manner 
bring an honest and satisfactory profit.” 


@ DARRELL MERRELL, Logansport, Iid.. 
is modernizing the Young America Feed & 


Grain mill which he recently purchased. 


@ JIMMY WILLIAMS, Jonesboro, Ark., 
has purchased the Nettleton Feed store from 
Bill Cate and will continue to operate it 
under that name. 
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For Appeal 
(of course | mean SALES Appeal) 
Choose the Oils 


with Guaranteed Potencies 


Minnie Vita 


THE OILS WITH THE 
GUARANTEED POTENCIES 


Feed manufacturers are realizing that feeds fortified with 


Vitamin Oils do have a greater sales appeal. There are reasons 
for this, of course, and here they are: 


Feeds mixed with Vitamin Oils are not dusty, hence are 

easier to handle — and get better utilization of the nutrients 

by the birds. 

Feeds mixed with Vitamin Oils have a better finish — and a 

better feel. Set a bag of feed mixed with Vitamin Oils beside 

one that does not contain Vitamin Oils. Dip your hand into 

one and then the other. You will quickly see what we mean. 

In appearance, in feel, the feed mixed with Vitamin Oils 

will be far more attractive. That is sales appeal — sales 

appeal to your customers — sales appeal that will encourage 

better utilization of the feed by the birds — hence better 

results. 

And since mixing with Vitamin Oils can mean so much to 

you — choose the oils that wi/] mean the most to you — 

the Oils with the Guaranteed Potencies — Gorton's Vitamin 

Oils. Take advantage of that extra sales appeal made possible 

by Gorton’s “know how.” Gorton’s Quality Control — 

Gorton’s Triple Testing — Chemical, Biological, and by 

vending: Write for Prices 
Gorton’s Vitamin Oils are available in various 
Vitamin A potencies with Vitamin D added to on Fish Meal and 
the potency you desire. There is no need to 
waste either one or the other if you name your Condensed Fish Solubles 
own “D” level. Write us for information and 
prices on the potencies you require. 


NEW ENGLAND BY-PRODUCTS CORP 


ors for Gorton-Pew Fisheries Company, Ltd 
(177 MILK STREET * BO: 
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Feed Store Socials 


Help Make Sales for McMullen 


@ BY giving customers that “extra 
something,” the Farmers Union Co- 
operative Elevator association at Grand 
Island, Neb., has been building up an 
impressive volume of feed sales. Man- 
ager John McMullen describes it as a 
blend of old-fashioned service and 
courtesy with a few new ingredients 
such as live displays, free dances, and 
educational meetings at which free 
coffee and doughnuts are served. 
“Nothing will ever take the place of 
a truly fine product backed up with 
ethcient service and never-failing cour- 
tesy,” Mr. McMullen points out. 
“Nevertheless, it’s getting so that a 
feed business has to do something more 
than just provide a good feed. That's 
why we're staging such innovations as 
our displays, dances, and meetings.” 
The elevator was started 30 years 
ago and quickly won its place among 
the established business enterprises in 
Grand Island, third largest city in Ne- 
braska. Manager McMullen took over 
11 years ago and since then has been 
instrumental in building up the eleva- 
tor as a one-stop trading post for farm- 
ers in need of feedstuffs, seeds, farm 
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implements and other supplies. 

Two of the most effective methods 
employed by Mr. McMullen to make 
friends for the line of feeds he handles 
and to influence farmers into buying 
them are live displays and educational 
meetings. He sets up a display of chicks 
in the lobby of the spacious office. 
Farmers coming into the office to set- 
tle up their accounts or to make pur- 
chases are attracted to the display as 
irresistibly as bees to a clover field. 
They ask questions, joke with Mr. 
McMullen or his assistants about the 
gains, and usually walk away impressed 
by the rapid growth made by the 
chicks, 

“Some of the farmers refuse to be- 
lieve the records marked down on 
the charts,” Mr. McMullen declares. 
“However, that’s an indication to us 
that the display did make an impres- 
sion upon them. It doesn’t take too 
many seasons to finally convince even 
the most hard-headed farmer that it 
pays to feed a good commercial chick 
starter and broiler mash.” 

Although Nebraska is not consid- 
ered a dairy state, dairymen are not 
overlooked in the sales campaign. Dur- 
ing the winter months, Mr. McMullen 
and his assistants stage a series of edu- 
cational meetings to impress upon 
them the merits of feeding a good 
mash. These are attended by from 60 
to 70 dairymen. To reward them for 
being in attendance, the elevator serves 
dozens of doughnuts and gallons of 
piping hot soffee. This makes a hit 
with the patrons. 

Probably the most spectacular event 
sponsored by the elevator is the series 
of free dances held throughout the 
year in the hall at the airport. 

“We wanted to stage something that 
would bring the greatest number of 
patrons to our meetings,” Mr. McMul- 
len points out. “We thought of differ- 
ent stunts such as picnics or barbecues 
but figured they wouldn’t draw as well 
as an old-time dance. We were right. 
For about two weeks before the first 
dance, we invited all our customers 
and friends to be our guests that night. 
And they really responded. We hired 
an orchestra and made preparations to 


COMMUNITY socials have 
helped build up phenomenal 
good will around Grand Island, 
Neb., for the Farmers Union 
Co-operative Elevator associa- 
tion, according to John Mc- 
Mullen, above. Below is an ex- 
terior view of the attractive 
store and compact mill. 


serve free coffee. The dancers were 
asked to bring their own lunch.” 

The turnout exceeded all expecta’ 
tions. The dancers were all ages— 
“from 8 to 80,” as Mr. McMullen 
phrased it. The official count was 290 
for the first meeting, all hopping and 
sliding around and having a fine time 
as the caller sang the turns for the 
square dances. After the dance, many 
elderly farmers came up to Mr. Mc 
Mullen and told him about the marvel 
lous time they and their wives had at 
the affair. 

And it wasn’t all old-timers. Many 
of the younger folks reported a fine 
time and kept urging that similar 
dances be held. Plans call for the 
dances to be stages both during the 
summer and the fall. They'll continue 
to be well advertised in order to at 
tract good turnouts. 

The dances, displays and educational 
meetings have proved to be sure fire 
merchandising stunts with a direct 
bearing upon feed sales. Accordin: to 
Mr. McMullen, they prove to custom: 
ers that the elevator is really apprecia’ 
tive of the business which customers 
have given them. Another reason for 
putting them on is that it builds good 
will and cements frendships with cus’ 
tomers by furnishing them with a 
social and recreational contact. 

“Sure,” agrees Mr. McMullen, “these 


(Continued on page 72) 
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WITH A NEW CALIFORNIA “f° 


Te the California CENTURY produces all pellet sizes 
—including the large range feeding cubes and pellets. 
And it’s easy as ABC to switch dies for the size you 
want. Regardless of the pellet sizes or shapes you pro- 
duce, you'll be amazed at the CENTuRY’s huge, profit- 


making capacity—second to none in low cost per ton! pabelindion auein 
Remember this about the CENTURY: 
It handles any pellet size and Pellet 
At the highest capacity with no 
sacrifice in quality to 
e At the lowest cost per ton of pellets pellet length. 
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PAINFUL 
Patient: “Doc, I get awful pains when I 
bend over, put my hands below my knees, 
straighten up and bring my hands up to my 
waist.” 
Doctor: “Why do you go through such 
silly movements, anyway?” 
Patient: “Now, Doc, how do YOU put 
your pants on?” 
NO USE 
Little Johnny was sad and dejected when 
he returned home after his first day at 
school. “I ain’t going tomorrow,” he told 
his mother. 
“And why not?” she asked. 
“Well,” he replied, “There’s no use. I 
can’t read and I can’t write and they won't 
let me talk.” 


is 


HERMAN NAGEL’ s 


TRACE MINERAL 


CONCENTRATE 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


ALL WET 
He: “You remind me of a can of beer in 
my neighbor's icebox.” 
She: “How come?” 
He: “So cold and distant.” 
* 
If you’re a man of few words, you won’t 
have to take so many back. 


the perfect source of the VITAL TRACE Minerals 
for your Formula Feeds that contain 
Phosphorus-rich Ingredients 


HERE'S WHY: Highly concentrated blend of predetermined, properly balanced, 
measured amounts, stabilized iodine, manganese, copper, iron, cobalt, boron, zinc. 
Keeps in perfect condition. One pound fortifies a ton of feed. 


PHOSPHORUS CONCENTRATE 
with TRACE MINERALS 


the perfect source of SOLUBLE 
Phosphorus and vital trace min- 
erals for your Formula Feeds 
and Mineral Mixes 


HERE'S WHY: Contains no rock, no clay, no bonemeal; instead, five high analysis 
purified phosphates—''so soluble, they melt on your tongue!" 15% phosphorus! 
Seven vital trace elements! No toxic amounts of fluorine or trace impurities. With 
your own limestone and salt, supplies every needed mineral in proper balance. 


Keeps perfectly. Requires no premix. 


DISTRIBUTORS 


Eastern States 
The Amburgo Co., Inc. 
Philadelphia 7, Pa. 


lowa & Nebraska 


Des Moines 9, Iowa 
Minnesota 


Minneapolis 2, Minn. 


Carroll Swanson Sales Co. 


Blomfield-Swanson Brokerage 


Kansas & Missouri 

Bartels & Shores Chemical Co. 
Kansas City 7, Mo 

Utah & Idaho 

Warner Arthur Grain, Inc. 
Ogden, Utah 

California 

Pan Western Distributors 

San Francisco 7, Calif. 
Colorado 

Farnham-Morris Company 
Denver 2, Colorado 


The HERMAN NAGEL CO. - 53 W. Jackson Blvd. - Chicago 
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THAT’S ALL IT TAKES 

Visitor in Oklahoma school: “I wonder 
if any of you children have Indian blood.” 

“T have,” volunteered Johnny. 

“Very interesting,” commented the visi- 
tor. “What tribe?” 

“Heck, lady, it wasn’t exactly a tribe 
Just one wandering Indian!” 

* & 


FUSSY 

Judge: “Have you any explanation of 
this charge that you broke into this same 
dress shop every night, four nights in a 
row?” 

Defendant: “Yes, Your Honor. You sce, 
first I got my wife a new dress, but I took 
it back because it was the wrong size; then 
she decided she wanted a different color, 
and, finally, she decided that wasn’t the 
style she wanted, after all!” 

TIDINGS 

Professor: ““How does the moon affect 
the tide?” 

Student: “It doesn’t. Only the untied.” 

* * 

The right way to kill time is to work it 
to death. 

* 
ALL ALIKE 

The little old lady was endeavoring to 
introduce the new deacon to her equally old 
husband—a little deaf, and a rabid Republi- 
can. 

“Ezra,” she hollered, “this is the new 
deacon.” 

“New Dealer?” he barked. 

“No, no, Ezra—not New Dealer, new 
deacon. He’s also the son of a bishop.” 

“Humph!” grunted Ezra. “Every blasted 


” 


ene of *em is! 
* * & 
MIRACLE 
“Do you realize your methods of cultiva- 
tion are years behind the times?” demanded 
the very young government agent of the 
old farmer. “Why, it would be a miracle if 
you made a dollar out of the oats in that 
field!” 
“Dern tootin’, young feller,” responded 
the farmer with a grin. “Specially since it’s 
barley!” 


” 


% 


CIRCUMSTANTIAL EVIDENCE 
The kids’ party had been a huge success 
—only minor altercations, almost negligible 
truises and everyone had won a prize. C:me 
refreshment time, and the mother of fe 
small hostess carried in the cake, ac: 
panied by a shining mold of gelatine, w ich 
shimmered and shook with delicate qu’ vers 
of movement. Most of the young guests 
scuealed their delight and anticipations. but 
Jehnny took one look and announced firmly: 
“None of that red stuff for me! It sin't 
even dead yet!” 
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The Pillsbury 
FEED CLUB 


by John D. Martin 


Right now, with the first appearance of 
this dealer column, I’d like to establish 
two facts: 


I am the same John D. Martin who 
edits the Pillsbury 4X Feed Club col- 
umn for feed users, which appears in 
farm papers. 

I do not have a split personality. My 
facts, information, and ideas for both 
columns come from farmers, editors of 
farm and feed papers, people in agricul- 
tural colleges, experimental stations, 
and feed dealers like yourself. (See $25 
offer below.) 


For the farm paper edition of the 
Pillsbury 4X Feed Club column, I 
select material of the greatest interest 
and help to the farm folks who raise 
poultry, hogs, steersand cows fora profit. 

For the dealer edition of the Pillsbury 
4X Feed Club, which appears in this 
and other feed trade papers, I use the 
facts, information, and ideas of most 
help to you in building a bigger, better, 
and more profitable feed business. 

As a matter of fact, you’ll sometimes 
see the same items in both editions of 
the 4X Feed Club. Which just goes to 
show how closely allied are the interests 
of feed dealers and feed users. 


Extra-Value Coupons ‘-—._ 
Mean 
Extra Sales Appeal 


The Pillsbury Extra-Value coupons that 
now come with all Pillsbury’s Best 
Feeds and Concentrates mean bigger 
feed sales, more repeat business, and a 
wonderful opportunity for turning pros- 
pects into regular customers. 


In effect, every Pillsbury’s Best Feed 
dealer is now able to offer the feed users 
of this area a convenient way to get a 
variety of fine new things for their 
homes and families at far less than re- 
tail prices. 

I’m breaking the good news about 
the Extra-Value coupons that now come 
with all Pillsbury’s Best Feeds and 


Concentrates to hundreds of thousands 
of feed users (your own customers 
among them) in the farm paper edition 
of the Pillsbury 4X Club. 

Spread the word to your customers 
and prospects. Use the colorful store 
display material your Pillsbury’s Best 
Feed salesman will be happy to give 
you. Make the good news 
pay off in your feed store. 


Big “‘Scoop’’ For You L\ 


This is too hot to hold 
out on. Starting about 
October Ist, and for a 
limited time, you will be 
able to offer your cus- 
tomers—at no extra cost 
—all Pillsbury’s Best 
laying feeds in sacks 
made of beautiful, San- 
forized chambray that would cost up to 
$1.00 a yard in retail stores. 


When the seams are unraveled, these 
sacks measure 36 inches wide and 50 
inches long—nearly 114 yards. There’s 
no printing on the sacks, and they come 
in an appealing variety of beautiful 
plain and striped harmonizing pastel 
colors. Pillsbury obtained the cham- 
bray at a manufacturer’s closeout—so 
the supply is limited. 


Stock up at once on your share of 
Pillsbury’s Best laying feeds packed in 
these chambray bags. The Pillsbury 
4X Feed Club will be telling farm 
women the big news in the November 
issues of farm papers. 

And remember, now is the time when 
farm women are deciding on the brand 
of laying feed they want for the months 
ahead. The chambray sacks and the 
Pillsbury Extra-Value coupons inside 
these sacks can switch a lot of women 
to Pillsbury’s Best laying feeds. Cash 
in on this opportunity. 


Reminder 


In the October farm paper editions of 
the Pillsbury 4X Feed Club, I’m urging 


feed users to see you for full informa- 
tion on the following Pillsbury’s Best 
Feeds and Concentrates: 


Successful Farming—Pillsbury’s Best 
No-Mix Poultry Concentrate, Egg 
Mashes, Mash Concentrate, Calf 
Starter, and Maxi-Meal Hog Concen- 
trate. 


Poultry Tribune — Pillsbury’s Best 
No-Mix Poultry Concentrate, Egg 
Mashes, and Mash Concentrate. 


Hoard’s Dairyman—Pillsbury’s Best 
Calf Starter, Maxi-Meal Hog Concen- 
trate, all the feeds and concentrates 
used in a Pillsbury’s Best Balanced 
Feeding Program. 


Turkey World—All the feeds and con- 
centrates used in a Pillsbury’s Best 
Balanced Turkey Feeding Program. 


Note: Large, display-size copies 
of ‘“‘New Ground,” Clyde Hen- 
drix’s inspiring message to the 
feed trade that appeared in the 
August issues of this and other 
feed trade magazines, may still 
be had free of charge. Write me 
and I'll see that you get a copy. 


Pillsbury Feed Dealer 
Franchises Still Available 


I think Pillsbury Feed dealers will back 
me up when I say that the profit and 
growth opportunities that go with a 
Pillsbury’s Best Feed Dealer Franchise 
are unmatched in the feed business. 
I'll be glad to let you know if there’s 


such an opportunity in your locality. 
Write me. 


THOUGHT OF THE MONTH 


He who trusts all things to chance 
makes a lottery of his life. 


—Proverb 


e e- 
WE OFFER $25 
e 
for every letter used in this column. 
Entries will be judged on the basis of 
their helpfulness to other Pillsbury’s "ee D A 
Best Feed dealers. 


Pillsbury Mills, Inc. 


Feed and Soy Division 
Clinton, lowa 


ee Mills — Clinton, Centerville, Minneapolis, Los Angeles, 
Atchison, Lima, Ogden, San Francisco, Colton, Sacramento. 


You are cordially invited te visit any of them 
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. DEPENDABLE MATERIALS 
PROTECT YOUR PRODUCTS 


CHASE 


i... ESPECIALLY DESIGNED 
FOR YOUR PRODUCTS 


ATTRACTIVE PRINTING 
FOR YOUR PRODUCTS 


LET’S MEASURE THE 
BENEFITS 
IN TERMS OF 
YOUR BUSINESS... 


DISTINCTIVE APPEARANCE 
FOR YOUR PRODUCTS 


MORE SALES APPEAL 
FOR YOUR PRODUCTS 


FOR BETTER ACCEPTANCE 
OF YOUR PRODUCTS 


Check every one of these important features of — 


Chase Bags. They’re important to you because — 
they represent our efforts to assure good will — 
... and increase your sales. 

Today, more than ever before, management 
is demanding better display of its premium 
products ... and better protection of its 
premium products. 

That’s why you, too, should check today 
on Chase Bags—the containers which have 
been carrying American products for more 


than 100 years. 


Your Chase Salesman is @ Pachaging Ex- 
pert who will be glad to help provide amore —~* 
economical and more efficient container for 
your product. Don’t delay—write us today 
on this important subject. 


A S E mo) A G Co. GENERAL SALES OFFICES, 309 WEST JACKSON BLVD., CHICAGO 6, iLL. 


BOISE e DALLAS TOLEDO DENVER DETROIT MEMPHIS BUFFALO ST.LOUIS NEW YORK e CLEVELAND e MILWAUKEE 
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C. W. Sievert 


By C. W. SIEVERT and DR. B. W. FAIRBANKS 


The abstracts and digests of current animal nutrition literature appearing on this page 
are prepared expressly for The Feed Bag by C. W. Sievert, Chicago feed consultant, and 
Dr. B. W. Fairbanks, noted animal nutritionist. An unusual and interesting feature of these 
digests are the comments as to the commercial importance and significance of the work. 
Readers should note that the opinions expressed are those of the authors and are not 
necessarily shared by the publishers of The Feed Bag. 


B. W. Fairbanks 


The Dairy Science association met at the 
University of Minnesota starting June 21, 
1949. Among the very interesting papers 
presented were the following: 

Title: Role and Source of B12 in the Nor- 
ma! Mammal, 

Authors: A. M. Hartman, L. P. Dryden 
and C. A. Cary. (U.S.D.A.) 

Publication: Presented at Dairy Science 
association meeting. Abstract in Jour. Dairy 
Science, Vol. 32 (Aug. 1949) p. 715. 
Digest: Some years ago these authors, work- 
ing with rats, reported an unidentified nu- 
trient which they called “nutrient X”’. It is 
found in milk, nonfat dry milk solids, cheese, 
commercial casein, liver extract, leafy foods, 
but practically absent in yeast and grains. 
This factor is required for growth, develop- 
ment, reproduction and lactation, by the 
experimental animals used. Growth without 
it is particularly poor in diets containing 
milk sugar, and high levels of protein are 
deleterious and even lethal, without nutrient 
X in the diet. 

Insofar as growth is concerned, B12 has 
been shown to function like nutrient X, 
even with animals on high protein diets. 
The relation to utilization of protein, espe- 
cially in utilization of high protein diets, 
suggests a fundamental function of this vita- 
min in the normal mammal. 

It is obvious, as the result of this work, 
that foods and feeds with nutrient X ac- 
tivity also possess vitamin B12 potency. 
“—-a B12 deficiency in our animals may be 
overcome by feeding crystalline B12, or 
materials like liver extracts which contain 
B12 in a dialyzable form, or milk or the 
above milk products or leafy foods or feeds 
which contain a chemically still-unidentified, 
non-dialyzable material which produces the 
same result in the animal as B12 or diets 
(like one containing an excessively high 
level of riboflavin) which induce the de- 
velopment of bacteria in the animal that 
synthesizes a B1l2-active material.” 

Evidence indicates that cows ordinarily 
may synthesize enough B12 to maintain the 
B12 potency of the milk. There are sugges- 
tions that some results on protein require- 
ments of milking cows may have to be re- 
considered in this connection. 
Comment: Here is direct evidence of “nu- 
trient X” and vitamin B12. Also evidence 
that the cow makes it and puts it into her 
milk (Other investigators have reported 
that the cow puts B12 into her manure also.) 

nce again we have good evidence of the 
wonderful fermentation vat she carries 
around with her. 
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We will be watching for further informa- 
tion regarding changes in protein require- 
ments of milking cows that may have to be 
reconsidered. Opinion so far has been pretty 
much that B12 was not involved in feeding 
ruminants. This statement by Dr. Cary and 
his associates alerts us to the idea that we 
may have to reconsider that. 

Title: Milk Substitutes for Young Dairy 
Calves. 
Authors: H. D. Wallace, J. K. Loosli, and 
K. L. Turk (Cornell university) 
Publication: Presented at Dairy Science 
association meeting. Abstract in Jour. Dairy 
Science, Vol. 32 (Aug. 1949) p. 709. 
Digest: Using the Cornell dry calf starter 
method of feeding except that 275 Ib. of 
whole milk was replaced with 40 to 50 lb. 
dry milk substitute, 75 Holstein calves, both 
sexes, were in the experimental work. Whole 
milk feeding was discontinued at 14 days 
of age. 

Mixture VI which gave the best results 
is made up as follows (per cent): dry skim 
milk 30; dry whey 30; apple pomace 10; 
linseed oil meal 10; dextrose 9.738; oat flour 
5; dried brewers’ yeast 4.9; irradiated yeast 
0.1; stabilized vitamin A powder 0.220; and 
trace minerals 0.042. 

Average gains for 10 calves on this mix- 
ture was 96.7 and 104.1 per cent of the 
Ragsdale standard at 8 and 16 weeks re- 
spectively. A mixture containing dried ba- 
nana meal promoted growth close to the 
Ragsdale standard. A mixture containing 
20 per cent finely ground beet pulp gave 
poor results. Another containing 20 per 
cent of high-fat soy flour caused severe 
scouring and growth was subnormal. 

With a few exceptions, calves on all mix- 
tures exhibited a rather rough appearance 
from the third week through the seventh or 
eighth week, after which they grew at an 
approximately normal rate. 

Comment: These results were with calves 
getting no whole milk after they were 14 
days old. Results were very good with some 
tceds, and the best formula tried is given. 

A good calf feed or calf starter is always 
an excellent item for the feed manufacturer. 

* 
Title: Milk Replacements in the Rations of 
Dairy Calves. 
Authors: J. B. Williams and C. B. Knodt 
(Pennsylvania State college) 
Publication: Presented at Dairy Science 
association meeting. Abstract in Jour. Dairy 
Science, Vol. 32 (Aug. 1949) p. 709. 
Digest: A number of products were studied 


in developing mixtures to replace whole 
milk in the diet of calves. The calves were 
limited to a total of 50 Ibs. whole milk in- 
cluding colostrum. They received the milk 
replacement in water at 100 degrees F., be- 
ginning the fifth day and continuing through 
the 56th day of age. 

Four formulas were studied, and the fol- 
lowing produced calves equal in appearance 
and rate of growth to calves receiving 300 
Ibs. of whole milk: dry skim milk 50; dry 
whey 10; dried grain distillers’ solubles 10: 
blood flour 10; dried brewers’ yeast 4.90: 
dextrose 7.75; oat flour 5.0; irradiated yeast 
(9F) 0.10; stabilized vitamin A (2,220,000 
1.U./lb.) 2.20; and mineral mixture 0.042. 

One mixture containing 20 per cent beet 
pulp gave subnormal growth and resulted in 
loss of hair, general muscular weakness, ex- 
cessive lacrimation and papilledema. This 
condition was corrected by the administra- 
tion of vitamin A, pantothenic acid and 
biotin. Two other mixtures containing 10 
per cent beet pulp resulted in some loss of 
hair but gave normal growth. 

Comment: Here is further experimental 
evidence of the kind of mixture that can be 
used with calves starting at five days of age. 
* * 
Title: Factors Affecting Heart Rates of 
Dairy Cows. 
Author: J. W. Thomas (U.S.D.A.) 
Publication: Presented at Dairy Science 
association meeting. Abstract in Jour. Dairy 
Science, Vol. 32 (Aug. 1949) p. 708. 
Digest: Heart rates of approximately 40 
cows were observed at various times up to 
three lactations. 

The heart rate of milk producing cows 
increased when they consumed T.D.N. at 
120 to 130 per cent of requirement; the 
maximum increase was not attained until 30 
to 40 days after the increased T.D.N. feed- 
ing was started. 

Feeding thyroprotein also increased heart 
rate of producing cows. An additional effect 
was noted when both thyroprotein and in- 
creased T.D.N. were fed. Thyroprotein pro- 
duced only a transient increase in heart rate 
when T.D.N. was consumed at 100 per cent 
of requirement. 

Heart rate was faster in early lactation 
than during the second half of the lactation 
period. A rapid decrease in heart rate usu- 
ally was accompanied by a rapid decrease in 
milk production. Most cows show a definite 
increase in heart rate immediately after 
they have been dried off. Heart rate in- 
creased rapidly in the dry cow just before 
calving. At 70 to 90 days before calving it 


‘ 


averaged 65 beats per minute; at 30 to 50 
days it averaged 72, and at 0 to 10 days 
before calving it averaged 92 beats per 
minute. 

A cow usually has a more rapid heart rate 
during estrus than immediately before or 
after estrus. 

Comment: The only direct way in which 
heart rate is connected with feed seems to 
be that the rate is increased when more 
feed (more T.D.N.) is fed than is needed 
for milk production. However, it is well for 
a feed man to have some information on this 
subject. It may help him, especially when 
the effect of thyroprotein or other thyroid 
stimulants are discussed. Most of us are not 
aware of these rather large variations in 
heart rate, nor did we know that it is pri- 
marily due to lactation and other steps in 
the reproductive cycle. From that stand- 
point, we present this evidence. 


Title: Factors Affecting Heat Tolerance of 
Dairy Cattle. 

Authors: R. E. McDowell and R. A. Hilder 
(U.S.D.A.) 

Publication: Presented at Dairy Science 
association meeting. Abstract in Jour. Dairy 
Science, Vol. 32 (Aug. 1949) p. 712. 
Digest: Studies were made at Beltsville, 
using Holstein cows under controlled tem- 
perature conditions, with regard to the ef- 
fect of stage of lactation and the plane of 
nutrition on heat tolerance. 

Comparing dry cows and lactating cows 
at 65 degrees F., there was no difference in 
body temperature between the two groups. 
At air temperatures of 90 to 100 degrees 
F., there was little change in body tempera- 
ture of the dry cows, but there was a defi- 
nite increase in body temperature in the 
lactating cow group. Greatest rises in body 
temperature are associated with higher feed 
intake at higher temperatures in both dry 
and lactating cows. 

In these studies respiratory rate tended 
to parallel environmental temperature in all 
groups. Environmental temperature appeared 
to have no direct effect on pulse rate. 
Comment: The above digest seems to tell 
the story. 

* 

The Poultry Science association met at 
Guelph, Ontario early in August. Many in- 
teresting and valuable papers were presented, 
among them were the following: 

Title: High Energy—Low Fiber Rations for 
Chickens. 


Authors: R. W. Gerry, J. R. Smyth and 
C. E. Howes. 
Publication: Presented at Poultry Science 


association meeting. 
Digest: High energy —low fiber rations 
were compared with regular starting, grow- 
ing and laying rations for chickens. An at- 
tempt was made to determine how long a 
high energy—low fiber ration can be fed 
profitably to growing chicks from the stand- 
point of growth and feed efficiency. All 
birds were fed to at least 12 weeks of age. 

The best results were had by using a high 
energy feed all the way. Feeding a high 
energy feed for eight weeks and regular 
growing ration for the next four weeks gave 
much poorer results. 

The high energy Connecticut broiler 
ration was definitely superior to the high 


fiber 1947 New England College Confer- 
ence starter, but there was little difference 
between the 1948 N.E.C.C. Starting ration 
and the high energy N.E.C.C. ration. 


There is a difference in the ability of 
certain breeds or strains of birds to make 
use of the high energy ration. Barred Rock 
pullets reared on a high energy ration 
weighed the same and came into production 
at about the same time as pullets reared on 
regular starting and growing rations. 
Comment: In other words, high energy 
rations are not an automatic, failure proof 
method to get maximum growth and feed 
efficiency. There are other factors involved. 
Nothing is so simple that one kind or type 
of feed is a sure fire answer to our wants. 

It has been so before, and it will be so 
again. 

* * 
Title: Fiber in Chick Starting Rations. 
Authors: W. M. Insko, Jr. and T. G. Cul- 
ton (U. of Ky.) 


Publication: Presented at Poultry Science 
association meeting. 

Digest: Feedstuffs in starting rations, ground 
oats, alfalfa meal and wheat bran, alone and 
in various combinations were tested. The 
results indicate that on an equivalent fiber 
basis, alfalfa meal and wheat bran had a 
greater depressing effect on growth than did 
ground oats. Growth obtained on various 
combinations of these feedstuffs exceeded 
that on a starting ration containing the 
same amount of fiber from a single feed- 
stuff when the total fiber content of the 
ration was approximatcly 7 per cent. Maxi- 
mum growth was obtained on rations con- 
taining approximately 5 per cent or less 
fiber from any source. 


Comparisons between experiments indi- 
cate great differences in the growth pro- 


Self-Study 
By EMIL J. BLACKY 


Have you ever stopped to wonder 
It that name above your door — 
Meant someone else instead of you 
Who ran this same feed store? 


Would he be better known; 
Would his sales be more or less; 
Would his business run by system 
Or by hit-and-miss and guess? 


Would he sell a feeding program 
Or merely sacks of feed, 

Just to get his hands on dollars 
Without thought of farmers’ needs? 


Would he hang himself with credit 
And face a total crash 

Or boldly put his foot down 

And firmly sell for cash? 


Would he study new ideas 

And apply them if they fit 

Or run his store like grandpa did 
And sit, and sit, and sit? 


Well, think about it, pardner, 

And maybe you will see, 

The present name above the door 
Could more progressive be. 


moting properties of diflerent samples of 
alfalfa meal. These differences can prob- 
ably be attributed to factors other than the 
fiber content. 

Comment: No need to say more. 

* 


Title: Evidence for an Unidentified Chick 
Growth Factor in the Presence of Vitanin 
B12. 

Authors: H. Menge, G. F. Combs and 
M. S. Shorb (University of Md.) 
Publication: Presented at Poultry Science 
association meeting. 

Digest: Studies were conducted on the 
multiplicity of factors required for the 
growth of chicks receiving purified dicts 
containing extracted protein from soybeins. 
New Hampshire and Rhode Island Ked 
chicks, from dams receiving a diet contain- 
ing no animal protein, were used. The cx- 
perimental period followed a two week pc- 
liminary period during which time the bi «al 
diet was fed. At the end of the prelimin- 
ary period, the chicks were distributed into 
uniform experimental groups on the basis 
of body weight. 

The addition of crystalline B12 to the 
diets resulted in lower growth response as 
compared with the addition of Wilson's 
Liver “L”. When dry whey was fed in com- 
bination with a vitamin B12 crude concen- 
trate, better growth was obtained than with 
the B12 product alone. 

The results of the experiments strongly 
indicate that at least one unidentified fac 
tor is present in liver and in dry whey. 
Comment: Here is further evidence that 
what we ordinarily call APF or animal pro- 
tein factor contains not only vitamin B12 
but also another factor. Hill showed this, 
and also showed that whey contains very 
little B12. Work with pigs has shown that 
dry skim milk contains both B12 and the 
“whey factor’, and animal products and 
fish products contain both of them. 

We don’t know all about APF yet. Many 
investigators are working on it, so we may 
expect more and more information to 


develop. 

* * 
Title: Cholesterol from Fish Meal. 
Author: S. A. Beatty. 


Publication: Fisheries Research Board Can., 
Progress Repts. Atlantic Coast Stas. No. 42, 
6 (1948) (Atlantic Fisheries Expt. Sta. 
Note No. 102), Food Sci. Abstracts 21, 
No. 1, 8 (1949). 

Digest: The value of cholesterol in fish 
meal may be as great as the value of the 
meal for livestock feeding. 

When the normal supply of cholesterol 
was insufficient to meet demands, a search 
was made for marine sources. White ‘ish 
meals made from waste cod, haddock, hike, 
cusk, pollock and other lean fish were found 
to contain between 6 and 10 pound. of 
cholesterol per ton. 

Recovery on a laboratory scale is not 
difficult. 

Comment: Does this mean that the ‘eed 
manufacturer has a competitor for a good 
class of feed ingredients—fish meals? We 
doubt it, but what can’t happen sometimes 


does. Right now we need more fish n eal. 


@ RAY HANSEN, Norma, N. D., has re 
placed William Quackenbush as man.ger 
of the Farmers’ Co-op elevator. 
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TRU A Standardized Fish Liver Vj yy 


Oil is available in vacuum sealed 
cans, 24 one-pound cans per 
case. This assures that each one- 
pound can definitely supplies a 
minimum of 4,540,000 U.S.P. 
units of bioactive vitamin A. 
When you use one can per ton 
batch, you know you are adding 
at least 2,270 U.S.P. units of 
vitamin A per pound of feed. 


accuracy. TRU A in cans is mis- 
cible with water or milk. All you 
do is puncture the can and use 


...no fuss...no loss...no mess, 
and you get a maximum of de- 
pendability with a minimum of 
effort. 


TRU A in cans provides every 
batch mixer with an economical, 
reliable, and easy way of forti- 
fying his feeds with complete. 
Whether you buy TRU A Fish 
Liver Oil in cans, drums or tank 
cars, you can rely on its stand- 
ardized high quality and stand- 
ardized bioactive potency. 


Packed to meet TRU A pays its way with 
your needs and vitamin A PERFORMANCE 


convenience — in 
| Ib. cans (misci- 
ble, 4,540,000 U. 
S. P. units per 


«HALIBUT LIVER. 
cars or drums U V 
(straight or mis- 
cible, 4,540,000 ; Ol L PRODUC E RS = 
and 3,000,000 U. - 
Ss. AP as per Plant and Laboratory—Seattle 7, W 
les Office—101 Fifth Str 
Plainfield, New Jersey 
he World's Large: 


roducers of Vitamin 
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IS MOVING 


INTO 50 LB. MULTIWALLS 


More and more feed dealers are reporting in- 
creased sales of feed packed in 50 lb. St. Regis Multi- 
wall paper bags.* Farmers everywhere like the ease of 
handling which the 50 lb. Multiwalls provide women- 
folk and youngsters; the added savings; and the extra 
protection and less siftage. 


JOIN THE PARADE 


and turkey 

wallsoffer extra 
siftage 
ple in old type bags 


(sk) SALES SUBSIDIARY OF ST. REGIS PAPER COMPANY 


SALES CORPORATION 
230 PARK AVENUE + NEW YORK 17, N. Y. 


YOU BUY PROTECTION WHEN YOU BUY MULTIWALLS 


Allentown, Pa. * Atlanta 
Baltimore * Birmingham 
Boston * Chicago 

Cleveland * Denver 

Detroit * Houston 

Kansas City, Mo. * Los Angeles 
Lovisville * Minneapolis 

New York * Ocala, Fla. 

San Francisco * Seattle 


In Canada: 
St. Regis Paper Co. (Con. Ltd. 
Montreal 


Hamilton * Vancouver 
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Vitamin Source Still Unknown 


Not Caused by Sun, Hay Research Indicates 


@ FROM general knowledge about 
vitamin D it would be easy for one to 
think that a high grade, sun-cured al- 
falfa hay from a locality where curing 
conditions are unexcelled would be 
high in vitamin D. Standard Brands 
Inc. in cooperation with 10 agricultural 
colleges and experiment stations has 
recently completed a nation-wide sur- 
vey, the results of which indicate that 
this is not necessarily so. 

In this survey the vitamin D con- 
tent of 65 different roughages was de- 
termined. Forty of the samples were 
of sun-cured hay. The cooperating col- 
leges were widely scattered geographi- 
cally. Each sent samples of roughages 
representative of their own locality. 
An effort was made to get a wide va- 
ricty both as to kind and quality. These 
results provide a valuable supplement 
to the limited information available on 
this nutritionally important question. 

In this survey the sun-cured hays of 
all kinds were found to vary from a 
low of 59 to a high of 1407 units of 
vitamin D per pound. The 12 samples 
of sun-cured alfalfa hay included var- 
ied from 73 to 1044 units per pound. 
It was surprising, therefore, to find 
only 73 to 295 units per pound in three 
samples of sun-cured alfalfa hay from 
California, a region noted for its favor- 
able curing weather and the good qual- 
ity of its hay. These results are even 
more striking when compared with the 
values obtained for dehydrated alfalfa 
hay. Four samples of dehydrated al- 
falfa hay ranged from 82 to 268 units 
per pound. 

Observations such as these raise the 
question as to what are the factors that 
determine the vitamin D content of 
roughages. The information presently 
accumulating indicates that we do not 
have many of the answers to this 
question. 

Our thoughts turn first to the extent 
of sunshine exposure during curing as 
one of the likely factors. The observa- 
tions already referred to on the vita- 
min D content of various samples of 
sun-cured alfalfa hay provide impres- 
sive evidence that it is not safe to as- 
*An address delivered Aug. 22, 1949 at the 54th 


annusl convention of the National Hay associa- 
tion, Cleveland, Ohio. 
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By DR. G. C. WALLIS* 
Standard Brands, Inc. 


sume high vitamin D content in hay 
just because it has received extensive 
exposure to sunshine while curing. 

Numerous other illustrations could 
be given. Moore and co-workers of the 
U.S.D.A. (J. Dairy Sci., 31:489, 1948) 
cut a field of alfalfa and put portions 
of it up as wilted silage, barn-dried hay, 
and field-cured hay. In 1946 the wilted 
silage contained 0.87 unit of vitamin D 
per gram. When wilted sufficiently for 
barn-drying the alfalfa had received 
approximately twice as much solar 
radiation according to the measure- 
ments made, yet it had only 0.58 unit 
of vitamin D per gram at this time. 
When field cured it had received six 
times more sunshine than the wilted 
silage but had only 0.88 unit of vita- 
min D per gram—essentially the same 
as the silage. 

Newlander of the Vermont agricul- 
tural experiment station (J. Dairy Sci., 
31:455, 1948) reported results from ar- 
tificaliy dehvdrating, mow-curing, and 
field curing portions of hay from the 
same field. For one year repeated assays 
showed the artificially dehydrated hay 
to be about twice as high in vitamin D 
as the mow-cured or field cured hay. 
The following year mow-cured and 
field cured hay ran about four times 
higher in vitamin D than the dehy- 
drated hay. In this same work, field 
cured hay one year was found to be 
approximately four times higher than 
field cured hay from the same field the 
previous year, even though curing and 
handling conditions were essentially 
identical for the two years. 

Results from North Carolina con- 
tribute further information. Two sam- 
ples of soybean hay were wilted in the 
field 12 to 30 hours, then mow-dried. 
One had 245 units of vitamin D per 
pound. The other, 681. A third sam- 
ple, field cured and in cocks for 100 
days, had only 236 units—- about equal 
to one of the mow-cured samples and 
roughly one-third of the other. How- 
ever, long exposure in the field is not 
necessarily detrimental. A sample of 
peanut hay was cured on racks in the 
field for 60 days and was tound to 


have 1407 units of vitamin D per 
pound. 

The evidence presented thus far 
indicates quite clearly that sun-cured 
hays show wide and unexpected vari- 
ations in their vitamin D content. Ex- 
tensive exposure to sunshine does not 
necessarily mean high vitamin D in 
the hay. 

Information on the possible relation 
of vitamin D content to government 
grade would be extremely interesting 
and helpful. Unfortunately, but little 
work has been done on this question. 
The limited information available gives 
no clear cut indication that the criteria 
used for establishing government 
grades are indicative of vitamin D con- 
tent. Thus, a U. S. No. 1 hay may be 
of high nutritional quality in many 
respects but it may or may not be good 
with regard to vitamin D. 

Let us assume for the purpose of il- 
lustration that we know how to handle 
a crop of hay to increase its vitamin D 
content and that an increase of 200 
units per pound had been obtained. 
This would amount to 400,000 units of 
vitamin D per ton. Figured at 4 cents 
per million units, these additional 400,- 
000 units of vitamin D would be worth 
only 1.6 cents. How much extra work 
and effort could one afford to expend 
just to increase the value of a ton of 
hay by 1.6 cents? Obviously, not very 
much. 

Furthermore, processes which might 
tend to enhance vitamin D values, as 
increased sunshine exposure, would 
likely cause losses in other properties 
(protein, carotene, energy, leafiness) 
that would far outweigh the gains in 
vitamin D. For instance, if in trying to 
increase vitamin D the resulting hay 
was 10 p.p.m. (4.5 milligrams per 
pound) lower in carotene, it would 
require about $1.20 worth of true vita- 
min A in the form of a commercial 
concentrate to replace this loss in feed- 
ing value for four-footed farm animals. 

Significant amounts of proteins, min- 
erals, and energy might also be lost 
through weathering and shattering of 
leaves. Thus, there are a number of 
ways in which losses in other proper- 
ties and nutrients might far outweigh 


i 


the small added value of a possible in- 
creased vitamin D content. Even if hay- 
handling methods were known which would 
with certainty increase the vitamin D con- 
tent, their use would be of extremely doubt- 
ful value. 

There is no question but what good qual- 
ity hay—hay that is high in energy, pro- 
teins, vitamins, and minerals—hay that is 
leafy, green and palatable—can form one of 
the cornerstones for profitable livestock pro- 
duction. Present information indicates that 
the best interests of those concerned with 
the marketing of hay and of livestock pro- 
ducers as well will be served by striving for 
improved quality in terms of protein, en- 
ergy, carotene, leafiness, and palatability of 
hay rather than high vitamin D content. 

Livestock needs for vitamin D can be 


cheaply, regularly, and conveniently met by 
adding it as a supplement to their regular 
feeds and rations. This is not true for some 
of the other nutrients. Many can be more 
advantageously provided through the me- 
dium of good quality hay. 

SUMMARY 

1. According to present information the 
vitamin D content of sun-cured hay is highly 
variable. Extensive exposure to sunshine 
during curing does not necessarily mean that 
the resulting hay will be high in vitamin D. 

2. There is little, if any, correlation be- 
tween vitamin D content and the U. S. 
grade of hay. 

3. The factors which determine the vita- 
min D content of hay are not well under- 
stood. This means that procedures can not 
be formulated for making hay which will be 
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certain to have a high vitamin D content. 
It also means that a knowledge of curing 
and handling history does not provide a reli- 
able guide for estimating vitamin D potency, 


4. If information were available on how 
hay should be handled and cured to assure a 
high vitamin D content such practices would 
be of doubtful value. Losses in energy, pro- 
tein, carotene, and minerals would undoubt- 
edly far outweigh any gain in vitamin D 


5. Vitamin D can be cheaply and eifi- 
ciently provided for livestock as a supple- 
ment to regular rations. 


6. A substantial increase in the vitamin D 
content of hay would increase its value only 
1 or 2 cents per ton. It is preferable, there- 
fore, in striving for quality in hay to empha- 
size factors other than its vitamin D content. 


AFMA to Raise $80,000 
For Feed Industry Film 


Plans to raise $80,000 to finance and pro- 
vide national distribution for a major feed in- 
dustry motion picture have been approved 
by directors of the American Feed Manu- 
facturers association according to Walter C. 
Berger, president of the AFMA. 


“A contract for the 35 minute sound 
movie will be signed and production will be- 
gin as soon as $30,000 is contributed to a 
special film fund. This initial fund is prac- 
tically assured through advance contribu- 
tions from feed manufacturers represented 


on the AFMA board”, Mr. Berger said. 


“The entire feed manufacturing industry 
will have opportunity to help finance the 
most outstanding project ever undertaken 
by this industry. A very fair and equitable 
plan for financing the industry-wide film 
has been adopted for presentation to Asso- 
ciation members”, Mr. Berger continued. 


“We are so confident that the entire mem- 
bership will support this project that we are 
setting our sights for a grand premier show. 
ing of the new film at the association’s an- 
nual convention in Chicago, May 11-12, 
1950. This film will not only bring added 
dignity to our entire industry, but it will 
tell a story that would be difficult for any 
individual manufacturer, regardless of size 
or location, to do for himself’, Mr. Berger 
concluded. 
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A PRESTIGE ITEM... There are many different 
See > degrees of success in the feed business, but De tam 
the dealer who Sells Calf Manna (and adver- 
tises that fact) generally goes into the top 
bracket. <<“ ry 
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Al bers Popular calf food, but it is used by thousands ‘ ) ! jpn 
of poultrymen, rabbit breeders, beef cattle 
feeders, and men who do the best job with _ ASS GES 
hogs 
na and advertise that Ns 
you attract the customers every feed Zs 
wy 
| 


Now you can offer poultry raisers—right in your feeds—an 
effective defense against losses from cecal and intestinal coccid- 
iosis of chickens and coccidiosis of turkeys. Sulfaquinoxaline, 
amazingly effective new agent, protects two ways against mor- 
tality. It prevents coccidiosis, and it controls outbreaks in un- 
protected flocks. 

In addition to its usefulness against coccidiosis, Sulfaquin- 
oxaline checks immediate mortality in acute fowl cholera. 


@ Supplied to Manufacturers Only —Sulfaquinoxaline, sup- 
plied to manufacturers of feed mixtures and premixes, is a re- 
markably active agent, perfected in the Merck Laboratories. 
Before released, it was tested extensively for several years, with 
flocks under farm conditions. Since then, commercial experience 
on tens of millions of birds has demonstrated the high value of 
Sulfaquinoxaline. 

e Effective —Throughout extensive trials Sulfaquinoxaline lim- 
ited coccidiosis deaths to less than 2%. (Prior to the introduc- 
tion of Sulfaquinoxaline, poultry men considered average annual 
losses of 10% to 20% as “‘normal.”’) This new product permits 
birds to build immunity to the types of coccidia to which they 
are constantly exposed. Sulfaquinoxaline is highly active 
against Eimeria tenella, E.necatrix, E.acervulina, E.maxima, 
E.brunetti, E.meleagrimitis, E.meleagridis—considered to be the 
most important species found in chickens and turkeys. 


@ Economical —Sulfaquinoxaline permits farm flocks to main- 
tain greater uniformity, better shank color, and to complete 
feathering at an earlier age. It reduces stunting which often 
follows uncontrolled coccidiosis. 

Published data show that Sulfaquinoxaline-fed birds weigh 
2/10 lb. more, and eat 1/10 Ib. less feed per pound of gain, than 
untreated birds. 


© Safe —Sulfaquinoxaline does not interfere with egg produc- 
tion or hatchability. Nor does it produce other undesirable 
side effects when used according to directions. 

®Help Your Customers Protect Flocks This Modern Way — 
Now you can appreciate how your customers will benefit from 
Sulfaquinoxaline feeds. Right now, poultry growers are earning 
extra profits by preventing millions of coccidiosis deaths and 
by increasing feed economy and actual market poundage of 
their flocks—with Sulfaquinoxaline. 


THE FEED BAG — October, 1949 


You, too, will share because the poultry-saving 
benefits of Sulfaquinoxaline will create a host of 
satisfied customers for your feeds. Make Sulfa- 
quinoxaline feeds a basic part of your marketing 
program. Write today for information on the use 
of Sulfaquinoxaline in feed mixtures for preventive 
use; feed mixtures for control of outbreaks. 


OUTSTANDING POULTRY AUTHORITIES 


have published thirty-seven scientific reports on 
THE EFFECTIVENESS OF SULFAQUINOXALINE. 


NEW LOW PRICE 


In line with the established Merck policy 4 
of passing on production cost savings to 
customers, manufacturing economics and 
increased demand have enabled us to sub- 
stantially reduce the price of this remark- 
able agent. 


Sulfaquinoxaline 


MERCK Veterinary 


MERCK & CO., Inc. RAHWAY, N. J. 
Manufacturing Chemists 
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Poultry raisers 
quickly buy it. 
Repeat sales and 

profits multiply fast. 


2 


Costs less than 
one cent per bird 
te worm average 
size flocks, 


Wormix 


FOR REMOVAL OF LARGE 


ROUNDWORMS AND CECAL WORMS 


IN CHICKENS AND TURKEYS 


POWDER. 
TINE COMPOUND 
PHENOTHIAZINE — 


Dp. SALSBURY'S LABORATORIES 


Just sprinkle Wormix 
over the feed, after mixing ty 
it with a small amount. “4 


Removes Large Roundworms 
and Cecal Worms 
from Chickens and Turkeys 


> Get additional sales, profit, and customers with 
Dr. Salsbury’s WORMIX . . . the modern flock wormer. 
Thousands of poultry raisers prefer it. Big farm and 
DR. SALSBURY’S poultry paper advertising campaign makes selling easy. 
Rota-Caps Be sure your stock is adequate. Order from 
Popular Individual Wormer your Dr. Salsbury representative, or write us, today. 
Dr. SALSBURY’S LABORATORIES, Charles City, Iowa 


the individual wormer that re- 
moves large roundworms and 


cecal worms. Order, today. recommend, promote and profit from 


complete line of poultry medicines 
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Sell Feeding Program Not Feed 


Brownie’s Hatchery Puts Emphasis on Nutrition 


e A store which regards its first job 
as selling nutrition is doing a thriving 
business in Canton, Ill., The firm, 
Brownie’s Hatchery, owned by Clar- 
ence Brown, operates on the theory 
that you must sell the intangible value 
o: the feed if you want to sell the 
down-to-earth tangible product. 

Mr. Brown, William South, the sales 
manager, and Mrs. Brown who is 
bookkeeper and store clerk believe 
that nutrition must be sold and their 
harmonious efforts in that direction 
have resulted in a steadily rising vol- 
ume of feed sales. 

Both Mr. Brown and Mr. South are 
old in feed experience. Mr. Brown was 
formerly in the hatchery and feed busi- 
ness further downtown in Canton for 
several years. At one time in his ca- 
reer, he attempted turkey-raising and 
“lost his shirt.” Weighing the lessons 
from this failure, he and his wife be- 
gan the long, painful climb back to 
solvency by raising chickens in a 20, 
000 chick incubator set up in the home 
garage. 

When old business debts had been 
paid, Mr. Brown started anew in the 
hatchery and feed business at his pres- 
ent location just over a year ago. 

He was fortunate in being able to 
secure a building well adapted to his 
purpose. The structure is 50 by 100 
feet in size with concrete block walls 
and an attractive pressed-brick front. 
It had been built a year previously for 
a car sales agency but had never been 
used for that purpose. 

Its interior is admirably suited for 
feed store operation. It has a high ceil- 
ing, a truss roof, and two large picture 
windows in front, besides a thick con- 
crete floor. 

Mr. Brown erected a false partition 


across the big room to suit his pur- 
poses. The front part is a sales and 
show room and the back section a stor- 
age and hatchery room, containing two 
Petersime incubators of 20,000 capa- 
city apiece. Another incubator of the 
seme size will be added soon. 

The firm carries the complete Hon- 
egger line of formula feeds plus a few 
specialties from other lines. One of the 
specialty feeds is horsefeed, of which 
about a ton a month is sold. 

In addition to chicks and feed, poul- 
try and livestock remedies, disinfec- 
tants, and poultry supplies are handled. 

Mr. South joined the firm about five 
months ago. He had many years of ex- 
perience in selling feed, some of which 
had been in Mr. Brown’s trading area. 
In addition, he was an expert “hog 
man” and his interest in that subject, 
coupled with Mr. Brown’s interest in 
poultry nutrition, was a valuable busi- 
ness asset to the firm. 


Since Mr. South joined the firm, it 
has been able to offer a service to farm- 
ers which is out of the ordinary for 
most feed stores. Five days after a cus- 
tomer’s current litter of pigs is weaned, 
Mr. South goes out and worms them. 
On a typical day, he goes out at 5 a.m. 
and worms 235 pigs before regular 
working hours. 

This service is given free to custom- 
ers and builds up enormous good will. 
The benefits to the company, more- 
over, are not limited to expressions of 
thanks. This preventive service early 
in the life of pigs readies them for 
Brownie’s hog feeding program. 

Though an old hand in hog nutri- 
tional work, Mr. South does not rest 
on old methods and let new ones go 
by. Each evening, five days a week, he 
spends an hour studying new develop- 
ments in nutrition. He gets all possible 
books on the subject from the Peoria 
Public library and buys others himself. 


ORIGINALLY intended for an 
automotive sales agency this 
building turned out to be ad- 
mirably suited for a feed store 
when it was taken over by 
Clarence Brown. Shown at up- 
per right are William South, 
sales manager, and Mrs. Clara 
Brown, bookkeeper. 


To keep absolutely up-to-the-minute 
on nutrition developments, he sub- 
scribes to a number of pertinent bulle- 
tins issued by agricultural colleges. 

“There is no end to what one learns 
about nutrition,” he asserted. “Some- 
thing new is breaking every day. We 
have to keep constantly on our toes in 
this business or we are likely to dry 
on the vine.” 

Similarly, Mr. Brown culls and blood 
tests flocks for customers. There is no 
charge for blood testing or for diag- 
nosis of poultry troubles. The only 
charge is for the medicines used. 

“While we use several formal meth- 
ods of promotion,” Mr. Brown re- 
vealed, “we know from experience that 
satisfied customers are our best promo- 
tional asset. Therefore we try to en- 
courage business by giving the cus- 
tomer these extra free services. It is to 
our interest to have every customer 
make money from his investment in 
livestock and feeds. 

“We keep a constant check on cus- 
tomers’ herds and flock. We tell them 
to let us know the minute anything 
seems wrong with their hogs and poul- 
try and we go out at once to try to cor- 
rect the trouble.” 

Among the formal methods of pro- 
motion used is occasional newspaper 
advertising. Good use is made of mats 


(Continued on page 102) 
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es, we congratulate and pay tribute to 
these alert feed manufacturers, their officers 
and employees of their organization because 
they are taking advantage... putting to 
practical use the many ways which Ultra. 
Life Laboratories provides them with to 
increase their feed business, even in times 
like these. : 


QUALITY PRODUCTS 


These feed manufacturers and hundreds of 
others are proving that the high quality of 
Ultra-Life products combined with their 
own knowledge of how to select and use 
other high quality ingredients make for con- 
tinuing customer satisfaction, because feeds 
fortified with Ultra-Life really get results. 


CUSTOMER SERVICE WORK 
DIFFERENT AND BETTER 


Most of these feed manufacturers have work- 
ing in their territory trained dairy service 
men and trained Ultra-Way poultry techni- 
cians. And when we say “TRAINED,” we 
mean TRAINED. Only Ultra-Life is author- 
ized to teach the Ultra-Way system of in- 
ternal culling. Only Ultra-Life can use the 
thorough and extensive methods of training 
dairy service men, methods which have 
been developed in our own schools. Such men 
bring in business because they command the 


These products were endugh to fortify 9 
feed. (This record was repeated many tim 
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To the alert feed manufactures 


of Ultra-Life 


ist 
ye 


attention and respect of the custom 
manufacturers of Ultra-Lifed Feeds. 


ADVERTISING HELPS 
Not just a few syndicated mats...ni / 
a few folders on which these manuf / 
rubber stamp their names No Sire! | 
Life advertising helps for their manuf 
ing connections are custom built... 
made for the feed manufacturers wh 
them. Many feed manufacturers sy 
Ultra-Life program of advertising lh 
the best in the industry. We don't 
this claim ourselves but we know thal 
manufacturers who are: using it, lil 
ones above listed, are increasing ther 
ness regularly and continuously. 


MANAGEMENT HELPS 
In this category we group the many 
free services which Ultra-Life Labor 
offer their manufacturing connections \ 
ble shooting, when feeders sometima— \ 
into difficulty, is rendered by a & 
graduate veterinarians, nutritional 9 
ists and others. Help in solving major 
questions, tailor made formulas taki 
vantage of local conditions, free pf 
service, and many more are all av 
‘to feed manufacturers who are using| 
Life products. 
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LABORATORIES 


aes to whom we shipped 19 carloads 
vabe last nine working days of August, 1949 


year.) 


EVERY FEED MANUFACTURER 
SHOULD READ THIS PARAGRAPH 


What other organization, in ‘any branch of the feed industry, 
can offer such a combination of outstanding advantages and 
* © services to feed manufacturers? Where else can the feed manu- 
facturer obtain such a tried and proven complete program 
which produces such outstanding results? Many feed manu- 
facturers are finding today that merely holding their own is 


ah difficult. However, these outstanding manufacturers of Ultra- 
a) Lifed Feeds are more than holding their own... they are 
" forging ahead, and proving that in a competitive market it’s 
hat quality and service that count... 
i WHAT CAN ULTRA-LIFE DO FOR YOU? 
We would like to give you the answer to this question. We can 
$ give you a part of the answer if we have a few facts about your Ee. 
) business. We challenge you to give us an opportunity to lay 


7 i our story before you, because we are 
ma fully convinced that a careful evaluation 
| . of these facts on your part-will convince 


- you beyond doubt of the advantages aad 

which Ultra-Life Laboratories offer to feed UF acty, 
7 feed manufacturers in every part of the 

country. 


Yes, we'll accept your. challenge. We'll give you a chance to lay 
the facts in front of us to see if you can convince us that Ultra- 
Life Laboratories may have the answer to our feed manufactur- 
ing problems. 

“J Please send us the free application blank through which you can 
prepare this information for us. 

We understand that all this is free, and places us under no obli- 
gation. 

FIRM: NAME... .. 


(TONS PER HOUR) 
NAME OF INDIVIDUAL SIGNING CARD 


Ultra-Life Laboratories, Inc. 
MAIN OFFICE AND PLANT EAST ST. LOUIS, ILL. 
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@ PEOPLE around Dodson, Mo., a 
suburb of Kansas City, are talking a 
lot these days about a novel store 
which was recently erected in their 
.community, the Talkington Stock & 
Feed Barn. The new building is a one- 
story structure of mammoth area, 170 
feet long by 70 feet wide with an 18 
foot high ceiling. It takes tons of feed 
to make any sort of showing in the 
building which was built by Mr. and 
Mrs. H. A. Talkington. 


Because of its rounded roof, the 
building from a distance has the ap- 
pearance of a quonset hut. A closer 
view reveals a heavy composition roof, 
supported by massive fir girders bolted 
together to support it. 

Ends of the building are constructed 
of concrete blocks and the entire struc- 
ture is heavily anchored to the ground 
with concrete and steel. Nothing short 
of an atom bomb can move it, in the 
opinion of the owners. 

The floor throughout is of 18 inch 
reinforced concrete so that the heaviest 
types of trucks can drive inside with- 
out danger of cracking the floor. 

One of the most unusual features is 
a double drive-in on each side of the 
tront of the building. Overhead doors 
roll up out of the way to allow two 
cars or small trucks on each side to 
drive in or back in which they can be 
loaded either from the floor or from a 
truck-high dock at the back. 

In addition, the drive-in entrance at 
the rear is large enough to permit 
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Super Feed Store Built Last 


H. A. Talkington Cut No Construction Corners 


NOVEL features, adding up to 
greater customer convenience, 
have been incorporated in the 
Talkington Feed Barn, Dodson, 
Mo., shown above. Note the 
two large drive-in doors on 
the left side of the building. 
Identical doors are on the right. 
Lower right is H. A. Talkington, 
the owner. 


trucks of any size to enter. There is 
still another loading dock on one side 
of the main room, so loading facilities 
are well taken care of. Switch tracks 
alongside the barn make it handy for 
rail shipments, too. 

No corners were cut in the construc- 
tion of the Talkington building. It is 
built to last. 

The Talkington Stock & Feed Barn 
was built through know-how gained 
by many years of experience in the 
cattle and feed business. For 22 years, 
Mr. Talkington was with Kansas City 
stockyard concerns and for 18 years 
after that he did much livestock trad- 
ing and feeding. 

The husband and wife team own 
considerable farm land on which the 
Feed Barn is located. They have stock 
and poultry of their own on feed at all 
times. As a result, they are always in 
touch with feed problems and can back 
up their products with testimony of 
actual feeding results. The Talking- 
tons’ ability and willingness to help 
solve their customer's problems and map 
out feeding programs has had much 
to do with the successful development 
of their business. 


No mixing or grinding of feed is 
done by this firm; all feed sold is of 
commercial manufacture and they car- 
ry a varied line. Formula feed lines 
now on hand are Staley, Nutrena, P.iy- 
Way, Pillsbury, Larro and others. 

“We don’t plug any certain brand 
of feed,” Mr. Talkington explained, 
“We try to carry all the popular brands 
so that we can please every customer 
no matter what brand he may want. 

“By carrying different lines, we not 
only get more customers but we can 
hold them better after we get them,” 
the owner asserted. “The public is 
cften inclined to be fickle and feeders 
often change from one formula feed to 
another for most unusual reasons. 
When customers make such a change, 
we want to keep them as customers, 
instead of having them go to some oth: 
er dealers. If we don’t have a wanted 
brand of feed, we lose no time getting 

As an example of what may change 
buying habits almost overnight, Mr. 
Talkington relates that one of the 
firm’s suppliers recently came out with 
a new zipper print bag. Since the new 
development was well advertised, many 
customers were persuaded to switch 
from other brands and buy the new 
novelty. Only the fact that the Talk- 
ingtons had that brand along with their 
others kept them from losing custom- 


(Continued on page 66) 
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“IWANT = 
ANOTHER TON 
OF WAYNE” 


WAYNE “Ingredient Quality’”* 
BRINGS ’EM BACK FOR MORE! 


Wayne dealers everywhere will tell you that the 
dependable quality and performance of 
Wayne Feeds is one of the most valuable assets 
they have. 

Backed by a complete business-building plan, 
keyed to your individual situation, the 
triple-tested “Ingredient Quality’ of Wayne 
can bring you the benefits of satisfied cus- 
tomers... more repeat sales! A dealership 
in your community may be available. So send 
the coupon now. See for yourself what the 
Wayne Way of feed merchandising can do in 
helping to increase your business. 


SEND COUPCN TODAY 


Allied Mills, Inc., Date. 
Fort Wayne 1, Indiana 


Without cost or obligation, send me information on 
the Wayne Way to Increased Profits for Feed Dealers. 


L Town County. State 
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@ COLLEGE courses in poultry and 
dairy husbandry have been a big fac- 
tor in enabling W. S. Grotewold to 
establish a highly successful feed store 
and hatchery at Lake Mills, Iowa. A 
graduate of Iowa State college, Mr. 
Grotewold acquired a basic knowledge 
of nutrition and animal husbandry 
which has stood him in good stead as 
a feed dealer. 


“I’m not saying that every feed 
dealer should have a college educa- 
tion,” he explains, “but I know my 
college studies enable me to speak with 
a great deal of authority on the care 
of feeding of livestock. My college 
work gives me a feeling of confidence 
and security. Whenever a customer 
poses a rather difficult question to me, 
I can usually come up with the right 
answer.” 

One of Mr. Grotewold’s prized 
working tools is a copy of Morrison's 
“Feeds and Feeding.” He frequently 
refers to this book to clinch a discus- 
sion or to cite his authority for mak- 
ing a statement. 

A native of Iowa, Mr. Grotewold 
was born and reared on a farm and 
knows both the practical and theoreti- 
cal aspects of animal nutrition. He 
farmed for two years before coming 
to the prosperous little town of Lake 
Mills to operate what he calls a “base- 
ment hatchery.” In 1933, he became 
the Purina distributor for the com- 
munity, admittedly a bad year to start 
in the feed business since farmers were 
as short of cash in Iowa as they were 
in less-endowed farm states. Mr. Grote- 


Dealer Feed and Knowledge 


W. S. Grotewold Put College Training to Work 


wold persevered, however, and by ap- 
plying modern methods of business 
administration to his small business 
was soon travelling the high road to 
success, 

“T learned that consistent newspaper 
advertising is very important,” he 
states. “It means more than merely 
‘keeping your name in front of the 
public’ as some dealers imagine. We're 
fortunate in having a very fine weekly 
newspaper here. It’s far above the 
average in quality and news coverage 
so farmers read it very thoroughly. 
That means my advertisements have 
a better chance of being read.” 

Within the past 15 years, Grote- 
wold’s Farm Supply store has become 
a leading one-stop firm in Lake Mills. 
Mr. Grotewold has found that a great 
deal of merchandise ties in very nicely 
with the feed and chick business. He 
lists these as: tank heaters, stock tanks, 
hog self-feeders and waterers, and a 
complete line of chick and poultry 
supplies. The merchandise is well-dis- 
played in front of the store where cus- 
tomers must pass in order to enter the 
hatchery department. 

When asked to explain the factors 
that have led to the success of his feed 
store, Mr. Grotewold does not hesitate 
a moment in replying: 

“T’ve already told you that my back- 
ground of farm experience and col- 
lege studies have helped me greatly,” 
he says. “However, I figure that the 
solid foundation of any business must 
be complete honesty and reliability 
plus the selling of a quality product. 
Without those factors, even the most 
expert and persuasive feed dealers 
would quickly go bankrupt.” 

In his advertising campaigns, which 
include use of moving pictures and 
distribution of a monthly publication 
prepared by his feed manufacturer, 
Mr. Grotewold has always emphasized 
the importance of feeding quality 
feedstuffs to poultry, cows and hogs. 
He also stresses the need of a complete 
sanitation program so that the live- 
stock will make the best use of their 
feed. 

“I tell my customers that they're 
doing the equivalent of pouring money 


COLLEGE courses in poultry 
and dairy husbandry have been 
a big factor in enabling W. 
S. Grotewold, (left) above to 
build a successful feed business 
at Lake Mills, lowa. An exterior 
view of the Grotewold store is 
shown at left below. 


down a rathole if their pigs or chicks 
are not being raised under the sanita- 
tion code recommended by livestock 
and poultry experts,” Mr. Grotewold 
declares. 

In his conversations with outstand- 
ing hog producers, Mr. Grotewold has 
found them likening their program to 
a three-legged stool. They say that 
good breeding is one leg, sanitation a 
second, and good feeding the third. 
All are equally important in a program 
to get fast, cheap gains on pigs. 

One Worth county swine raiser said 
he did not know which was the more 
important. He said that if he were to 
become careless in handling one of the 
three phases, the entire program would 
collapse, much as a stool would if one 
of its three legs were cut off. 

The same thing is true in raising 
chickens, Mr. Grotewold points out to 
his poultry feed customers. He advises 
them to start off with good chicks, 
preferably the famous Hy-line of so 
called hybrid chicks which he raises. 
He then brings in the need of keeping 


(Continued on page i01) 
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KRACO promotes 


husky birds for poultry 
raisers, repeat sales 
feed 


Kraco Dried Cheese Whey 
gets results® 


This clever mixer has obviously been giving his feed 
business a powerful boost by giving his customers 
what they want—poultry feeds that get profitable 
results. He does it by adding Kraco Dried Cheese 
Whey to his feeds. Like hundreds of other smart 
mixers, he knows that milk nutrients in Kraco help 
poultrymen raise husky, meaty birds on Jess grain. 
He also knows that Kraco promotes egg hatch- 
ability and production—economically. And when 
customers get results like these, they come back 
for more! 


CHEESE WARY 
mart 


aw 


*Kraco provides four extra result-getting 
food values! 


Kraco Dried Cheese Whey is made from fresh whey 
resulting from the manufacture of the finest Swiss 
and American cheeses. It adds four food values to 
poultry mashes that help get immediate results: 


1. Milk protein: Mainly lactalbumin, 
one of the most efficient growth-pro- 
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moting elements available for feeding. Helps put 
grain to work for fast, thrifty gains. 

2. Milk sugar: Kraco contains 70% lactose for 
needed energy and nourishment. Also, lactose helps 
maintain intestinal health. 

3. Milk minerals: Milk calcium and phosphorus to 
help develop strong, deep frames and better egg- 
producing qualities. 

4. Milk vitamins: Kraco is a natural source of 
vitamins in the B-G complex group, such as riboflavir 
an essential growth vitamin. 


Important in coccidiosis control! 


Under proper sanitary conditions, a special flushm, 
mash containing 25% Kraco aids in the control of 
coccidiosis (because of Kraco’s rich lactose content). 
For complete information about Kraco—an econom- 
ical dairy product—write: 


Industrial Products, KRAFT 
FOODS COMPANY. General Offices: 
500 Peshtigo Court, Chicago 90, IIl, 
New York + Minneapolis « Atlanta 
San Francisco « Garland, Texas 
Branches in all principal cities 
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@ “EYE appeal means buy appeal” 
might well be the motto of E. H. Gar- 
ner, owner of the Garner Seed Co., 
Yazoo City, Miss. In his 11 years of 
business in the seed trade, he has 
found that it doesn’t pay to hide your 
light under a bushel. When Mr. Gar- 
ner has a striking article to sell to 
customers, he puts it in the front win- 
dow. 

Window displays are seasonal and 
are changed frequently. More often 
than not, they're live displays, baby 
chicks or household pets. The chicks 
are part of the regular line of trade 
at Garner’s and are purchased from 
hatcheries in Mississippi and some 
northern states. The pets are pedigreed 
dogs and occasionally rabbits. They 
are the property of friends and Mr. 
Garner sells them on consignment. 

People who are attracted by the 
display generally come inside to look 
around. From then on, sales are easy. 
Through the years, the displays at the 
Garner Seed Co. have become an in- 
stitution in Yazoo City and people 
turn instinctively to this store when 
they think of purchasing a pet. Those 
who come in to put up their pets for 
sale frequently buy another or make 
side purchases. It’s all to the good of 
the Yazoo City dealer. 

The Garner Seed Co. handles a 
wide variety of seeds and plants. The 
latter also appear in the window from 
time to time to vary the displays of 
pets and chicks. 

“I believe the seed business which 
has been traditionally seasonal should 
be rounded out to a full 12 months. 
I intend to do my part to make that 
possible,” Mr, Garner says. 

The store has a seed processing 


Eye Appeal Counts 


Garner Believes in Display 


plant which runs through three ware- 
houses. It is serviced by spur railroad 
tracks. This department enables the 
firm to prepare planting seed, both in 
wholesale lots and custom retail batches, 
for local farmers. 

The processing plant is stocked with 
the latest model Clipper cleaners which 
handle all grains. There are also spiral 
cleaners for the removal of vetch from 
oats and wheat, a delinting and treat- 
ing plant for cottonseed, a corn shell- 
er, pea huller and hammer mill. 

Attention to eye appeal is evident 
within the store itself where every- 
thing is arranged in order for cus- 
tomer convenience. The plants ar- 
ranged at intervals around the sales 
floor give the place a friendly air, re- 
assuring to customers. 

The store is located on Yazoo City’s 
main street in an area where conveni- 
ent parking is available. A large rear 
entrance permits easy loading and un- 
loading. 

The store’s operations match its 
appearance for order and convenience, 
There are three departments alto- 
gether: seed, feed and fertilizer. Alfred 
Russell manages the store for Mr. Gar- 
ner and Mrs. Gertie Franks assists. 

Mrs. Franks adds the womanly touch 
which if of such value in dealing with 
female patrons. Two trucks handle 
deliveries. Mr. Garner maintains a 
schedule of three regular deliveries in 
town a week. In the trade territory, 
a payload (such as five tons of fer- 
tilizer) is delivered as far as 25 miles. 

Mr. Garner has done some credit 
business in the past but now operates 
on a strictly cash system. 

“Paying cash for feed and other 
products should be a _ habit,” he 
states. “People pay cash at most gro- 
cery stores now and they will pay 
in that manner for other things too 
when they get accustomed to the idea. 
It’s a more satisfactory practice for 
all concerned than loose credit.” 

Some advertising is done by the 
firm through local newspaper firms 
and a company mailing list. 

Customer confidence has been won 
by the Yazoo City businessman 
through a practice of giving lots of 


EYE appeal means buy appeal 
might well be the motto of 
E. H. Garner, (above) owner 
of the Garner Seed Co., who 
makes it a point to keep his 
window displays seasonal and 
attractive. Attention to eye ap- 
peal is also evident inside the 
Garner store shown at lower 


left. 


advice. He treats the farmers impar- 
tially and always has time to help 
them with any problem. 

“After all,” he says, “my business 
is made up of the business of many 
small customers. The individual has a 
right to expect my interest in his 
problems if I’m to expect his con: 
tinued patronage.” 


Recently, in order to encourage 
farmers to improve their crops and to 
get the best results from their farming 
efforts, Mr. Garner, in conjunction 
with a local cotton company, spon’ 
sored a contest for agricultural stu- 
dents, Entries poured in, civic interest 
was aroused and results for all con 
cerned were gratifying. 

Though he attributes a large part 
of his success to the “eye appeal means 
buy appeal” principle, Mr. Garner 
still regards business integrity as 
the fundamental ingredient for success 
in the seed business. The window dis 
plays get them into the store. The 
order, efficiency and service which 
they see inside brings them back for 
repeated purchases. 

People in Yazoo City wouldn't con 
sider a shopping day on Main street 
complete if they didn’t get a look at 
“what's new in Garner’s window.” 
And on that piece of sales stratexy, 
Mr. Garner builds his hopes of fur’ 
ther expansion and success. 
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How Purina sales partner helps father and son 
profit by grinding and mixing locally grown grain 


Driving from almost any direction toward Groveport, 
Ohio, (population 1052) you'll see the Checkerboard 
towers of North Grain Company standing out against 
the sky. It’s the outstanding business in Groveport. 
With an annual volume crowding three-quarters of a 
million dollars, North Grain Company’s sales would 
be important business anywhere. 


Builders of the business were George North and his 
son, Dwight. And, they, in turn, give a large share of 
the credit to the helpful work of Cary Hartman, their 
Purina sales partner. 


Probably Cary’s biggest contribution has been his 
help in adapting the Purina Custom Grinding and 
Mixing Plan to the Groveport market in the midst of 
a grain-growing, stock-feeding area. Under this plan, 
the Norths mix their customers’ grain with Purina 
concentrates, following approved Purina formulas 
and submitting frequent samples to Purina head- 
quarters for free analysis. 


The Norths’ Purina sales partner has also helped 
them establish a profitable custom spraying depart- 
ment and, like all Purina sales partners, he calls on 


key feeders ... helps plan advertising and business- 
building promotions . . . provides employe training 
...aids in money-management methods and inventory 
controls that stop profit leaks. 


The Purina sales partner’s service to the North 
Grain Company is the kind of assistance given to all 
Purina Dealers. It is the kind of help you will get if 
you join the distinguished ranks of those who hold 
protected Purina Franchises. 


Can you qualify for one of the few remaining 
protected Purina Franchises? 


The Purina Franchise costs you nothing, yet it gives 
you the help of a hard-working sales partner with 
selling tools and experience that you can’t buy at 
any price. 


If you live in one of the few territories in which 
protected Purina Franchises are available and if you 
think you can qualify, it will pay you to look into the 
opportunities to be found in a Purina dealership. 
Write today. This may be your lifetime opportunity. 


RALSTON PURINA COMPANY 
1601 Checkerboard Sq., Dept. C, St. Louis 2, Mo. 


The Purina Franchise in your community 


key to a prosperous, produ 


* serving rural America 
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— Super Feed Store 


(Continued from page 60) 


ers in the changeover. 

Customers who swarm through the feed 
barn on every working day find the interior 
of the firm a pleasant place to transact busi- 
ness. The stock floor is well ventilated in 
summer and the insulated construction keeps 
it warm in winter. 

The office is a bright well-ventilated room 
in the frent of the building with an auto- 
matically-controlled butane heating system 
for cold weather. Large glass windows on 
three sides open out on the inside of the 
plant and bring all operations under the eye 
at a glance. 

The attractive front entrance which leads 
into the office is one of the stronger fea- 
tures which set the Talkington establishment 
off from ordinary feed stores. Rounded con- 
crete steps lead up to the doorway which is 
flanked by brick and glass block construc- 
tion, unique in appearance. 

Mr. Talkington and his wife divide up 
the duties of running the business. He han- 
dles feed sales, checks incoming and out- 
going deliveries, and buys and sells livestock 
when the occasion arises. At present, live- 
stock dealing is strictly secondary to the re- 
tail feed business. Mrs. Talkington looks after 
the bookkeping and other office work and 
acts as cashier. 

As far as advertising goes, the owners 
consider that their established reputation 
for having what the feed patrons wants 
when he wants it is their best form of pub- 
licity; it’s reliable and costs nothing. 

“We do some advertising of a minor na- 


ture to keep our name in customers’ minds,” 
Mr. Talkington said. “For instance, we give 
out calendars each year, distribute match 
books and insert two or three different list- 
ings in the yellow pages of the telephone 
directory. 

“These things all help but the real rea- 
sons why customers buy from us and keep 
on buying are our friendly service, thorough 
knowledge of what and how to feed, and 
the fact that customers know they can de- 
pend on us for the kind of feed they want. 

While much of the Talkington business 
is cash and carry, the firm makes deliveries 
without extra charge over a wide surround- 
ing territory and this delivery service is in- 
strumental in securing and holding customers. 

Some credit business is done too but Mr. 
Talkington admits that it can cause a lot of 
grief. Because of present high prices, narrow 
margins of profit and uncertain business con- 
ditions, he has found that the feed dealer 
who does any credit business today must be 
particularly careful in its extension and con- 
trol if he expects his business to show a 
profit. 

“Our new plant,” Mr. Talkington said in 
conclusion, “is enough to attract the cus- 
tomer and we make sure that efficient friend- 
ly service is always on hand to hold him. 

@ DEVORES FEED STORE, Whitewater, 
Mo., has been opened by Cecil and Ira 
Devore. 
@ PAUL PASTOR, Mellen, Wis., owner 
of the Pastor Feed store, has purchased the 
Mellen Dray line from Arthur E. Anderson. 
@ WILLIAM G. CROWDER, Farina, IIl., 
has purchased the Farina Hatchery. 


N. W. Feed Manufacturers 


Name Hauskins President 


L. O. Hauskins, Nutrena Mills, Inc., was 
elected president of the Northwest Feed 
Manufacturers’ association at the annual 
meeting of the organization held Sept. 12, 
at the Radisson hotel, Minneapolis, Minn. 

Other new officers are George S. Ander- 
son, Fruen Milling Co., vice president; for- 
rest Daniels, Archer-Daniels-Midland (o., 
vice president; Paul R. Ray, Doughboy In- 
dustries, Inc., vice president; and George L. 
Gates, Feedstuffs, secreteary-treasurer. 

New directors are: R. M. Edstrom, North- 
rup, King & Co., retiring president; L. H, 
Petten, Farmers & Merchant Milling Co.; 
Wayne Fish, Wayne Fish & Co.; Van 
Hodges, Russell-Miller Milling Co.; and 
John W. Zipoy, Pillsbury Mills, Inc. 

Prospects for expansion in the feed in- 
dustry were discussed by Clyde H. Hendrix, 
president of the feed and soy division of 
Pillsbury Mills. He pointed out that al- 
though half the livestock of the nation is 
raised in the Midwest, 50 per cent of the 
country’s formula feed production is in the 
eastern states. 

The industry as a whole, he said, is 
awakening to the need for more sales pro- 
motion and customer education. He urged 
that feed manufacturers co-operate in selling 


the feed industry to customers. 


@ QGDEN RASCHKE, Peoria, IIl., has 
purchased the Lehman Feed store, Bradford, 
Ill., from W. Lehman of Toulon. 


@ V. J. ALLGAIER, Savannah, Mo., has 
opened the Junction Feed store. 


Amburgo Holds Fifth Annual Nutrition’and Merchandising School 


Pictured above is the group of over 50 feed 
men, from 23 states, who attended the fifth 
annual Amburgo course of study in animal 
nutrition, feed formulation, and feed mer- 
chandising held at the National Agricultural 
college, Doylestown, Pa., Aug. 23-26. The 
course was organized and conducted by Sam- 
uel Golden, Amburgo president, who is a 
graduate of the college and a member of 
the board of trustees. 

Student feed men present were given a 
two-day intensive course in the fundamentals 
of animal nutrition and their practical appli- 


66 @ 


cation in building balanced formula feeds. 

The subject of formula feeds was traced 
from its beginning to the present, followed 
by a review of new developments such as 
APF, B12, hormones and other synthetics. 
Three seminars on: poultry feed formula- 
tions, high-energy and modified broiler ra- 
tions, and dairy, calf and dry stock formula- 
tions were conducted by members of the 
Amburgo staff with student participation. 

Among the guest speakers were Dr. John 
C. Hammond, O. A. Newton & Son Co., 


who spoke on the animal protein factor, 


and Dr. E. I. Robertson, John W. Eshelman 
€& Sons, who discussed “A Graphic Presen- 
tation of the Formulation of Feeds.”’ Dr. 
C. G. Wallis, Standard Brands, Inc., chose 
as his topic, “The Hay Story.” Mr. Golden 
gave lectures on, “Salesmanship” and “Mer- 
chandising Your Feed Program.” 

The courses were conducted informally 
and certificates were awarded to those who 
completed the sessions. Mr. Golden anv 
nounced that the program would be ex’ 
panded in the future to hold regional schools 
as well as the annual school. 
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Your 


Union Multiwall Specialist 


knows how to make your package do a selling job 


NION package designers 
can transform the fine 
printing surface of a Multiwall 
Bag into a compelling advertise- 
ment for your product at the 
point of sale—where advertising 
really pays off! Your brand name 
and trademark, exclusive fea- 
tures, formulations and instruc- 
tions for use—all can be presented 
with color and drama to help 
make your product sell. 
That Union package designing 
really sells has been proved year 
after year in the sales records of 


TRADE MARK; 
j 


many companies—and repeated- 
ly proved in national packaging 
competition. 

This packaging experience is 
yours to command, through your 
Union Multiwall representative. 
Use it! 


SPECIAL NOTE TO USERS OF 
OTHER TYPES OF PACKAGING 


Companies making over 300 different prod- 
ucts have cut packaging and handling costs 
by switching to Union Multiwall Bags. 

When your Union Multiwall representa- 
tive calls let him analyze your entire pack- 
aging problem to see what savings you can 
effect! 


Multiple Protection Opens Easily 


Prevents Siftage Empties Clean 


UNION Multiwall Bags 


UNION BAG & PAPER CORPORATION 
233 BROADWAY, NEW YORK 7, NEW YORK 


Offices in: CHICAGO, ILL. - NEW ORLEANS, LA. - MINNEAPOLIS, MINN. + KANSAS CITY, MO. - HOUSTON, TEXAS 
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@ A NUMBER of top-notch authorities are 
scheduled to address the Ohio Animal Nu- 
trition conference, which will be held Nov. 
10-11 at Ohio State university, Columbus, 
Ohio, according to an announcement by 
the conference committee. 

Registration will start at 8:30 a. m., Nov. 
10, at Plumb hall and the first talk, “Selling 
the End Product as Beef’ will be given at 
9:30 a. m. by L. E. Kunkle, department of 
animal husbandry. 

Other speakers at the first morning’s ses- 


Plan Ohio Nutrition School 


Annual Conference to be Held Nov. 10-11 


sion will be Dean L. L. Rummell, college of 
agriculture, and H. E. Babcock, trustee of 
Cornell university, Ithaca, N. Y., whose 
subject will be, “A Strong Animal Agri- 
culture for a Healthy America.” 

After lunch, L. D. Matterson, poultry de- 
partment, University of Connecticut, Storrs, 
Conn., will speak on “High Energy Poultry 
Rations.” “Animal Protein and Related Fac- 
tors in the Nutrition of Poultry” will be dis- 
cussed by H. R. Bird, chief poultry investi- 
gator, agricultural research center, Beltsville, 


WRITE TODAY for prices 


and complete details on 
De Lux Yeast 


Md. After the last speech of the afternoon, 
“Floor Litter Management as a Factor jin 
Poultry Nutrition” by D. C. Kennard, de 
partment of poultry science, Ohio Agricul- 
tural Experiment station, visitors will be 
taken on a tour. They will view the uni- 
versity’s herds and flocks and also visit the 
cyclotron laboratory. 

A barbecue supper will be served that 
evening in the animal husbandry meats laho- 
ratory. Entertainment will start at 8 p. in. 
with C. M. Ferguson, director of the agri- 
cultural extension service, as master of cere- 
monies and music by the men’s glee club 
with J. Norman Staiger conducting. A talk 
on atomic energy will be given by Prof. Al- 
fred B. Garret, department of chemistry. 

At 8:30 a. m. on Nov. 11, the visitors will 
be taken on a tour of the feed control labo- 
ratory under the direction of W. S. Thomp- 
son of that department. At 10 a. m., they 
will learn of a new approach in the raising 
of dairy calves through a speech by W. D. 
Pounden, department of dairy science, Ohio 
Agricultural Experiment station, Wooster. 

Wise Burroughs, department of animal 
science, Ohio Agricultural Experiment sta- 
tion, will discuss: “Action in the Digestive 
Tract of Single and Multiple Stomached 
Animals.” Lunch will follow. 

The afternoon session will include talks 
on the following: ““Hormones and Related 
Chemical Substances as They Effect Pro- 
duction and Reproduction” by P. H. An- 
drews, department of animal husbandry, 
Purdue university; “Vitamin Requirements 
of Swine from a Practical Point of View” by 
T. J. Cunha, department of animal hus 
bandry, University of Florida: and “Life 
Cycle Nutrition” by R. M. Bethke, assistant 
director of the Ohio Agricultural Experi- 
ment station. 

W. E. Krauss, associate director of the 
Ohio Agricultural experiment station, and 
R. E. Cray, department of poultry hus 
bandry, Ohio State, will guide the first day's 
session. Chairman of the second day’s pro- 
ceedings will be Paul Gerlaugh, department 
of animal science, Ohio Agricultural Experi- 
ment station, and R. M. Pifer, department 
of animal husbandry, O. S. U. 


Glidden Co. Names Riter 
Assistant to Golseth 


Earl F. Riter has been appointed adminis. 
trative assistant to Ralph G. Golseth, vice 
president in charge of the soya products 
division, Chicago, Ill., of the Glidden Co., 
Cleveland, Ohio, according to an announce’ 
ment by Dwight P. Joyce, president of 
Glidden. 

Mr. Riter has been with Glidden for | 4 


years. Since 1948, he has been a staff assis 
tant in the engineering department. A widely 
recognized expert in the materials handling 
field, Mr. Riter helped to organize and 
served as first president of the Northeastern 
Ohio chapter of the Materials Handling 
society. 


@ R. B. MEARS, Clarendon, Tex., }as 
opened the Mear’s Merit Feed store. 


@ VIRGIL ELLIS, Marshall, Mo., has pur 
chased the Blakemore Feed store and will 
operate it as the Virgil Ellis Feed Store 


Culture 


LABORATORIES, INC. 


1901 East Euclid Avenue 
Des Moines 13, lowa 
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LESS COST! 


New savings in manufacture 
now passed on to feed manufacturers 


Today, you can iodize your feeds, salt blocks and 
mineral concentrates more economically than ever— 
and add the other essential trace minerals at the same 
time. That’s because... 


Tra-min comes to you at a new, low price! 


Asa result of the ever-increasing demand for Tra-min, 
Whitmoyer is now producing this trace mineral con- 
centrate in larger quantities in their new plant. New, 
efficient, labor-saving equipment now enables Whit- 
moyer to offer Tra-min at less cost. 


Feed men who have used Tra-min know that the 
iodine content is “protein-bound” — 100% stable. 
They know that iodine losses are stopped and cus- 
tomers get full iodine value. 


“Protein-bound” iodine in Tra-min is more readily 
available to the animal or fowl. Tests showed that 
hens fed mash containing “protein-bound” iodine as- 
similated about 10 times more iodine than hens fed 
ordinary inorganic iodine (potassium iodide). 


Besides iodine, Tra-min also furnishes the other essen- 
tial trace minerals: manganese, copper, cobalt, iron 
and zinc—all balanced, and in the proper amounts as 
determined by the National Research Council and 
other nutritional authorities. 


eT ane You save money when you iodize with Tra-min. It 


within costs less today than ever before, and gives you a bet- 
of floor space and is complete with modern, labor-saving : ; : < 
equipment. Here “protein-bound” iodine is produced under ter feed! Investigate today, and write for our “Facts 
the Whitmoyer patented process and the trace minerals in on Tra-min.”’ Address Dept. FB-10 


TRA-MIN are carefully blended, screened and automatically 
packed in valve-type, multi-wall bags—ready for shipment 
to feed manufacturers in every area, 


HAVANA, CUBA IN: CANADA 
Eb Ave Hannsz Supply Co.. Whitmoyer Laboratories, Ltd. 
San Rafael 456 Lubbock, Texas =. Yarmouth, Nova Scotia 


. NEW ENGLAND, LONG ISLAND and NEW JERSEY 


Mass. 
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CONDUCTED BY 


Cash or Accrual Report 
Basis of Tax Charges 


@ ARE you operating your business on a 
cash or accrual hasis? 

This question may seem of little impor- 
tance until some sort of an analysis is made 
of what the internal revenue department 
thinks along these lines. 

Section 41 of the internal revenue code 
reads, “The net income shall be computed 
upon the basis of the 
taxpayer’s annual ac- 
counting period (fis- 
cal year or calendar 
year, as the case may 
be) in accordance 
with the method of 
accounting regularly 
employed in keeping 
the books of such tax- 
payer, but if no such 
method of accounting 
has been so employed, 
or if the method em- 
ployed does not clear- 
ly reflect the income, the computation shall 
be made in accordance with such methods 
as in the opinion of the commissioner does 
clearly reflect the income.” 

This section (41) quoted in part, states 
the taxpayer should use his regular method 
of accounting, but if the commissioner of 
internal revenue feels it does not properly 
report income, the commissioner can com- 
pute income on a basis which (in his opinion) 
does. 

A taxpayer reporting cn a cash basis ge1- 
erally accounts only for amounts actually 
or constructively received and actually ex- 
pended. Constructive receipts, for example, 
might represent interest on a savings account 
cr bond coupon which the taxpayer could 
actually receive before the end of his tax 
year. Failure to have the bank add this in- 
terest to his passbook, or failure to cash his 
bond coupon does not give the taxpayer the 
right to postpone reporting this income until 
a later period. 

On an accrual basis, the computation of 
net income includes amounts earned but not 
received and liabilities incurred but not paid. 
The best examples of accrued income is a 
charge sale. The sale is reported in the year 
it is made, even though the customer pays 
nothing on it until the next year. If the feed 
dealer receives a shipment of feed before 
his year closes, for which payment is made 
in the following year, he has incurred a 
liability which must be taken into considera- 
tion when reporting on an accrual basis. 
Purchases are increased by the amount of 
this unpaid purchase. This purchase (if on 
hand at closing) is inventoried no differently 
than any of the other merchandise on hand. 

In many cases the taxpayer has little 
choice as to whether a cash or accrual basis 
should be used. Where an accrual basis is 
prescribed for taxpayers who are obliged to 


Gerald Burke 


e70e 


GERALD BURKE 


inventory and they have improperly adopted 
the cash basis, this will not be acceptable to 
the commissioner and he can change the 
method of computing income. 

A great many feed dealers use a combina- 
tion of the cash and accrual basis of account- 
ing. because they have consistently kept 
their books in this way for a great number 
of years. This “hybrid” basis has and will 
continue to be acceptable as long as it clearly 
reflects income. This is born out by the in- 
ternal revenue regulation 111-section 29-41-3 
which reads in part “It is recognized that no 
uniform method of accounting can be pre- 
scribed for all taxpayers, and the law con- 
templates that each taxpayer shall adopc 
such forms and systems of accounting as are 
in his judgment best suited to his purpose. 
Each taxpayer is required by law to make a 
return of his true income. He must, there- 
fore, maintain such accounting records as 
will enable him to do so.” 

Among the essentials outlined in this 
regulation, inventory taking at the begin- 
ning and end of the year is emphasized 
in all cases in which the production, pur- 
chase or sale of merchandise of any kind is 
an income producing factor. 

Emphasis is also placed on the proper 
classification of expenditures as between 
capital and expense. Money spent for a feed 
mill, machinery and equipment should be 
charged to a capital account and not to an 
expense account. In any case in which the 
cost of capital assets is recovered through 
deductions for wear and tear, depletion or 
obsolescence, any expenditure, other than 
ordinary repairs, made to restore the prop- 
erty or to prolong its usetul life, should be 
added to the property account or charged 
against the appropriate reserve and should 
not be charged to current expenses. In this 
connection, where ordinary repairs are 
made and the taxpayer also makes capital 
improvements, great care must be exercised’ 
in recording the transaction. If the con- 
tractor renders separate bills for each, this 
will help considerably in claiming a deduc- 
tion for the ordinary repairs. The taxpayer 
reporting on a cash basis is more inclined 
to run into difficulty on improvements be- 
cause many feed dealers still erroneously 
believe that if the work is paid for before 
the tax year ends, it should all be deduct- 
able. 

Business insurance is another expense that 
is sometimes handled incorrectly by tax- 
payers reporting on a cash basis. Many 
premiums are paid for three years at a time. 
The taxpayer cannot deduct a three year 
premium all in one year. It has to be pro- 
rated. Even on the cash basis, the taxpayer 
has to keep a record of prepaid insurance so 
that he can properly claim his deduction for 
this later. The taxpayer on an accrual basis 
pro-rates insurance the same way. 

Perhaps the biggest problem that arises 
with the feed dealer reporting on a cash 
basis is what to do about his accounts re- 
ceivable. Many dealers have never taken ac- 
counts receivable into consideration untii 


the cash was collected. Where the accounts 
receivable remained about the same year 
after year, it did not make too much differ. 
ence because a consistent method was iised 
that fairly reflected the income. Problems 
can and do arise, however, when the ac 
counts receivable increase or decrease no- 
ticeably in one tax year. If tax rates remained 
the same, perhaps the treasury department 
would not be too concerned, but with ra»id- 
ly changing rates, the commissioner might 
feel that the taxpayer could gain a decided 
tax advantage in ignoring accounts until 
cash has been received. 

A change from the cash basis to the ac- 
crual basis, or vice versa, cannot be made 
without approval of the commissioner. Even 
where permission is granted, many adjust 
ments are required. Before any steps are 
taken in this direction, a careful investiya- 
tion should be made to see if the change 
is practical and advantageous. 


QUESTIONS AND ANSWERS 

Q.—If a taxpayer keeps no records, or if his 
records are insufficient to satisfy the in- 
ternal revenue department, how is the net 
income arrived at? 

A.—Income is computed on the basis of net 
worth in a great many cases. When using 
the net worth method, it is necessary to 
inventory the taxpayer's assets at the bhe- 
ginning and end of the period under re- 
view. Taxpayer's cash on hand and in 
bank is determined by checking all ac 
counts, whether they are business or per- 
sonal. Acquisition of personal property 
and real property are also carefully 
checked to determine where the funds 
came from. If the taxpayer has a new 
home or has acquired stocks, bonds, etc., 
and fails to show he is indebted to some 
one of these assets, it will be presumed 
that they were paid for out of profits of 
his business. The burden of proof is on 
the taxpayer. 

Q.—Mr. X in 1948 was ordered by his phy- 
sician to go to Florida for a much needed 
rest. He did not have to take special treat- 
ment there or even consult another physi- 
cian. Mr. X did not ordinarily go to Flor- 
ida for a vacation. He went only because 
he felt it would help him regain his health. 
Can he claim this as a medical deduction? 

A.—Recent decisions indicate that the de 
duction will not be allowed. If travel was 
necessary to get to a specialist or to an 
institution where the taxpayer could get 
special treatment which he could not yet 
at home, there would be no question as 
to this deduction being allowed. On Aug. 
1, 1949, a memorandum opinion was is 
sued by Judge Van Fossan on this sib: 
ject. In this case, the taxpayer and his 
wife presented a photostatic copy of a !et 
ter signed by the taxpayer's doctor sig’ 
gesting a change in climate and enviri1 
ment. The taxpayer attempted to cli'm 
deductions for transportation and cott: ge 
rental. While away, neither party recei: ed 
medical attention. In disallowing the |e: 
duction, the court said, that the statutory 
definition of “medical care” did not in 
clude amounts expended for the preserva: 
tion of general health or the alleviation of 
physical or mental discomfort which is 
unrelated to some particular disease or 
defect. 
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My pullets laid eggs 
in less than 4% months on 


ARCHER GRANU-BITS 


Mrs. Hadley Stocks’ 500 Leghorn pullets weren’t quite 414 
months old when they started laying eggs late this summer. 

“‘What a job Archer Granu-bits have done for me,” says Mrs. 
Stocks. “I fed Archer Chick Starter Granu-bits for the first 8 to 
10 weeks, then switched over to Archer Chick Grower Granu- 
bits—with no grain until the 12th week. How those birds grew— 


Mrs. Stocks and Dealer Houtz “talk poultry” 


Roy C. Houtz and Sons, Archer dealer in Dousman, believe 
a strong service program must be followed to win and hold 
business. ‘Service and good feeds like Archer Granu-bits have 
helped us build our volume steadily in the — three years,” 
says Manager Houtz. “‘It takes good feed and lots of service to 
keep customers happy these days.” 


Mrs. Hadley Stocks, Dousman, Wisconsin 


Left to Right—Roy Houtz, Clarence Knutson, Mrs. Hadley Stocks 
and I’ve never had such early production before!” 

Mrs. Stocks’ enthusiasm for Granu-bits is shared by many 
other poultry raisers in the Dousman, Wisconsin, area. Archer 


dealer Roy Houtz of Dousman calls Granu-bits ‘ta business- 
builder I wouldn’t be without.” 


Dealer Houtz and Archer Salesman Clarence Knutson 


Like other Archer dealers, Roy C. Houtz and Sons receive 
all the benefits of the 10-point Archer franchise agreement. In 
addition to the franchise protection, every Archer dealer knows 
he can call on servicemen like Clarence Knutson (above left ) for 
help and quick service whenever needed. The Archer salesman- 
dealer relationship is close and friendly. 


For full information on the Archer dealer franchise and popular, fast-selling Archer Quality Feeds, 
contact your nearest Archer representative or write direct to the Archer Feed Department. 


ARCHER QUALITY FEEDS 


ARCHER DANIELS 


MINNEAPOLIS, 
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—Feed Store 


(Continued from page 44) 


pcople can afford to pay their own admis- 
sions to movies or dances. But that isn’t the 
point. Our dance is free and they are our 
guests. That puts an entirely different light 
upon the matter. I'll grant you that the 
music isn’t comparable with that of Harry 
James or Wayne King but the folks just 
come out to have a good time and not to 
listen to fine music. They really do have 
fun, too.” 

These are not the only promotional de- 
vices employed by this concern, however. 
On several occasions Mr. McMullen has 
tuken a group of cattle feeders and dairymen 
down to St. Louis to visit the big experi- 
mental farm maintained by his feed manu- 
facturer. Oddly enough, the farmers and 
cattlemen are so anxious to visit the farm 
that they pay their own expenses. One 
group went down on a train but usually sev- 
eral carloads of farmers make the trip. The 
group is taken on an extensive tour of the 
farm to show what scientific feeding pro- 
grams will do to increase milk, put cheap 
gains on hogs and chickens, and step up egg 
production. The elevator usually buys their 
suppers, but that’s the extent of the financial 
outlay for their entertainment. 

“Those farmers are going down there to 
see something educational,” Mr. McMullen 
points out. “There isn’t anything in the way 


of an outing. It’s a serious matter with them.” 

Mr. McMullen believes that in order to 
win and keep business, a firm should follow 
a definite program. He has a three-point 
campaign of his own: 

1. Make your store a pleasant place in 
which to trade. That’s certainly the case at 
the elevator where the office is clean and in 
good condition and where employes are very 
friendly and courteous. 


2. Make the price right. Everything at the 
clevator is on a competitive basis so that 
customers will not walk out saying, “I can 
do better elsewhere.” 

3. Look after the customers’ interests. 
Don’t be just a cold-blooded businessman. 
Take an interest in his family, hobbies, or 
other activities. Make him feel that he is im- 
portant to your business. 

4. Do some advertising. The trick is to 
keep the name of your business before the 
public so you will not be overlooked. 

With this kind of a program, Mr. Mc- 
Mullen is confident that any business will 
succeed. It certainly has for the elevator 
under his management. 

@ GLEN H. CLARK, Van Wert, Ohio, 
has accepted a position with the Ohio Feed 
Co. 

@ WINONA FEED & GRAIN CO., Wi 
nona, Kan., recently completed construction 
of additional storage facilities. 


Pictures of Illinois Feed Convention 


The above photos were taken by The 
Feed Bag at the sixth annual convention of 
the Illinois Feed association held Sept. 12-13 
at Springfield. Top row, left to right, shows: 
Paul Zimmerman, Illinois Grain Corp., Pon- 
tiac; Dean Clark, Chicago, executive secre- 
tary, confering with retiring Vice President 


A. J. McLoughlin, Arcady Farms Milling 
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Co., Chicago; and John J. White, Schultz, 
Baujan & Co., Beardstown. Second row: new 
directors Robert Deibel, Dixie Mills, East 
St. Louis; George Crofton, Lanark Feed 
Mill, Lanark: and E. P. Kraft, Kraft Feed 
Mill, Hebron; Treasurer Oscar Hoerr, 
Hoerr Feed Store, Peoria, with President 
Richard Meissner, Meissner Bros., Breese. 


PENB Streamlines Rules 
For Fowl Fashion Show 


In order to streamline and speed up judg. 
ing procedure in the Fowl Fashion Show, 
the Poultry & Egg National Board has an- 
nounced that contestants may submit a pho- 
tograph of the costume on a live chicken, 
turkey or duck for the local and state judg- 
ing events and will not be required to fur- 
nish a live fowl. 

Contestants need not be present at the 
local or state events as the judging wil! be 
done from the photograph and costume it- 
self. All entries must be sent to PENB by 
Nov. 14, 1949. 

State judging events will be held between 
Nov. 16 and Dec. 31, 1949. Individual en- 
tries submitted to PENB will be forwarded 
to state committees when they notify the 
board of their judging date. Regional elimi- 
nations will be held in January, 1950 on 
these dates: North Central, Jan. 13 at Chi- 
cago, IIl., and Southeastern, Jan. 23 at At- 
lanta, Ga. Dates of the other three regional 
events will be announced later. 

No more than 11 state winners will be 
recognized from each region and the com- 
mittee for that region will select two winners 
to represent the area at the national con- 
test. Names of winners, their costumes, and 
fowl-in-costume pictures will be forwarded 
by PENB to regional committees by Jan. 
1, 1930. 


Ray Bailey Joins Borden 
Advertising Department 


Raymond T. Bailey has joined the Borden 
Co., New York City, as assistant advertising 
manager of its special products division. He 
will assist Leonard J. Kraft, divisional adver- 
tising manager, in handling advertising for 
Borden's dog food and the full line of the 
firm's animal and poultry feed supplements. 

Mr. Bailey was recently publications di- 
rector of the Thermoid Co., Trenton, N. J. 
His past experience includes editing and 
publishing positions with three New Jersey 
weekly newspapers and affiliation with the 
Eastern Breeder, a purebred cattle publica: 
tion, as managing editor. 


Vermont Feed Conference 
Scheduled for October 27 


The seventh annual conference for feed 
manufacturers, distributors and feeders, 
sponsored by the University of Vermont «nd 
the state agricultural college, will be held 
Oct. 27 on the university grounds, Burling: 
ton, Vt., it has been announced by O. M. 
Camburn, director of short courses and edu’ 
cational conferences for the institution. 

The meeting will feature two talks on 
dairy feeding and two on poultry followed 
by an open round table discussion. Further 
information will be released later. The con 
ference is offered jointly by the animal and 
dairy husbandry and poultry department: of 
the agricultural college. 


@ FRED MILLIGAN, Melvin, Ill., has pur’ 
chased the Melvin Feed & Hatchery. 
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0 west coast condensed 


FISH SOLUBLES 


=== APF and lots more, too! 


When it comes to getting chicks off to a fast start, there's many a good reason why feeders all over 
the country say, “Give me a feed fortified with PAPROCO west coast condensed fish solubles!" They 
specify PAPROCO because they have discovered by actual performance that west coast fish solubles 
contain those potent elements necessary to promote rapid growth and livability. PAPROCO is the rich 
natural source of Vitamin B 12 (APF), the entire B complex vitamin group, amino acids, and essential 
trace minerals. All of which adds up to faster-starting, better-feathering broilers or layers. And for 
breeding flocks, just add PAPROCO to their diet and discover how the fish soluble “carry-over” factor 
not only increases hatchability but produces healthier, sturdier chicks. 


for an assured year ’round supply ina 
convenient, easy-to-use form SPECIFY... 


JAMES H. SELEY & ce” 60-40 MIX 


a Composed of 40% PAPROCO highest quality West 
704 S. SPRING ST., LOS ANGELES 14, CALIF a Coast condensed fish solubles and 60% top quality 


«TELEPHONE MUTUAL 1371 alfalfa leaf and dehydrated meal — measured and 
a i blended by a special process that insures outstand- 
ing results! Packed in 100-lb bags. 


write for complete descr 


THE FEED BAG — October, 1949 


7 
kth 4 Fs 


Ful-O-Pep’s District Representatives 
work closely with good dealers such 
as John Jackson to help them 
develop ful feed busi s 


Its foundation is the 
FUL-O-PEP DEALERSHIP 


Hard-working John Jackson started his business on a 
“proverbial shoestring” . . . handling several brands 
of feed. Matter of fact, John had so many different 
feeds he hardly knew which to recommend. 


As a result, his inventories were high . .. and John 
built very few steady customers. 8 long years later he 
was still barely “eking out” a living from his store. 


However, in 1938, John was attracted to Ful-O-Pep. 
More than once he had heard about its consistent qual- 
ity ... and he was aware of Ful-O-Pep’s hard-selling 
honest advertising. So John contacted the Ful-O-Pep 
District Representative . . . and was able to get the 
Ful-O-Pep Dealership in Fairfield, Iowa! 


His first year with Ful-O-Pep wasn’t bad. He grossed 
$40,000. But repeat business and many new customers 
increased his tonnage rapidly, year after year. 


In 1948 John grossed a “whopping” $175,000 ... 
and is now shipping about a carload of Ful-O-Pep a 
week! Another thriving business built on the Ful-O-Pep 
Dealership! 


BUILT THRIVING 
FEED BUSINESS IOWA! 


ond 
FAIRFIELD. town 


The Quaker Oat September 6, 1949 


Chicago 4, Tiling 
Gentlemen: 


Ten years ago I 
Feeds, and g0 I started handlin a 
business has grown 


Your down-to-e 
~to-earth, fact-b 
- But bett ased advertisi 
of-mouth er still, I li 
fied customers done’ by ny Word= 


Y mY many satis- 
Your dependable feed 


Your Ful build repeat business 
Wonderful feed and mndid 
making my business yk. 


Respectfully yours, 


THE QUAKER OATS COMPANY 


..emakers of dependable feeds for over 60 years 


John E. Jackson 


Ful-O-Pep may help you, too, 
build a more successful business! 


Yes, the Ful-O-Pep Dealership offers you great profit opportunity! For Ful-O- 
Pep builds dependable feeds for every type of poultry and livestock . 
feeds backed by hard-selling radio advertising on 395 Mutual stations. . . p'vs 
colorful ads in 60 top farm and specialized magazines. Ful-O-Pep offers 
you sales-building merchandising helps FREE. And Ful-O-Pep salesmen ore 
trained to help you build a more successful feed business. 


There are still localities where a protected Ful-O-Pep Dealership is avo'l- 
able. So for more facts about the opportunity in YOUR community, wre 
NOW to The Quaker Oats Company, Dept. J- 16, Chicago 4, Ill. 
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date cannot be proved nor disproved and 
yet may be misleading when there is no 
measuring stick either proved through 
research or proved in any recognized chan- 
nel to deterinine methods of analysis? When 
we take such actions without due regard for 
their impact on agriculture and regulatory 
work, is there reason why we shouldn't get 
caught up in rules and regulations that are 
restrictive and where there is no one to 
blame but ourselves? Have we been and are 
we riding too many “horses” purely for 
selfish gain today with little thought applied 
at the time as to its impact tomorrow? 

Are you feed control officials riding too 
many “horses” too? I had the opportunity 
and privilege for several years to regularly 
attend your annual meetings, to watch your 
committees at work, to hear their reports 
and recommendations and the conclusions 
and agreements arrived at in your executive 
sessions, and yet during a period of several 
years I've seen many feed control officials 
agree to the programs agreed upon in these 
meetings and then return to their individual 
states and frankly and bluntly proceed to do 
as they damn please. 

In other words, haven't several of you 
grabbed ahold of the “horse” of applying 
your individual state law almost as you 
pleased with sometimes little regard for the 
problems in the industry? Maybe if we were 
to hang a name on this particular “horse” 
the best name that could be applied might 
be “irregularity” or “lack of uniformity.” 
I think you must agree that the problem of 
lack of uniformity in itself has become more 
and more pronounced as the years have 
passed. Just because you may have a state 
law which was written and passed in 1890 
certainly doesn’t mean that that law is ap- 
plicable today. Doesn't it fall within the 
responsibility of you feed control officials 
within your several states to more or less 
carry the ball on getting action taken to- 
ward greater uniformity in our feed laws? 

As it applies to your particular job, havei’t 
you also been riding another “horse” which 
has brought about confusion and almost a 
hopeless situation for those who must live 
with it, and I mean the confusion of the 
tax system where we've got tax tags and 
stamps and brand taxes and this and that 
and the other thing. Really when you come 
right down to it, it doesn’t make sense, does 
it? 

Actually if you were a businessman hav- 
ing to live with that problem, the only dif- 
ference being a state line, no doubt you'd 
pull your hair out. There has been so little 
improvement in that direction up to date 
that I have even run into the question raised 
in two states recently as to whether or not 
a move should be started for federal regis- 
trations and some sort of a tax system which 
would eliminate the variations and nuisances. 
That kind of a move in my opinion is bad. 
We ought to stay away from it, but unless 
something more is done in our several states 
to correct this situation, it looks to me as 
though there will be more and more pressure 
aegg to have an over-all nation-wide job 

one, 


Here’s another “horse” that you men 
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have been riding from the standpoint of 
your phase of this over-all problem and one 
on which I'm not going to spend a great 
deal of time, but that is the one that pertains 
to the use of the feed tax funds. I realize 
that there are political differences of opinion 
and that maybe is the biggest hurdle. Per- 
haps in this case at least from the standpoint 
of striving to get a more sensible and logical 
use of feed tax funds, we haven't ridden 
that “horse” hard enough together. Maybe 
it is up to both the feed control officials, as 
well as our industry, to hop on this one and 
ride it until something is done about it in 
every state where it is being abused. 

There I have reviewed illustrations apply- 
ing to our two individual groups. I am in- 
clined to believe there are one or two major 
points that apply generally to both of our 
groups. The first one that I would refer 
to is what I call “old school tactics.” I 
don’t think that this needs any explana- 
tion. There are many practices which grew 
up with us years ago, in your group, and in 
our industry on which over-all progress has 
been made toward improvement, but there 
are those within both groups who are still 
doing today what they did 15, 20 or 30 
years ago. If each of us individually and the 
two groups together would make an honest 
effort to eliminate “old school tactics,” re- 
gardless of who may be invelved, some ef 
our problems certainly would be eliminated. 

Tied in with this same point I think we 
must agree that there are those within both 


groups who are not keeping pace with de- 
velopments. This, of course, is part of the 
previous point of involving “old school tac- 
tics,” but it is even deeper than that. We're 
moving fast in proved nutritional facts. We 
need to apply them more exactingly than 
was done in the past. We need to know at 
Icast something about what it is all about il 
we are going to measure up to our responsi- 
bility as previously stated. If we are honest 
with ourselves, we've got to agree in the 
feed industry that there are many who are 
not keeping pace. There are many who are 
not doing the job because they are not keep- 
ing abreast of either proved nutritional pro- 
gress or farm management practices, and 
exactly the same thing applies to some feed 
control officials. Obviously, those that are 
new and have never lived agriculture or the 
entire feeding and regulatory problem are 
way behind the times and maybe some of 
them will never catch up. 

Both groups have the problem of those 
who just do not know—one that we have to 
meet realistically in measuring up to the 
responsibilities of both our industry and 
your activities, and that is why I indicated 
earlier in this presentation that neither group 
is perfect and there is room for improvement 
in both quarters. 

Please don’t misunderstand me—I believe 
that in our relationships, the feed industry 
with the feed control officials, real progress 
Las been made, but maybe this question, 
“Do we ride too many horses?” brings our 


Round-Up of Murphy Co. Distributors 


Above is a photo taken at the 1949 round- 
up of district distributors for the Murphy 
Products Co., Burlington, Wis. This annual 
affair is held to outline sales plans and get 
the feeling of the men in the field and was 
staged this year on September 7 and 8. 

Speakers at the two-day session were from 
within and without the Murphy organiza- 
tion. Murphy personnel who addressed the 
meetings included James H. Murphy, Law- 
rence E. Murphy, L. J. Warren, Thomas C. 
Burchard, Dr. Robert R. Spitzer, Edward 
Furman, Rufus Sheldon and B. A. Te Paske. 


Other speakers were W. A. Wade, Wade 
Advertising Agency, Chicago; Burton Bige- 
lcw, Burton Bigelow Organization, New 
York City; Lloyd Burlingham, Chicago radio 
commentator; Don Ross, Successful Farm- 
ing, Des Moines and Tom Collins, City 
National Bank & Trust Co., Kansas City, Mo. 
James H. Murphy, president of the com- 
pany, reports that the district men were op- 
timistic about sales prospects for the coming 
year especially since it appears that pay 
rolls will remain high enough to sustain a 
good demand for meat, milk and eggs. 
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over-all problem into sharper focus for the 
future. 


I've raised this question, and it is only 
reasonable that if I raise it I should be the 
first one to attempt to answer it. 


Briefly, my answer would be, yes, we 
have been riding too many “horses’—all of 
us. Your answer will, of course, hinge on 
your individual point of view, but I would 
urge careful consideration on the part of 
everyone from the standpoint of the whole 
industry and feed control work as a whole. 


My humble suggestion is that if there is 
any significant, positive reaction to this con- 
ception of our over-all joint problem that 
positive action be taken on it. How? J would 
suggest three steps: 


1. Jump off the “horses,” — put them 
under reins properly controlled by the indi- 
vidual member of both organizations. Each 
of the “horses” can and should pull its share 
of the total load in the conduct of our feed 
business and in the administration of each 
state feedingstuffs law. Certainly with all that 
has been learned up to this moment, there 
is no one factor which makes for perfect 
nutrition. It’s still true and perhaps always 
will be true that the limiting factor in any 
feed or feeding program is the factor that 
is not present at all or is present in so lim- 
ited amounts that it will not and cannot 
produce results. 


2. Stop riding these “horses.” Get down 
and walk. Walk together. Stop wherever or 
whenever necessary to be sure that we know 
where we are going. We need more consid- 
eration of the other fellow's position and 
attitude. 

3. Make an active, living part of our pro- 
gram of working together a joint advisory 
group for the practical handling of new de- 
velopments in the field of livestock, poultry 
and turkey nutrition until such time as 
methods are developed for testing and evalu- 
ating the factor or nutrient involved and the 


part that each group plays in our contribu- 
tion toward the building of a better agricul- 
ture. 


Tours Pillsbury Plant 


Dr. Barton T. Mann, Liverpool, England, 
recently visited the plant of Pillsbury’s feed 
and soy division in Clinton, lowa, while on 
a research tour to study feed processing 
methods in the United States. He is a spe- 
cialist in poultry husbandry and director of 
research for a large Liverpool feed manu- 
facturing firm. He is shown above, right, as 
he heard an explanation of the Pillsbury 
plant’s methods from Everett Blasing, left, 
head nutritionist for Pillsbury. Don Hunter, 
division vice president is in the center. 


@ CHARLES HAAS, Neosho, Mo., has 
sold the feed department of his Neosho 
Seed Co. to the Star Flour & Feed Co., 
Carthage, Mo. 


Dehydrators Boost Research 


Ag Colleges Get Cash Grants of $8,400 


Three cash grants, totalling $8,400, to sup- 
port agricultural research programs at agri- 
cultural schools have been approved by the 
executive committee of the American Dehy- 
drators’ association, Chicago, IIl., according 
to an announcement by Ervin Burkholder, 
Nebraska Farm Products, Inc., Cozad, Neb., 
president. The money will come from re- 
search funds contributed by the majority of 
the association’s members. 

A grant of $5,000 was made to the Uni- 
versity of Nebraska for a project to deter- 
mine the nature and identity of compounds 
in alfalfa which retard carotene destruction, 
a project to determine the nutritional value 
of alfalfa proteins and another to determine 
the relation of dehydrated alfalfa to urinary 
calculi occurence in lambs and steers. 

Colorado A & M college will receive 
$2,400 for a projcet to determine the extent 
of growth inhibiting factors in alfalfa meal 
and remedies. The fund will also help 


finance publication of the college's present 
collection of data on alfalfa. 

A grant of $1,000 has already been made 
to Iowa State college at Ames for a study 
on dehydrated alfalfa in swine nutrition. A 
similar grant has been made to the Iowa 
institution during the past two years. 

Mr. Burkholder emphasized that these 
funds will not completely finance the pro- 
gram planned but will serve to supplement 
local research funds. The association, he 
stated, is interested in all research which 
aims to improve alfalfa production. 

Loyd Faris, W. J. Small Co., Kansas City, 
Mo., is chairman of the ADA research com- 
mittee. Other members include Joseph Chris- 
man, Cerephyl Laboratories, Kansas City; 
Dr. J. E. Hunter Allied Mills, Libertyville, 
Ill.; Dr. Ralph Silker, Kansas State College, 
Manhattan, Kan.; E. G. Cherbonnier, ADA 
research consultant, St. Louis, Mo.; and 
Lloyd Larson, secretary-treasurer of the 
association. 


Florida Feed Conference 
To be Held Nov. 9-10 


Outstanding scientists, commercial feed 
men, poultrymen, and feed control officials 
will appear on the combined program «! the 
Florida nutrition conference and annual 
meeting of the Florida Feed Dealers’ asso- 
ciation at the University of Florida, Gaines. 
ville, Fla., Nov. 9-10. 

Speakers include Dr. T. H. Jukes, Lederle, 
Laboratories; Dr. E. I. Robertson, Eshe!inan 
€& Sons; Dr. J. F. Thompson, Purina Mills; 
Dr. George H. Wise, North Carolina State 
college; and Dr. J. K. Loosli, Cornell uni-— 
versity. Dr. Wise is a recipient of the Bor- 
den Co. award and the American feed 
Manufacturers’ association award for his re- 
search work in dairy nutrition. 

Feed regulations will be discussed by 
Harold H. Hoffman, Dr. J. J. Taylor, and 
Phil S. Taylor, all of the Florida department 
of agriculture’s inspection service. Two poul- 
try experts who will appear on the program 
are C. C. Harvey, Dade City, president of 
the Florida Hatchery & Breeder association, 
and J. Lawrence Irvin, Callahan. 

Dr. George K. Davis, head of the U. of 
F. animal nutrition laboratory, is in charge 
of reservations and program planning. Wil- 
ton L. Adams, Miami, will preside over the 
business sessions of the feed association. 

Staff members of the Florida experimental 
station who will participate in discussions 
will be Harold Mowry, director; Dr. T. J. 
Cunha; Dr. M. W. Emmel; Dr. J. Clyde 
Driggers, Dr. D. A. Sanders, and Dr. R. B. 
Becker. 


Hugh O'Neill Appointed 
Bagpak Representative 


Hugh O'Neill has been appointed by the 
Bagpak division of the International Paper 
Co., New York City, to represent the firm 
in the sales areas of northwestern Ohio, 
northern Indiana, and Michigan except the 
upper peninsula. He will share an office 
with W. W. Hendrickson at 2408 Terminal 
Tower, Cleveland, Ohio. 

Mr. Hendrickson who previously covered 
Mr. O’Neill’s territory will continue to op- 
erate as sales representative in the remain- 
ing sections of Ohio and Indiana, as well as 
in Kentucky and the cities of Buffalo and 
Niagara Falls, N. Y. 

The Michigan peninsula will be coveied 
as formerly by H. D. Wellington. His office 
is at 400 W. Madison st., Chicago, Ill. 


@ HAGEN ELEVATOR, New Berlin, Iil., 
was destroyed by fire Sept. 13 with damage 
estimated at $50,000. 
JOIN WHITLOCK-LINES CO. 
David Whitlock and Dale Prohaska, both 
of Monett, Mo., were recently appointed to 
positions with the Whitlock-Lines Co., iced 
manufacturers, Monett. Mr. Whitlock was 
named assistant manager of the firm and 
will work with the firm’s customers in de- 
veloping feed and soil conservation pro 
grams. Mr. Prohaska will work at a nutri- 
tionist, specializing in poultry and animal 
fceds. 
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Pfaff, Noel Join Borden 
Ration-Ayd Department 


Two new appointments to the Ration-ayd 
department of the Borden Co., New York 
City, have been announced by John K. 
Westberg, Ration-ayd general manager. Fred 


FRANK NOEL 


Pfaif has been appointed tc the nutrition 
service stafi and Frank Nocl has been named 
assistant eastern sales director, under Wil- 
liam N. Shearer, manager of eastern sales. 

Mr. Pfaff is a graduate of Rutgers uni- 
versity. He will assist in the preparation of 
formulas for feed mixers using the Ration- 
ayd animal and poultry supplements and will 
counsel poultry and hog raisers on feeding 
and management problems. 

Mr. Noel has been New England sales 
representative for the Ration-ayd depart- 
ment for the past four years. He will assist 
Mr. Shearer in handling the Borden line of 
feed supplements and will operate out of 
Borden’s New York office. 


Pillsbury Mills Re-elects 
All Officers, Directors 


Philip W. Pillsbury was re-elected presi- 
dent of Pillsbury Mills, Inc., Minneapolis, 
Minn., at the annual board of directors 
meeting held at Minneapolis on Sept. 13. 

The firm’s other officers, all re-elected, 
are: J. Irl Beatty, vice president; Howard W. 
Files, vice president; Paige Lehman, vice 
president; Patrick J. McKenney, vice presi- 
dent; Bradshaw Mintener, vice president and 
general counsel; Allan Q. Moore, vice presi- 
dent; Philip F. Sherman, secretary; Curtiss 
C. Coleman, treasurer; Terrence Hanold, 
assistant secretary & assistant treasurer; and 
Arthur B. Bolte, controller. 

Directors re-elected at the stockholders’ 
meeting the same day are: John S. Pillsbury, 
chairman; Clark Hempstead, co-chairman; 
J. Irl Beatty: James F. Brownlee; Edward B. 
Cosgrove; Howard W. Files; Clive T. Jaffray; 
Max A. Lehman; Edward H. Mirick; Stan- 
ley Partridge; Alfred P. Pillsbury; Philip W. 
Pillsbury; and Harry C. Piper. 
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FISH SOLUBLES 
and alfalfa 
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SEA-MAID is an economical and convenient pre-mix of 40 per cent 
highest-quality Paproco west coast condensed fish solubles and 60 per 
cent top-quality alfalfa leaf meal and dehydrated alfalfa meal blended by 
a special process which eliminates the need of further drying. Feeders 
have discovered that the fish solubles in SEA-MAID is the rich natural 
source of Vitamin B,, (APF), amino acids and trace minerals. Com- 
bined with alfalfa it is the ideal combination for a potent diet supple- 
ment. SEA-MAID is-easily incorporated in any formula by large or 
small mixers. Packed in 100-pound bags, it stores indefinitely, requires 


no special equipment, mixes uniformly without waste, and leaves no 
sticky mixers. 


60-40 MIX 
A RICH NATURAL SOURCE 


APF 


JAMES H. SELEY & CO. 


704 S. SPRING ST., LOS ANGELES 14, CALIF. TELEPHONE MUTUAL a 
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Michigan Hatchery Meet 
Attracts 500 Visitors 


Michigan poultrymen turned out 4500 
strong, Sept. 14-15 at Michigan State col- 
lege, Lansing, Mich., for the 1949 Michigan 
hatchery conference. They heard speakers 
from various colleges of the nation, as well 
as industry leaders, discuss current problems 
faced by poultrymen and the trend of things 
to come. 

Newcastle disease received prominent at- 
tention when a panel discussion on the prob- 
lem was held by Dr. C. H. Cunningham, 
bacteriology department, Michigan State col- 
lege; Dr. Fred Beaudette, New Jersey Agri- 
cultural Experiment station, New Brunswick, 
N. J.; Dr. John Groves, office of the state 
veterinarian, Lansing; Dr. H. E. Moses, Pur- 
due university, Lafayette, Ind., and Dr. H. 
J. Stafseth, director of the bacteriology de- 
partment, M. S. C., moderator. Dr. Beau- 
dette stated the live virus was the best form 
of protection the industry could use at 
present. 

The increased interest in the poultry in- 
dustry in Michigan during the past year 
was termed “amazing” by H. C. Zindel, 
poultry extension specialist, M. S. C. He 
revealed that during the past year twice as 
many “Record of Livability” cards were 
returned to the college by poultrymen as 
were returned the year before. The cards 
are tabulated at the university and the in- 
formation is then passed on to the pro- 
ducer’s hatchery operator. 

“Hybrids and Crosses versus Standard 
Breeds” was the topic discussed by B. B. 
Bohren, Purdue university, Lafayette, Ind. 
He said that few definite conclusions could 
be drawn in the argument as yet because of 
the relative infancy of the poultry industry. 
Competition would, however, lead to better 
breeding practices for both types, he con- 
cluded. 

Sam R. Honegger, president of Honeg- 
gers, Inc., Forrest, Ill., spoke on taking 
eggs the year around. He stated that pro- 


ducers in his area who used the service of 
the Honegger egg grading station had re- 
ceived a total of $242,000 more for their 
eggs during a three year period than the 
Chicago current receipt price during that 
time. The figures were released by the agri- 
cultural statistics department of the Univer- 
sity of Illinois. 

Mr. Honegger revealed that his station 
had paid out a total of $3,125,000 to pro- 
ducers during that period. Producers in his 
area, he said, had come to realize that the 
egg business wasn’t a pin money proposition. 


U.S.1. Starts Production 
Of APF on Tonnage Basis 


U. S. Industrial Chemicals, Inc., New 
York City, has announced that it is com- 
mencing tonnage production of animal pro- 
tein factor as a primary fermentation product. 

The supplement which is now being made 
available to feed manufacturers in highly 
concentrated form is a light brown, free- 
flowing, non-hygroscopic, palatable powder 
which the firm claims is easily incorporated 
into feeds and guaranteed to contain a 
known potency of vitamin B12 per pound 
of material. 

Dr. H. J. Prebluda, U.S.I. bio-chemist, 
stated that the development promises feed 
efficiency that will represent a significant 
advance in animal nutrition. Formerly, only 
limited quantities of the factor could be pro- 
duced as a byproduct of antibiotic operations 
produced by mold. 

Dr. Prebluda pointed out, in referring 
to the amount of supplement needed, that a 
pound of chick feed requires only about 
one-sixth of a millionth of an ounce of vita- 
min B12 while only twice that amount is 
required by hogs in their growing and fat- 
tening rations. 

@ RUSSELL F. BRYAN, Geneva, Ohio, 


is the new general manager of the Lake Erie 


Milling Co. 


German Peat Moss for J-M Trading Corp. 


The above photos depict how peat moss 
which is imported from Germany is handled 
over there for the J-M Trading Corp., Chi- 
cago. Both photos were taken at Bremen, 
Germany. At the left unwrapped bales of 
peat are being made ready for loading into 


e 


the hold of the Fairport. These unwrapped 
bales are intended to be sold direct to users. 
At the right, a train load of burlap-wrapped 
peat is shown waiting for unloading opera- 
tions. This type of package is designed for 
resale purposes. 


Lundberg New President 
Of lowa Feed Institute 


Burdette Lundberg, Harlan Rendering 
Works, Harlan, Iowa, was elected president 
of the Feed Institute of Iowa, Inc., at its 


BURDETTE LUNDBERG 


znnual meeting, Sept. 13, at Hotel Fort Des 
Moines, Des Moines, Iowa. 

Charles Barr, Ames Reliable Products Co., 
Ames, was elected vice president and Mar- 
vin E. Narramore was reappointed secretary- 
treasurer. Mr. Barr; Vincent Carey, Missis- 
sippi Valley Grain & Feed Co., Muscatine, 
retiring president; and Leo Williams, Sac 
City, were elected to the board of directors 
for terms of three years each. 

Speakers slanted their talks to carry out 
the year’s theme of “The Gold Rush of 
1949." Mr. Carey spoke on “Exploving in 
Behalf of the 49ers.’ Carroll Swanson, chair- 
man of the nutrition committee discussed 
“Panning for Pay Dirt”. How to market 
“pay dirt’ was disclosed by W. H. “Pete” 
Towner, chairman of the merchandising 
committee. 

Mr. Narramore wound up the speaking 
session by discussing the “nuggets” and 
showed a slide film: “Wanted: More 49ers.” 
The general advice of the evening was to 
prospect for gold in the feed lot. 

@ ANTON E. WHITE, Karnes City, Tex., 
has opened a Red Chain Feed store. 
@ MC COY MILLING CO., Chateaugay, 
N. Y., is the new name of the former E. A. 
McCoy €& Son firm. 
KEN MILLER JOINS McCABE 

Ken Miller, popular Minneapolis giain 
man, has joined McCabe Bros. Co., giain 
commission firm operating on the Minnea- 
polis Grain Exchange. Mr. Miller is well 
known throughout the grain and feed trade 
having formerly been associated for many 
years with Cargill, Inc. He left that firm 
several years ago to join Becher-Barrett- 
Lockerby, Inc., in Minneapolis and went 
from that firm to his present connection. 
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* "I don't remember the price- 
e but see the pretty dress 


I made out of the bag!" 


There's the answer...when it 
comes to Ken=-Print quality, a 
woman has a memory like an 
elephant's! Ken-Print quality 
sticks in women's minds. Long 
after the few pennies: dif- 
ference in price is forgotten, 
she remembers the beautiful 
way Ken-Print washes, and 
Stays crisp and fine. She re- 
members that the colors stay 
vivid and bright. Time after 
time, she insists on the 
product packed in the quality 
Ken=-Print bag! 


Let Ken-Print help sell your 
product. Send us your orders. 


PERCY KENT BAG 


Buffalo Kansas City New York 
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—Cannon Ball 


(Continued from page 17) 


“A feed dealer in a small town has to 
have several irons in the fire,” believes Mr. 
Benson, “so I also buy eggs and poultry 
and in addition operate a furniture repair 
and upholstery business. I haven't much 
time for that kind of work during the spring, 
summer and fall months but business slacks 
off enough during the winter to make furni- 
ture work a very handy sideline I’m fortu- 
nate in not having any competition in that 
line of work.” 

Mr. Benson's feed business and furniture 
shop is located on an excellent corner site 
in downtown Cannon Falls. There is plenty 


of room for parking automobiles and trucks, 
both in front of the store and in a large va- 
cant lot immediately in back of the place. 
This is a boon to farmers hunting for park- 
ing space on a busy Saturday night and 
gives Mr. Benson a little extra advantage 
over some of his competitors. 

No believer in “powerhouse” selling plans, 
Mr. Benson patiently has combined a multi- 


tude of small factors into a big business- 


advantage. 


@ JOHN C. AWALT, Dunseith, N. D., 
has succeeded R. E. Ketterling as manager 
cf the Peavey elevator. 

@ HAROLD A. SHOEPPACH, Karnak, 
N. D., is the new manager of the Farmers’ 
Elevator Co., succeeding W. J. Medd. 


BONE 


IMPORTED AND DOMESTIC 


FISH MEAL 


MEAL 


Linseed Oil Meal 

Soybean Oil Meal 

Cottonseed Meal 
Peanut Meal 


Teletype PH 109 


ALL FEED INGREDIENTS 


BREWERS GRAINS 
DISTILLERS GRAINS 


ALFALFA MEAL 


WOODWARD & DICKERSON, INC. 


1400 SOUTH PENN SQUARE 
PHILADELPHIA 2, PA. 


ESTABLISHED 1873 


Brewers Yeast 
Meat Scraps 
Blood Meal 

Tankage 


Phone Locust 4-3688 


Penn. Nutrition Meeting, 
Sept. 19-22, Draws 200 


Latest developments in nutrition of live- 
stock and poultry were revealed to 200 feed 
dealers and others interested in the feed 
field who turned out, Sept. 19-22, for the 
second annual Pennsylvania Animal Nutri- 
tion conference at Pennsylvania State col- 
lege, State College, Pa. 

Sessions covering poultry and _live-tock 
nutrition were coupled with othess deiling 
with disease prevention. 

E. W. Callenbach, head of the poultry 
department at Penn State, was chairman at 
the peultry nutrition conference on Tuesday 
afternoon, Sept. 20 while Dr. M. A. Farrell, 
assistant director of the Pennsylvania agri- 
cultural experiment station, presided at the 
animal disease conference on the morning 
of Sept. 21. 

Visitors heard Dr. Robert V. Boucher dis- 
cuss “Meeting Vitamin A Requirements in 
Poultry.” He told his audience that work 
with turkeys indicates that true vitamin A 
is somewhat more effective in promoting 
growth and many times more effective in 
promoting liver storage than crystalline beta 
carotene, 

Dr. R. M. Bethke, Ohio Agricultural ex- 
perimental station, Wooster, Ohio, revealed 
that feeding milk products and green {eed 
to breeders improved the hatchability of 
eggs and the quality of chicks hatched. 

Also in favor of more green feed was Paul 
H. Margolf, PSC., as he summarized pasture 


‘feeding experiments at the college. Fresh 


cut greens when fed daily to turkeys in con 
finement, he said, gave better feathering and 
reduced losses from cannibalism. 

Harry H. Hauffman, head of the poultry 
extension staff of PSC, claimed that poultry 
nutrition is influenced by environment and 
management. Dr. Stephen Gordeuk, jr., in 
charge of poultry pathclogy work at PSC, 
reported on coccidiosis and respiratory dis- 
eases. “Practical Application of Health Con- 
trol Measures” was discussed by F. H. 
Leuschner, PSC extensionist. 


Eugene Selders Appointed 
Bates Co. Vice President 


Eugene L. Selders, has been appointed 
vice president in charge of the feed depart: 
ment of the Bates Grain Co., Kansas City, 
Mo., it has been announced by Max Bates, 
president. Mr. Selders will be in charge of 
feed ingredient sales to formula feed manw 
facturers and feed distributors. 

Mr. Selders has spent his entire business 
life in Kansas City with the exception of a 
period of navy service in the last war. For 
17 years, he was vice president and sules 
manager of Spears Mills, Inc. He is a menv 
ber of the Kansas City Chamber of Com 


merce, and the Kansas City club. 


@ DALE KELLER, David City, Neb., has 
succeeded Jake Shrader as manager of the 


Uhlmann Grain Co.'s elevator. 


@® RALPH GOOD, Mound Valley, Kin., 
has succeeded Otis Nelson.as manager of 
the Farmers’ Union Co-op elevator. 
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Juan H. Davidson, Mexico City, Mexico, 
who represents the Dawe’s Manufacturing 
Co., Chicago, Ill., in Mexico and Latin 
America recently visited the firm’s home 
offices. He is shown above conferring with 
company officials regarding expanded sales 
and service of Dawe’s vitamin products south 
of the border. Left to right are: Charles C. 
Dawe, president; Sam Tepper, vice presi- 
dent: Mr. Davidson; and Vernon Dawe, 
vice president. 


Over 6,000 Brands of Feed 
Registered in Wisconsin 


An all-time record of 6,381 brands of 
commercial livestock feed have been regis- 
tered in Wisconsin this year according to a 
report compiled by W. B. Griem, in charge 
of Wisconsin’s feed laboratory. Poultry feeds 
led the list in the number of brands regis- 
tered, followed by dairy and hog feeds. 

During this year alone more than 1,200 
feed manufacturers have obtained licenses 
from the state, Mr. Griem said. Of this num- 
ber, 875 of the licenses are located in the 
state. State law requires that all commercial 
feed manufacturers secure a state license and 
register each brand of feed manufactured. 


To protect the purchaser of commercial 
feed, the laboratory of the state department 
of agriculture analyses about 2,500 samples 
yearly. Feeds must be accurately labelled as 
to content before a license to sell is issued 
to the manufacturer. The registration fees 
paid by the manufacturers pay for the en- 
tire cost of this service. 


New Mexico Association 
Plans January Meeting 


Jan. 15-17 is the date set for the annual 
convention of the New Mexico Grain & 
Feed Dealers’ association at the Hilton ho- 
tel, Albuquerque, N. M. according to an 
announcement by Arthur Ravel, president. 

James A. Vaughn, general manager of the 
Colorado Milling @ Elevator Co., Denver, 
Colo, will be the featured speaker. He will 


discuss “Efficiency in Feed Store Manage- 
ment,” 


® RAY V. WATSON, Henry, Ill., has been 
appointed manager of the Prairie Grain Co. 
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for Chickens, 
Ducks, Turkeys 


for Hogs 


for Dogs 


and for Game Birds 
and Fur Bearing 
Animals 


MIX 


PRODULAC 


DRIED CORN DISTILLERS GRAINS WITH SOLUBLES 


MIX 


NADRISOL 


DRIED CORN DISTILLERS SOLUBLES 


...and take your mashes 
out of the average class 


Mixers who include Produlac or Nadri- 
sol in their formula feeds have something 
special to offer their customers, for these 
are remarkably efficient ingredients for 
poultry and livestock mashes. Being low 
in starch, they aid in balancing the ex- 
cessively high starch content of the corn, 
thus helping to secure a proper protein 
ratio. Furthermore, an important potency 
of the Vitamin B-G complex is present 
as well as certain unidentified but proven 
growth factors. The combination is help- 
ing achieve maximum growth and pro- 
duction on some of the most progressive 


farms in America today. 


The mash that sells is the mash that pro- 
duces . .. the type of mash you can offer 


when you mix Produlac or Nadrisol. 


Products of 
NATIONAL DISTILLERS 
PRODUCTS CORPORATION 


GRAIN PRODUCTS DIVISION 
120 Broadway, New York 5, N.Y. 


TAY. 
f =. 


FOR QUALITY 
AND SERVICE 


CALL MARQUETTE 8-7411 


On Feeds and Grain, Vitamin 
products, trace minerals and 
other feed ingredients. 


CLO-TRATE Fortified Cod 
Liver Oil 


CLO-TRATE" DRY D" (2000-D) 


LIVEX ''800"" Riboflavin 
Supplement 


FLEISCHMANN'S Irradiated 
Dry Yeast 


KODDY-MIX, Dry 100-D and 
400-D 


MAGNAVITE Feed Fortifier 
MIRICOE Trace Minerals 
PEEBLES Fortified Whey 
SCHLITZ Brewers Dried Yeast 
SNOW FLAKE Oyster Shells 
DRIED Skim or Buttermilk 


Anadex Kaf-Kaps . . . Penstix 
Penicillin Bougies ... Amburgo 
Wheat Germ Oil . . . Dee-Dex 
Dairy Spray .. . Manganese 
Sulphate. 


DISTRIBUTORS OF 


BRAND FEEDS 


STRATTON GRAIN 
COMPANY 


Grain and Feed Merchants 


MILWAUKEE 2, WISCONSIN 
MARQUETTE 8-741 1 


We send birthday greetings this month to 
C. J. LaFleur, one of the real old-timers of 
the feed business. Though Mr. LaFleur re- 
signed his active position as secretary and 
sales manager with Kasco Mills, Waverly, 
N. Y., in 1947, he still retains a vice pres- 
idency with the firm and takes a keen inter- 
est in its affairs. 

Born in 1881, Mr. LaFleur graduated 
from Cleary college, Ypsilanti, Mich. He 
made his progress in business the hard way. 
He was stenographer for a sugar firm for 
seven years after several years spent in 
teaching school. For another 12 years, he 
held positions as salesman and sales man- 
ager for Larrowe Milling Co. He was named 
secretary of Kasco Mills in 1922 and served 
with that firm without a break until his re- 
tirement as sales manager. 


In 1937, Mr. LaFleur donated a library 
room to the students of his alma mater and 
has taken active part in other works of a 
civic nature. His hobbies are a quite un- 
usual combination—big game hunting and 
flowers. 


NOVEMBER 1—Donald R. Sander, Franke 
Grain Co., Milwaukee, Wis.: Lawrence 
E. Wheeler, King Midas Feed Mills, 
Minneapolis, Minn. 

NOVEMBER 2—Ralph F. Fosshage, Mar- 
blehead Lime Co., Chicago, Ill.; Colby A. 
Porter, C. S. Porter Feed Co., Fox Lake, 
Wis. 

NOVEMBER 4—James D. Hopkins, J. D. 
Hopkins Co., Madison, Wis.; E. J. Lind- 
hardt, National By Products Co., Des 
Moines, Iowa. 

NOVEMBER 6—Roy W. Coolidge, West- 
ern Condensing Co., Appleton, Wis 

NOVEMBER 7—H. A. Higbee, Mello 
Products, Inc., Omaha, Neb.; H. E. 
Kuehn, King Midas Flour Mills, Minnea- 
polis, Minn.; A. D. Smith, Park & Pol- 
lard Co., Buffalo, N. Y. 

NOVEMBER 8-—J. Marshall Hunter, Bea- 
con Milling Co., Inc., Cayuga, N. Y.; 
M. A. McClelland, M. A. McClelland Co., 
Kansas City, Mo.; George H. Schaaf, 
Schaaf’s Feed Store, Des Moines, Iowa; 
Kenneth M. Walters, E. F. Drew Co., 
Boonton, N. J. 

NOVEMBER 9—A. F. Seay, Ralston Pur- 
ina Co., St. Louis, Mo.; Paul D. Staedtler, 
Arthur Towell, Inc., Madison, Wis. 

NOVEMBER 10—John F. Bullard, Bullard 
Feed Co., Chicago, IIl.; Forest E. Conder, 
Vi-D-Co., Marion, Ind.; H. H. Humph- 
rey, Northern Milling Co., Wausau, Wis.; 
George S. Rairigh, Maryland Feed Co., 
Petersburg, Va. 

NOVEMBER 11—Eugene T. Frith, E. E. 
Frith Co., Dubuque, Iowa; H. H. Havner, 
Borden Co., New York, N. Y. 

NOVEMBER 12—Donald Danforth, Pur- 
ina Mills, St. Louis, Mo.; James M. Flinn, 
Blatchford Calf Meal Co., Waukegan, IIl.; 
John W. Jouno, Stratton Grain Co., Mil- 
waukee, Wis.; John H. Peek, Percy Kent 
Bag Co., Inc., Buffalo, N. Y.; Ben A. 
Roth, Honeggers’ & Co., Fairbury, Il. 

NOVEMBER 13 — Walter C. Holstein, 


C. J. LaFLEUR 


Mohr-Holstein Commission Co., Milwau- 
kee, Wis. 

NOVEMBER 14 — George W. Smith, 
Archer-Daniels-Midland Co., Mirneapolis, 
Minn.; J. H. Waldron, Sprout, Waldron 
& Co., Muncy, Pa. 

NOVEMBER 15—Frank C. Bowes, New 
England By-Products Corp., Boston, Mass.; 
Harry F. Fowler, Indianapolis, Ind.: For- 
rest H. Garbutt, Merchants Creamery Co., 
Cincinnati, Ohio; Walter B. Krueck, Al- 
lied Mills, Inc., Fort Wayne, Ind. 

NOVEMBER 16—O. B. Kent, Quaker Oats 
Co., Chicago, Iil. 

NOVEMBER 17—S. E. Evans, Myles Salt 
Co., Ltd., New Orleans, La. 

NOVEMBER 18—Martin Hennessey, P. W. 
Hennessey & Sons, Highland, Wis.; Win- 
ston M. Lee, Superior Advertising, Inc., 
Fort Wayne, Ind. 

NOVEMBER 19--R. F. Benkert, Appleton, 
Wis. (Lederle Laboratories, Inc.) 

NOVEMBER 20—A. W. Gerber, J. J. Ger- 
ber Sheet Metal Works, Minneapolis, 
Minn. 

NOVEMBER 21-—Warren Anderson, !'!our 
& Feed, Milwaukee, Wis. 

NOVEMBER 22—A. Casler, Darling & Co., 
Chicago, Ill.; Dean M. Clark, Grain & 
Feed Journals, Chicago, IIl.; Norbert F. 
Schaefer, Anderson Box Co., Indianapolis, 
Ind. 

NOVEMBER 23—C. J. LaFleur, Kasco 
Mills, Inc., Waveziy, N. Y.; G. J. Loerzel, 
Mente & Co., Inc., Chicago, Ill.; J. G. 
Monfort, O&M Seed Co., Green Springs, 
Ohio. 

NOVEMBER 24—Troy V. Cox, Ajbers 
Milling Co., Los Angeles, Calif.; W. G. 
Kellogg, Bunge Elevator Corp., Minnea 
polis, Minn.; T. E. Ibberson, T. E. Ihber- 
son Co., Minneapolis, Minn. 

NOVEMBER 25—S. M. Lien, Northern 
Supply Co., Amery, Wis.; Robert C. 
Sprout, Waldron €& Co., Muncy, Pa. 
J. H. Riley, Riley Feed Co., Kansas City, 
Mo.; A. E. Sargent, Sargent & Co., Des 
Moines, Iowa. 

NOVEMBER 26—Donald E. Fraser, Cereal 
Grading Co., Minneapolis, Minn.; Don- 
ald F. Schroeder, North East Feed Mill 


(Continued on pag: 83) 
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Co., Minneapolis, Minn.; H. M. Soars, 
Sprout, Waldron & Co., Muncy, Pa.; 
T. E. Stephenson, Checkerboard Elevator 
Co., Kansas City, Mo.; Bernard Werthan, 
Werthan Bag Corp., Nashville, Tenn. 

NOVEMBER 27—B. O. Anderson, Kellogg 
Milling Co., St. Paul, Minn.; Hazel De 
Hoff, Fred De Hoff Co., San Francisco, 
Calif.; John G. Wilson, Washington State 
Feed Assn., Seattle, Wash. 

NOVEMBER 28—Herbert A. Pagel, Riebs 
Co., Milwaukee, Wis. 


DeMunn, McGuiness Form 
New Advertising Agency 


A new advertising agency has been organ- 
ize by Mel DeMunn and Donald McGuiness, 
Chicago, Ill. The new firm which has offices 
at 221 N. LaSalle st. will be known as 


D. McGuiness Mel DeMunn 


DeMunn & McGuiness, Inc. and will spe- 
cialize in advertising and promotion of pro- 
ducts sold to the farm market 

Mr. DeMunn is a graduate of the Univer- 
sity of Illinois. His work in the agricultural 
field has included 4-H and FFA club work, 
employment as a county agent, and manager 
cf a farm management company. He was 
formerly a copywriter on farm and feed sub- 
jects with the Sherman & Marquette adver- 
tising agency. 

Mr. McGuiness has specialized in adver- 
tising and sales training for farm machinery 
manufacturers during the past 15 years. He 
has been associated with the Allis‘Chalmers 
Mfg. Co., the American Broadcasting Co., 
and before forming a partnership with Mr. 
DeMunn was manager of the Chicago of- 
fice of the Campbell-Sanferd Advertising 
Co. 

@ HARRY BRIDGES, Franklin, Ind., man- 
ager of the Bargersville Grain Co., died 
Sept. 1. 
@ BERNE EQUITY EXCHANGE CO., 
Berne, Ind., has completed construction of 
a new elevator at Chattanooga, Ohio. 
NEW BEMIS BAG PRODUCT 

Bemis Bros. Bag Co., St. Louis, Mo., has 
announced the multiwall paper bags con- 
taining polyethylene liners are now being 
manufactured by the firm’s paper specialty 
plant. Polyethylene liners are said to be 
odorless, tasteless, non-toxic, acid-resistant, 
moistureproof, greaseproof and resistant to 
a wide range of chemicals. They are espe- 
cially suited for the packaging of peeled 
fruits and vegetables, powdered ice cream 
mix and oily substances. 
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You Should. «« 


HE’S A TYPICAL SATISFIED 


NATIONAL NO-MILK CALF FOOD CUSTOMER! 


You too will have happy customers when you start 
selling them National No-Milk Calf Food. You see, 
National No-Milk Calf Food is a special item—built 
by a company which has specialized in calf foods since 
1885. Calf food is National’s business. 


National No-Milk Calf Food is a real seller. It fits 
well into your store no matter what other foods you 
handle. There’s repeat business too because once 
your customers start feeding National No-Milk Calf 
Food, they always return for more. 


Find out how you 
can cash in on this 


WRITE TODAY fast seller today. 


ce 1885 
pu tac, 


| 
| 
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— Where Father Bought 


(Continued from page 29) 


wheat is bought and sold but all corn 
bought is used in mixing feed. 

The rear basement doors of the firm open 
on a platform at a level with the boxcars on 
the siding beside it. The siding is a spur line 
of the Baltimore & Ohio railroad. 

All the equipment is new having been 
installed in the building when it was com- 
pleted in 1945. The old buildings were de- 
stroyed by fire in November, 1943. At that 
time, everything burned except the five silos 

4 which had been built in 1938. Their capa- 
city is 5,500 bushels each. 

The new office building was built in De- 
cember, 1945, the first unit to be rebuilt 
after the fire. The interior is attractively 
finished in knotty pine panelling. 

The other buildings were built in 1944- 
45 of cinder block, reinforced with brick 
and are much more spacious inside than they 
appear on the outside. The complete stor- 
age capacity is 40,000 bulk bushels or, in 
terms of sacks, 25 carloads. 

“We have no rat trouble,” Mr. Bowman 
revealed. “They have a hard time penetrat- 
ing this type of construction and as extra 
ir.surance we keep plenty of cats around. 


When people give us cats, we never refuse 
them. They're useful fixtures.” 

The firm’s High Horse lift truck is espe- 
cially appreciated in deliveries to dairy barns. 
Practically all dairy barns store feed on the 
second floor. By means of a scissors lift on 
the truck, the load can be raised to the 
second floor level and unloaded easily. 

For deliveries, Bowman Bros. use five 
trucks, varying in capacity from 1 to 15 
tons. Deliveries are made in six counties and 
at distances up to 100 miles. The company 
also owns a tractor-trailer. 

Besides feed, a lot of hay is handled and 
grain of all kinds. Limited quantities of lime- 
stone, oyster shell, flour and salt are sold. 
The turnover in these items was 20 car- 
loads last year. 

“Effort is made to maintain a 30 day 
credit policy,” said Mr. Bowman in explain- 
ing the firm’s financial methods. “But with 
dairy people this is not always possible. They 
get their checks on the 15th day of the 
month and we mail out our statements on 
the 15th. If there is a purchase made on the 
16th, there is bound to be a considerable 
lapse of time before a remittance is made.” 

Management of the firm is directly in the 
hands of Mr. Bowman. Others who figure 
in the management operations are Helen D. 
Bowman, vice president, and Eleanor M. 


Blatchford Honors Top-Ranking Salesman 


celebration of the Blatchford Calf Meal Co., 
Waukegan, Ill., highlighted the annual three- 
day conference of sales representatives of 
the company held in Waukegan, Sept. 20-22. 
A seal to be used throughout the celebra- 
tion was unveiled and plans to be followed 
during the year were discussed. The meet- 
ing was in charge of J. E. Sams, vice presi- 
dent and general sales manager, and guests 
included Frank Lowe, president of Blatch- 
fords, Ltd., Toronto, Can., Harvey Yantis 
of Feedstuffs, Minneapolis and David K. 
Steenbergh, The Feed Bag, Milwaukee. 
One of the features of the convention was 
a series of telephone calls between Mr. Sams 


The “kick off” for the 150th anniversary 


and Blatchford distributors in various parts 
of the country. The telephone was con- 
nected with a loud speaker so all at the meet- 
ing could hear both sides of the conversation. 


The climax of the convention, as usual, 
was the presentation of the Barwell trophy 
by J. M. Flinn, president of Blatchford, to 
J. H. Stewart, Kingston, who is New York 
state sales manager. It was the third time Mr. 
Stewart had won the trophy in the 11 years 
that it has been Blatchford’s top salesman- 
ship award. 


Mr. Flinn is shown (right) above con- 


gratulating Mr. Stewart, with Mr. Sams and 
the trophy in the background. 


ADEQUATE and up-to-date 
equipment is one of the rea- 
sons for the large amount of 
custom grinding and mixing 
done by Bowman Bros. Shown 
above at the Sprout, Waldron 
mixer is Reed Miller, while 
Robert Dodson, another em- 
ploye, is shown (left) operat- 
ing a bag closing machine. 


Luhn who is secretary-treasurer. Recently 
Lawrence Luhn was made assistant manager. 

Bowman Bros. employs a full-time staff 
of about 14 mill workers and drivers, plus 
two office workers and a salesman. Four of 
these have been with the firm for 20 years 
or more: Lester B. Wetzel, Ernest Campbell, 
Robert Davis, and George Johnson. Eleanor 
Luhn has been doing an efficient job as 
secretary for 15 years. 

The business originated in 1888 in Ger- 
mantown, Md., under the leadership of Wil- 
liam Upton Bowman and his two sons, E. Z. 
and Charles R. In 1920, it was moved to 
Gaithersburg. Sterling Bowman went into 
the business in 1927 when he was fresh from 
high school and has been with it ever since. 

At the time of the fire in 1943, he was 
managing the company for the widows of 
the Bowman brothers. In January, 1944, he 
arranged to purchase the firm as his own 
and the present company was formed. 

“Many new customers come to us because 
of what old customers have told them about 
our service,” concluded Mr. Bowman. “And 
although we get a good deal of trade through 
trailers that we run in local theaters, adver: 
tisements in the local newspapers and the 
2,500 calendars and gifts we give out at 
Christmas time, we value most of all the new 
customers who come to us as the result of 
the good will spread by old customers.” 

@ SAND LAKE ELEVATOR, Sand Like, 
Mich., was recently destroyed by fire with 
a loss of $50,000. 
CAMPBELL SANFORD MANAGER 

William Smith has been appointed :en 
eral manager of the Chicago office of the 
Campbell Sanford Advertising Co., the com: 
pany has announced. The firm maintains 
offices in Chicago, Cleveland, Ohio, and 
Andover, Conn. 
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MORE PROTEIN, 


VITAMIN B-1 for Dairy Cows 


Without extra cost to your 

feeders, Process’ means 

two pounds more protein in 

every bag. What’s more, the vitamin 
B-1 has been more than doubled. 


There’s nothing like linseed 

meal for putting on that silky 

coat and hide. For half a century, 
“Minnesota” Meal has been an 
important factor in finishing steers. 


WRITE e WIRE e PHONE FOR A QUOTATION 


Write for a supply of NEW PROCESS MEAL Circulars 


INNESOTA LINSEED OIL COMPANY 
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Minneapolis 21, Minnesota e STerling 4893 


ig 
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why guess about 


oy moisture and quality? 


get this complete set of 


testing and grading equipment! 


The price you get or pay for grain you sell or buy is determined 
by condition and quality. Why guess away a part of your prof- 


its . .. pay more than you should . 


. when Seedburo high 


quality testing and grading equipment can give you ample 
protection and help to save your money? 

Boards of Trade, State Grain Inspection Departments, and 
Federal Grain Supervision Offices use this equipment. How 
much more important it is for you to test and grade! 


Check your present equipment now. If it is incomplete, 


worn, inaccurate .. 


NO. 105 STEINLITE MOISTURE 
TESTER. America’s finest electron- 
ic moisture tester for whole and 
processed grain. Fast, accurate 
and easy to use. Calibrated 
against official oven methods 
and guaranteed to give compa- 
rable results. Sold on free trial ba- 
sis. $330. F.O.B. Atchison, Kan. 


NO. 34 BOERNER SAMPLER 
AND MIXER. Reduces size of rep- 
resentative samples of grain. In- 
sures accuracy in mixing samples 
and grading. Price...... 100. 


NO. 208 THERMOMETER. 
For use with Steinlite 
Moisture Tester. Gradua- 
tions easy to read at pe s 
length. Each . 

442 HALF-PINT SAM. 
PLE CAN illustrated... 
$2.75 per doz. 


NO. 14 FOUR-IN-ONE SCALE. 
For weighing samples and mail, 
determining test weights per 
bushel, dockages, etc. Sensitive 
to 1/10 gram. Complete, with 
GED. $39.50. Without 
$36. 


NO. 372 THERMO SAMPLER 
TORPEDO. For checking temper- 
ature, moisture and infestation 
with a single sample from any 
point in a bin. 3-foot ene 
available. Price............ $15 

Extensions......... $1.30 each. 


EEO BURG 


- mail your order today! 


NO. 77-6”, NO. 36-9” AND 

NO. 79-12” BAG TRIERS. Nickel 

lated steel. Each . . . $1.85, 
and $4.1 


NO. 150 FILLING HOPPER AND 
STAND. For use with 1 pint and 
1 quart weight per bushel tester. 
Price, without cup...... 21.75 


NO. 22-S GRAIN PROBE—63”. 
The official Government stand- 
ard probe. Made of extra heavy 
gauge brass. Price...... $23.50 


NO. 10 GRAIN DOCKAGE 
SIEVES. Made of 20-gauge 
aluminum, 13-inch diame- 
ter, 1% inch inside depth. 

Precision and commercial 
rades. See catalog for per- 
rations available and prices. 


NO. 26 WEIGHT PER BUSHEL 

TESTER. Accurate, rugged, dur- 

able. Complete with strike-off 

stick. 1 quart capacity—Price 
$25.50 


NO. 20 TRIER. Double-brass 
tube, open handle. 40 inches in 
length, 1% inches outside diam- 
eter, 6 openings. Price..... $15. 


NO. 64 SAMPLE PAN. For han- 
dling samples of grain for test- 
ing and grading. Standard in all 
respects. See catalog for prices. 


751 Converse Bidg. 
Chicago 6, Ill. 


Hold Hands With 
More Profits Everyday 


Sell 


GRANITE POULTRY GRIT 


TRADEMARK REGISTERED 


It’s sound and profitable for you to sell a 
product your customers believe in . . . like 
STONEMO. National advertising makes your 
selling job easier . . . leading poultry raisers 
everywhere prefer ‘it. STONEMO is an item 
you'll feel proud to recommend. Wire. 
write or call, today. 


Exclusive Distributor for Iowa, Minnesota and 
Nebraska. Also Distributors for Adjoining States. 


IOWA LIMESTONE COMPANY 
Des Moines, lowa 


for 


TURKEY 
POULTRY 


HOG FEEDS 


Contains Amazing "APFAC" the ANIMAL 
PROTEIN FACTORS CONCENTRATE 


in GUARANTEED LEVELS 
for maximum growth and production 
*Vitamaster with “APFAC”, a complete vitamin 


concentrate with liver and glandular meal 
and condensed fish soluble base. 


VITA-MASTER powers your feeds for faster gains 
at low cost. Write for complete information. 


W. C. PRATT CO. 
20 North Wacker Drive Chicago 6, Illinois 
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Over 200 Wisconsin Seed Dealers 
Attend Fall Meeting at Madison 


Over 200 members and others interested 
in the seed industry attended the fall meet- 
ing of the Wisconsin Seed Dealers’ asso- 
ciation, held at the West Hill farm of the 
University of Wisconsin, Madison, Wis., 
Sept. 29. 

The main address of the day was delivered 
by Sen. Alexander Wiley, Republican of 
Wisconsin. Prof. A. H. Wright, U. of W., 
and his staff conducted a seed cleaning and 
treating demonstration. Questions about seed 
cleaning were answered by James Hender- 
son, cleaning specialist of the A. T. Ferrell 
Co, Saginaw, Mich. In the afternoon, Prof. 
N. P. Neal, agronomy department, U. of W., 
conducted the visitors through the univer- 
sity’s hybrid corn plots. 


Northrup, King Holds Open House 
At Waterloo, lowa, Branch Plant 


An open house party which attracted 288 
visitors was held by the Waterloo, Iowa, 
branch of Northrup, King & Co., at the 
frm’s plant Aug. 23. Visitors were given a 
dinner, a tour of the plant, and the latest 
information on seed corn, farm seed, and the 
feed situation. 

Walter H. Weston, manager of the Wa- 
terloo branch, was master of ceremonies. 
The main speakers were executives from the 
firm’s home office at Minneapolis. They in- 
cluded Maurice Keating, general manager; 
William Leary, corn department; and R. M. 
Edstrom, feed department. 


1949 Bermuda Grass Seed Crop 
Will be Largest on Record 


The 1949 crop of bromegrass, crested 
wheatgrass, and Bermuda grass seed will be 
larger this year than last, according to the 
United States department of agriculture. A 
breakdown of types reveals that this year’s 
first crop of Bermuda grass seed is the larg- 
est on record but the production of the 
other seeds is much below average. 

Production of the first crop of Bermuda 
grass seed in Arizona and California is 
estimated at 1,660,000 pounds of clean 
seed. This is the largest first crop on record 
since regular tabulation started in 1939. Last 
year the first crop represented 66 per cent 
of the total production. 

Production of bromegrass seed in North 
and South Dakota, Nebraska, and Kansas 
is estimated at 5,450,000 pounds of clean 
seed, 29 per cent more than last year but 
only 52 per cent of the 1943-47 average. 
An indicated larger production in Nebraska 
and Kansas this year offsets the smaller crop 
in the Dakotas. 

Production of crested-wheatgrass seed too 
is larger this year than last but smaller than 
the average production of the 1943-47 
period. The official estimate is 2,550,000 
pounds of clean seed for the 1949 crop. It 
is three per cent larger than last year’s crop 
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but only 36 per cent of the previous aver- 
age. Increases over last year are predicted 
for Nebraska and Wyoming. The sharpest 
declines are in Washington and South 
Dakota. 

@ M.C. WILLIAMS, Yankton, S. D., has 
opened a branch of the United Seeds Co., 
at Davenport, Iowa. 


@ EDWARD J. BONNEMA, Delft, Minn., 
held open house at his new feed mill recently. 


Seed Meetings 


California Seed Association, Sir 
Francis Drake Hotel, San Fran- 


Texas Seedsmen’s Association, Plaza 
Hotel, San Antonio, Tex. 
Nov. 3-4 


Association of Seed Control Offi- 
cials of the Southern States, Pat- 
ten Hotel, Chattanooga, Tenn. 

Nov. 14-16 


Virginia Seedsmen’s Association, 
Cavalier Hotel, Virginia Beach, 
Va. Nov. 18-19 


Hybrid Seed Corn Division, ASTA 
Fourth Research Conference, Ho- 
tel LaSalle, Chicago, Il. 


Dec. 1-2 


Colorado Seedsmen’s Association, 
Albany Hotel, Denver, Col. 
Dec. 2-3 
Mississippi Seedsmen’s Association, 
Hotel Vicksburg, Vicksburg, Miss. 
Dec. 7-8 
Illinois Seed Dealers’ Association, 
Leland Hotel, Springfield, Ill. 
Dec. 8 
Louisiana Seedsmen’s Association, 
Bentley Hotel, Alexandria, La. 
Dec. 9-10 


Southern Seedsmen’s Association, 
New Orleans, La........... Dec. 11-14 


Kansas Seed Dealers Association, 
Hotel Broadview, Wichita, Kan. 
Jan. 13-14 


Arkansas Seed Dealers Association, 
Lafayette Hotel, Little Rock, Ark., 
Jan. 16-17 


American Seed Trade Association, 
Mid-Winter Meeting, Hotel La 
Salle, Chicago, Ill............ an. 21-23 


Pacific Seedsmen’s Association, Fair- 
mont Hotel, San Francisco, Calif. 
May 21-23 


American Seed Trade Association, 
Palmer House, Chicago, III. 
week of June 11 


Hal W. Johnston Named Chairman 
Of ASTA Steering Committee 


Hal W. Johnston, Stecher-Traung Litho- 
graphing Corp., Rochester, N. Y., has been 
named chairman of a steering committee of 
the associate membership division of the 
American Seed Trade association by Lloyd 
Parr, chairman of the division. Mr. Johnston 
has called a meeting of the committee at 
the Hotel President, Kansas City, Mo., Oct. 
7, for the purpose of formulating new poli- 
cies for ASTA. 

Members of the steering committee are: 
L. L. Stirland, DuPont de Nemour’s Co.; 
J. M. Anderson, Seed World magazine; 
E. H. Rappe, Swift & Co.; A. W. Tibbitts, 
Seed Trade News; Ken Skarien, Southern 
Seedsmen; Jack W. Mathus, Northrup, King 
& Co.; Merritt Clark, Associated Seed Grow- 
ers, Inc.; A. J. Biggio, Robert Nicholson 
Seed Co.; Manfred Meyberg, Germain’s; 
Dick Harfst, Seedburo Equipment Co.; and 
Lleyd Parr, ex-officio member. 


Production of Sweetclover Seed 
To be Second Lowest on Record 


This year’s crop of sweetclover seed is 
expected to be the second lowest on record 
according to a forecast by the department of 
agriculture. Estimated production for 1949 
is set at 517,800 bushels of thresher-run 
seed, an 8 per cent drop from last year. 

Production in 11 out of 14 producing 
states is expected to be below average. The 
most marked decline is in the states of Mon- 
tana, Nebraska, and Colorado. Increases’ are 
indicated for Illinois, Indiana, Michigan 
and Wisconsin. 

For the past eight years, relatively more 
sweetclover acreage than formerly has been 
turned under for green manure of cut for 
hay. The department estimates that produc- 
tion would have been cut even more sharply 
this year if record-high prices had not been 
revived for the 1948 crop. 

@ DELTA SEED CORP., Ripley, Tenn., 
has purchased a large building at the for- 
mer Halls air base for conversion to a seed 
cleaning plant. 
C. J. LANDBERG DIES 

Clayton J. Landberg, Minneapolis, Minn., 
a member of the sales department of North- 
rup, King & Co., died Sept. 27 of a heart 
attack. He was 51 years old. Mr. Landberg, 
active in community work, was president of 
the Twin City Men's Brotherhood of the 


- Minnesota Baptist conference and secretary 


of the United Temperance Movement of 
Minnesota. 
VISITS SEEDBURO 

A trip through the Seedburo Equipment 
Co., Chicago, Ill., was one of the features 
of a tour taken by Dr. Hans Podeyn, Ger- 
man food expert, when he visited the United 
States recently to gather data on American 
agricultural methods. Seedburo officials ar- 
ranged a demonstration of the Steinlite 
moisture tester for him. Dr. Podeyn, Ger- 
man director of food, agriculture and for- 
estry in the British-American zone, expects 
to apply advanced American agricultural 
techniques to German planting next season. 
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Complete Work on New National 
Barley and Malt Laboratory 


Work has been completed on the build- 
ing to be occupied this fall by the national 
barley and malt laboratory on the campus of 
the University of Wisconsin, Madison, Wis., 
it is has been announced by G. A. Wiebe, 
agronomist in charge of barley research for 
the USDA. 

The only laboratory of its kind in the 
nation, it will test experimental varieties of 
barley contributed by agricultural experi- 
ment stations all over the country. It will run 
extensive tests on new varieties of the grain 
before it is released and also carry on re- 
search in malt processing, barley fertilizing 
and barley harvesting. 


omplete 
<>, Service 
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TWIN-SPIRAL MIXER 
Two-speed, twin-spiral action 

assures complete, thoroughly uniform 
mixing in one-half the time. 

Assures a perfectly blended batch. 
Mixer has high capacity; permits 

fast loading. 


Blue Streak Mill 


Blue Streak Mixer 


The laboratory structure is a two story 
building. Pilot plant equipment will be 
housed on the first floor and offices and two 
large laboratories on the second floor. When 
fully staffed, it will employ six federal and 
state research workers and as many labora- 
tory technicians. 

Located at 501 N. Walnut st., the new 
laboratory is just across the street from the 
Wisconsin Research Alumni foundation and 
in sight of the Forest Products laboratory, 
another national research center. 


@ C. W. THORP & CO., Clinton, IIl., held 
a field day, Sept. 12, which attracted 1,000 


visitors. 


@ LEO L. ANDERSON, Fargo, N. D., has 
been elected president of Newday Seeds, Inc. 


ADVANCE CUSTOM MILL 


Triple Reduction produces uniform 
Granular Grind. Mill is proportionately 
balanced . . . designed so that every 

ounce of horsepower produces maximum 
results—structurally stronger so that years 
of dependable low-cost service are assured. 


CORN CUTTER 


Produces steel cut corn in three top 
grades—coarse, medium, baby chick; also 
meal and bran. 


PRATER PULVERIZER CO. 
1539 S. 55th Ct. Chicago 50, Il. 


(1) Blue Streak Corn Cutter | 
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Clover, Timothy, Orchard Seeds 
Move at Faster Rate This Year 


Movement of alsike clover, sweetclover, 
white clover, timothy, and orchard seed 
from farms was faster than usual up to mid- 
September, according to the United States 
department of agriculture. Red top sced, 
the department said, was moving faster than 
usual but was a little slower than last year, 

The price situation varied. Prices paid to 
growers on Sept. 15 were higher than a year 
ago for timothy, white clover, and orchird 
grass but dipped for alsike clover, sweet: 
clover, and redtop. Prices of timothy, white 
clover, sweetclover, and redtop were at rec: 
ord or near record levels. Alsike clover and 
orchard grass prices were higher than the 
1943-47 average. 


Farmers to Pay Higher Prices for 
Alfalfa ond Grass Seed This Year 


Prices paid to farmers for alfalfa and 
grass seed have risen but the prices for cover 
ciop and small grain seeds has declined 
according to a report published by the 
United States department of agriculture. 
The report surveyed retail prices paid for 
seeds on Sept. 15 with comparisons for the 
same date in 1947 and 1948. 

The higher prices paid for alfalfa and 
grass seeds are due to below average 
supplies on hand, according to the report. 
The lower prices are noted for such seeds as 
clovers, small grains, winter cover-crop seeds. 
red clover, and bluegrass. 


1949 Red Clover Seed Production 
Is 25 Per Cent Below Last Year 


Production of red-clover seed this year 
will be 25 per cent below last year’s yield, 
according to a prediction by the United 
States department of agriculture. The 1949 
crop forecast of 1,363,600 bushels of thresh- 
er-run seed is also 18 per cent below the 
1938-47 average. 

According to the bureau, the reduction 
this year is due entirely to a reduction in 
acreage. Local shortages of hay resulting 
from the dry, hot summer in a number of 
producing sections induced farmers to cut 
thousands of acres for hay rather than seed. 

Fewer acres harvested are predicted this 
year for all states, except Pennsylvania, Iowa, 
Kansas, Maryland, Idaho, and Oregon. Most 
marked decreases were in the states of Ne- 
braska, Kentucky, Ohio, Indiana and Illinois. 


@ BINGHAM D. ELBEN, Detroit, Mic»., 
has been elected president of the Isbell Seed 
Co., succeeding Earl R. Reithmiller. 


NEW SPOUT LINER 

Seedburo Equipment Co., Chicago, 
has announced introduction of a new pr 
celain-enameled grain spout liner, the “Por 
celiner.”” It is claimed the new device with 
its glassssmooth, porcelain surface weirs 
from three to five times longer on the aver 
age than plain steel liners. The ename! is 
fused into special 16 gauge steel and will fit 
any size spout section. Further information 
can be obtained from the Seedburo Equip 
ment Co., 751 Converse Bldg., Chicago 6. 
Ill. 
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The Secretaries’ 


Most secretary letters during this past 
month were crammed with advice, pleas, 
promises, and surmises about the big meet- 
ing during the annual National convention, 
Oct. 9-11, at French Lick, Ind. There were 


MEET YOUR SECRETARY 

An honor graduate of the school of 
experience is Paul A. Batcheller, secre- 
tary-treasurer of the South Dakota Feed 
Manufacturers’ association and owner 
and general man- 
ager of Batch- 
eller’s, Sioux 
Falls, S$. D. Un- 
til he reached 
the age of 21, 
Paul worked on 
the family farm, 
learning feeding 
from cus- 
tomer’s point of 
view. 

The farm was 
located near 
Yankton, S. D., 
and Paul attended grade and high 
schools there, graduating from the lat- 
ter in 1927. He was associated with the 
Farmers’ Brokerage Co. in Sioux City, 
Iowa, and Sioux Falls before establish- 
ing his own feed manufacturing busi- 
ness in 1937. His brand of “Rushmore” 
feeds is now well established through- 
out eastern South Dakota, northwest- 
ern Iowa, and southwestern Minnesota. 

Congenial by nature, Paul is a Ma- 
son and a member of the Shrine. He 
also belongs to the Lions’ club, the 
Toastmasters’ club, and the United 
Commercial Travelers. His hobbies are 
hunting and fishing. He is married and 
the father of two sons, ages 2 and 4. 


Paul Batcheller 


a lot more letters than usual too; some of 
the boys seemed to be trying to make late 
amends for spotty correspondence. 

“Come, all ye faithful,” chants Fred K. 
Sale, secretary of the Indiana Grain & Feed 
Dealers’ association, “to our world-famous 
spa, French Lick. French Lick is only a mat- 
ter of a few miles from the geographical cen- 
ter of thé population of the United States.” 

There’s no false modesty about Fred. He 
also suggests a foursome of secretaries in 


the golf tournament—then inquires hope- 


fully if any other 100-shooters will join him 
in the tournament. 

D. 4. Meinershagen, secretary-treasurer of 
the Missouri Grain, Feed & Millers’ asso- 
ciation also is looking forward to some golf 
at the French Lick meeting. He further sug- 
gests that the secretaries get up a contest of 
thei: own in conjunction with the various 
contests that the G&FDNA puts on. 

“People just ‘ain't’ interested in the ‘giv- 
ernment,” is the conclusion drawn recently 
by lloyd N. Case, executive secretary of the 
Colirado Grain, Milling & Feed Dealers’ 
association. He referred to a recent survey 
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conducted by the Denver Post among farm- 
ers in the Denver area. 

The newspaper sent a reporter out to ask 
the question: “What Do You Think of the 
Brannan Plan? This was the result, accord- 
ing to Lloyd: “Sixty-four per cent of those 
interviewed couldn't even identify the plan 
and didn’t know what the reporter was talk- 
ing about!” 

“I spent the first two weeks of August in 
Fort Lewis, Wash.,” reports Pete Stallcop, 
secretary of the Pacific Northwest Grain 
Dealers’ association, “training with the 104th 
infantry division which is part of the organ- 
ized reserve corps. It was interesting and I 
had a good time. However, two weeks was 
enough to convince me that I am awfully 
glad that I am a civilian 50 weeks out of 
the year!” 

Ron Kennedy, secretary of the Northwest 


NORTHRUP, KING 


Country Elevator association, is reminded of 
a little rhyme when he observes the mas- 
sively benign efforts of the governments of 
the world to plan a workable substitute for 
the law of supply and demand: 


“Great fleas have little fleas upon their back 
to bite ‘em, 

And little fleas have lesser fleas and so ad 
infinitum. 

The great fleas themselves in turn have 
greater fleas to go on, 

While these again have greater still and 
greater still and so on.” 


Mark G. Thornburg, secretary of the 
Western Grain & Feed Association, has 
some heartening news from Iowa. He claims 
that at the present time in his state there 
are not as many farmers who favor the Bran- 
nan plan as when it was first announced. 


MORE ORDERS FOR | 


DEALERS 


Investigate Our 
New Sales Program 


STERLING FEEDS 


(Some Territories Still Open) 
A 65 Year Reputation for Dependable Quality 


A Full Line For Poultry, Hogs 
and Dairy Cows 


~NORTHRUP, KING & CO 
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lowa Nutrition Conference 
Draws Over 400 Feed Men 


Further concrete evidence of cooperation 
between the feed industry and state agricul- 
ture colleges was indicated in the latest suc- 
cessful session of the annual Iowa School of 
Nutrition, held Sept. 23 at Iowa State college, 
Ames, Iowa. Over 400 representatives of 
the feed industry attended the event which 
was sponsored jointly by the Western Grain 
& Feed association, the Feed Institute of 
Iowa, and the state college. 

Speakers treated a wide range of topics. 
“The Role of Vitamins in Nutrition and 
Health of Weanling Pigs” was reviewed by 
Dr. W. N. McMillen, professor of animal 
husbandry, Michigan State college, East 
Lansing, Mich. Dr. George M. Briggs, de- 
partment of poultry husbandry, University 


Gay, tubbable 
aprons, playtogs, 


making to thrifty 
rs. America! 


of Minnesota discussed poultry nutrition 
highlights. “Things to ‘no’ for Efficient 
Dairy Farming” was the title of a speech 
given by Dr. Ernest Bechtel, representative 
of the Larro research farm and General 
Mills, Inc., Detroit, Mich. 

Members of the ISC faculty conducted 
an open forum on experimental work at the 
college. They included: Dr. Elton Johnson, 
poultry department; Dr. Damon Catron, 
Dr. C. C. Culbertson, and Dr. Norman 
Jacobson, all of the animal husbandry 
department. 


@ KARL A. KIRK, Carlinville, Ill., has 
been named manager of the Hancock Grain 
Co., Carthage, Ill., succeeding Tivis Bilder- 


back. 

@ CHARLES FORSTMEIER, Lakewood, 
Ohio, has purchased the Fairview Feed & 


Supply. 


kiddies’ clothes 
- free for the 


the double life of Neahr 
Print 


Doubly practical and so-very-welcome 
are the colorful dress print bags by M. J. 
Neahr. Their first purpose is the protec- 
tion of the feed they so capably package. 
Then, too, they are highly prized for their 
colorfast, gay prints that make up quickly 
and attractively—and actually save money! 
You may be sure of the finest when you 

use Neahr Quality Tex- 

tile Bags .. . the bags 
your customers prefer. 


Tiebacks and bright 
accessories sew 

up in a flash and 
work wonders 

sparking up tired 


+ 
¢ 


Tablecloths, nap- 
kins, placemats 
made from Neahr 
Print Bags launder 
quick as a breeze! 


t, Chicago 16, itl, 


The Dr. Salsbury farm paper advertising 
campaign has been awarded first prize in 
the showing at the National Advertising 
Agency Network meeting it has been an- 
nounced by the N. A. Winter Advertising 
Agency, Des Moines, Iowa, which handles 
the advertising for Dr. Salsbury’s Labora- 
tories. N. A. Winter, president of the agency, 
is shown above (left) as he presented framed 
copies of the award to Dr. John Salsbury, 
vice president and general manager, and 
H. G. Bos, sales and advertising director for 
Dr. Salsbury’s. The award was based on 
high excellence of advertising copy, typog: 
raphy, illustrations and results. 


All Officers Re-elected 
By Illinois Feed Group 


A. C. Koch, Breese, Ill., was re-elected 
president of the Illinois Feed Dealers @ 
Mixers’ association at its annual meeting, 
Sept. 22-23, at the Jefferson hotel, Peoria, 
Ill. About 100 dealers and others attended. 
Other officers, all re-elected, are Louis C. 
Abenbrink, Edwardsville, vice president, and 
J. C. Van Antwerp, Galesburg, secretary 
treasurer. 


Those re-elected to the board of directors 
were: L. R. Mertel, Lostant; F. J. Ma'an, 
Greenville; L. N. Bowman, Winneb.go; 
Howard Bryant, Kirkwood; I. A. Winstcin, 
Peoria; and D. D. DeForest, Galesburg. 


E. G. Cherbonnier, feed consultant for 
the Grain & Feed Dealers’ National associa’ 
tion, St. Louis, Mo., reviewed new deve! op: 
ments in the feeding line and predicted ‘hat 
livestock would be the best market for corn 
this fall. 

Other speakers included M. E. Mansficld, 
D.V.M., University of Illinois; Dr. Jerry 
Sotola, Armour’s Livestock Bureau, Chicago: 
and President Koch. 

@ J. W. FOX, Spokane, Wash., has sold 
his Fox Grain & Feed Co. to the Boyd 
Conlee Co. and will retire. 
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All of the hunters are polishing their guns 
anticipating the hunting season. A few of 
the more primitive such as Fred Pittelkow 
of the H. P. Schmidt Milling Co., Oshkosh, 
Wis., have already been out for deer with 
their bows and arrows. 

Frank Daniels of the Cooperative Feed 
Dealers, Binghamton, N. Y., tells a story 
about hunting upland birds with his dog 
which he admits is the better hunter. After 
Frank missed a few shots, the dog came to 
him with a disgusted look on his face, faced 
him for a few minutes and then chased into 
the woods coming back about 10 minutes 
later with a grouse and dropped it at his feet 
still alive. He looked at Frank again as if to 
say: “See, this is what we came to hunt.” 
Frank determined that he couldn’t miss an- 
other shot and after several successes the 
dog changed his expression to one of grin- 
ning satisfaction. 

Roy Hoffman of the Murphy Products 
Co., Burlington, Wis., combined business 
with pleasure at the Feed Control conven- 
tion in Washington, D. C., going from there 
to Annapolis to visit his son who is a mid- 
shipman at the U. S. Naval academy. De- 
spite present newspaper reports, there will 
always be a navy. 

Another member of the feed fraternity 
who saw his son during the same conven- 
tion is W. D. Walker, president of the Ar- 
cady Farms Milling Co., Chicago. Wirt has 
one up on Roy, however, because he also 
saw his grandson and we wish we had had 
an opportunity to take a picture of Wirt I, 
II and III. 

Larro Royal 2607707, a registered Hol- 
stein cow owned by General Mills’ Larro 
research farm, has just won her second 
straight national record for butterfat pro- 
duction. She now is the only cow of the 
breed to hold two national records in the 
yearly division. With 22,442 pounds of 4 
per cent milk and 887.6 pounds of butterfat 
on twice daily milking, Larro Royal replaces 
Winterthur Posch Donsegis Nobsgrl as sen- 
ior 3-year-old leader in the yearly division 
2x for Holsteins. Nobsgrl’s record had stood 
since 1937, 
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"| don't know, George—unless each one 
is for a different flavor." 


Wayne G. Martin, jr., manager of the 
New York office of Feedstuffs, celebrated 
his birthday during the Feed Control con- 
vention. With everybody wanting to help, 
he looked more than one year older the 
next day. 

The G&FDN convention at French Lick 
included 26 scheduled meetings, not includ- 
ing the sports and entertainment, during 
three days. Ray B. Bowden, the executive 
secretary, certainly makes it easy for re- 
porters. He also tries to keep his members 
out of mischief in which endeavor he was 
only partially successful. 


After all the honored guests were intro- 
duced and awards made to the sports heros, 
the Monon ra'lroad graciously delayed the 
departure of the special train to Chicago 
for about one hour so that the convention 
delegates could stay to see the floor show. 

Outstanding address of the convention, to 


our way of thinking, was delivered by Sher- 
ell Johnson of the Johnson Feed & Supply 
Co., Lindon, Ind. 

French Lick is a hard place to keep speak- 
ers on schedule—probably because of the 
Pluto water.—D.K.S. 


@ BUTLER ELLIOTT, Hutchinson, Kan., 
has purchased the holdings of V. L. Born- 
holdt in the Bornholdt & Elliott Feed & 
Seed Co. 


@ EARL DAVIS, St. Francis, Kan., has 
resigned as manager of the St. Francis Grain 


& Feed Co. 


@ RUDY-PATRICK SEED CO., Kansas 
City, Mo., has established a western divi- 
sion with headquarters at Boise, Idaho with 
C. G. Bowden as manager. 


NEWS! 


Now —for the first time — wet-process, high- 
protein MILO feed and meal to meet your 
dairy, cattle and poultry feed requirements. 


BLUEBONNET 


BRAND 


23% Protein 


BRACKETT GRAIN COMPANY 
The Fair Building, Fort Worth, Texas 


17 Battery Place 


Representatives: 


CORN PRODUCTS REFINING COMPANY 


41% Protein 


A. F. MILLER COMPANY 
643 First National Bank Building, Houston, Texas 


New York 4, N. Y. 
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— Young Men 


(Continued from page 21) 


men in business in order to provide greater 
incentive. 

Last of the “young men” was W. C. Theis, 
Simonds-Shields-Theis Grain Co., Kansas 
City, Mo. He indicated a trend toward more 
storage rather than merchandising of grain 
because most terminal elevators cannot af- 
ford to carry stored grain for merchandising 
purposes. 

“We are going to have to fight hard to 
maintain what little we have left and try to 
regain what we have lost,” Mr. Theis said. 

Speaker at the luncheon Oct. 10 was 
Senator George D. Aiken of Vermont. De- 


fending support prices, Senator Aiken said 
that when Congress fixed a minimum of 45 
cents per bushel for corn in 1934, economic 
recovery began in the United States. 

“We knew by that time that a satisfactory 
level for our national economy depends to a 
great extent upon the condition of our agri- 
culture,” he remarked. 

Regarding the Brannan plan, Senator 
Aiken said, “it would eventually force the 
farmer to look to government as his only 
market and source of income. It would ne- 
cessitate extension of this guarantee of in- 
ccme to the other groups of our national 
economy. It would eventually lead to the 
extension of controls by government beyond 
the agricultural field. 

“I want to see farmers prosper but I 


SQUEALE 


Manufacturers 


Two Words With More 


* Better Results 
Extra Quality 


Feeder Acceptance 


Manufactured By 


HARLAN RENDERING CO. 


HARLAN, IOWA 


R FEEDS 


Wholesalers 


we 


D-C-A> 
BOB ANDERSON 


DeCeAe Inc., CHICAGO 4, ILLINOIS 
Teletype CG 1466 
PHONE: WAbash 2-0028 WAbash 2-0045 
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NOEL 


BILL NOEL...BILL CASSELMAN 


G.W. NOEL & CO., KANSAS CITY 6, MO. 
Teletype KC 399 


BROKERS IN FEED INGREDIENTS 


PHONE: GRand 7363 GRand 6619 


don’t want to see farmers fooled by the 
mirage that security can be found at the 
federal treasury; I don’t want to see goy. 
ernment hold the purse strings and thereby 
become the dominant factor in our lives.” 


Speaker at the luncheon Oct. 11, was H. 
G. L. Strange, Searle Grain Co., Ltd., Win- 
nipeg, Can. He told how grain controls in 
Canada had affected the private trade. He 
called the security offered by socialism a 
complete myth and that the form of security 
possible under socialism will most nearly 
approach tragic ends which we are told ex- 
ist in Russia today. 


Dr. D. A. FitzGerald, deputy director of 
ECA, Washington, D. C. spoke at a dinner 
Oct. 10. He said that the Marshall plan will 
eventually cost 15 billion dollars but that it 
is worth while to help stop communism in 
western Europe. He cited gains already made 
in rehabilitating western Europe but said 
the job must continue until that part of 
Europe can earn more dollars. 

Dr. FitzGerald recommended greater trade 
reciprocity and lower tariffs and elimination 
of current trade restrictions. He indicated 
1952 or 1953 has been set as the time to 
end ECA. 


In resolutions, the association took the 
following action: (1) opposed further en- 
croachment of government in business; (2) 
urged greater tax equality efforts; asked that 
the government make use of commission 
merchants in its grain transactions; (3) asked 
for removal of wartime taxes on freight, 
telephone and telegraph; (4) backed the 
Hoover report; (5) urged further study to 
help reduce insect and rodent contamina: 
tion in grain for human consumption; (7) 
asked that CCC pay its bills for service more 
promptly; (8) favored research to develop 
new uses for grain; (9) backed a long-range 
farm program which does rot include sup- 
port prices at uneconomic levels; (10) 
urged railroads to take steps to increase sup 
ply of grain cars (11) asked that proper 
authorities be petitioned to exert every pos: 
sible effort to end the strike on the Missouri 
Pacific railroad and (12) offered the usual 
resolutions of thanks. 

Charles G. Robinson, Memphis, Tenn., 
was elected president of the association; R. 
C. Booth, Cedar Rapids, Iowa, first vice 
president; R. F. Cunningham, New York 
City, second vice president; and E. B. 
Evans, Decatur, IIl., third vice president. 

The following were elected to the board 
of directors for two year terms: 

E. E. Allison, Indianapolis, Ind.; J. E. 
Baker, Los Angeles, Calif.; Ralph E. Brown, 
Cincinnati, Ohio; Ralph W. Farmer, Mem- 
phis, Tenn.; Earl M. Combs, Chicago, !!1.; 
H. A. Brickham, Los Angeles, Calif.; E. C. 
Dreyer, St. Louis, Mo.; E. B. Evans, Deca: 
tur, Ill.; F. J. Faber, Philadelphia, Pa.; W. 
B. Fox, New Orleans, La.; H. E. Frederick, 
Marysville, Ohio; Colin §. Gordon, Chicago. 

B. O. Holmquist, Omaha, Nebr.; Ra!ph 
Farr, Greeley, Colo.; R. D. Jackson, Tampa, 
Fla.; Robert Cargill, Minneapolis, Mina.; 
C. J. Martenis, New York, N. Y.; Sterling 
Masters, Kansas City, Mo.; Dean Evans, 
Salina, Kan.; J. P. Parks, Kansas City, Mo.; 
E. R. Humphrey, Enid, Okla.; Caddis Mor: 
riss, Charlotte, N. C.; and Sterling H. Nel- 
son, Salt Lake City, Utah. 
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Goodrich Co. Names Marsh 
Feed Division Manager 


Cecil F. Marsh has been named vice 
president and general manager of the feed 
division of the Goodrich Brothers Co., a 
subsidiary of Acme-Goodrich, Inc., Nobles- 


CECIL F. MARSH 


ville, Ind.. according to an announcement by 
§. R. Harrell, president of the company. He 
will have charge of feed formulation, sales, 
and merchandising of Goodrich feeds manu- 
factured in the firm’s Indiana plants at Win- 
chester, Lafayette, and Seymour. 

Mr. Marsh recently resigned as vice presi- 
dent and general manager of Dannen Mills, 
Inc., St. Joseph, Mo., to accept his new po- 
sition. He is well-known in the feed trade 
through his service as general sales manager 
of McMillen Feed Mills and general manager 
of the Glidden Co.'s feed division. He re- 
ceived his college education at what is now 
known as Ball State college of Muncie, Ind., 
and is a member of the Harold Abbott 
Alumni association. 


Colorado Feed Convention 
Scheduled for Feb. 26-28 


The annual convention of the Colorado 
Grain, Milling, and Feed Dealers’ association 
will be held, Feb. 26-28, 1950, at the Shirley 
Savoy hotel, Denver, Colo., it has been an- 
nounced by Lloyd Case, executive secretary, 
Denver. 

The plan of the coming convention will 
be much the same as that used last year, 
Mr. Case said. There will be one major 
speaker at each lecture session and a heavy 
seasoning of entertainment for the visitors. 

@ IRVING SEED & FEED CO., Irving, 
Ore., has completed construction of a seed 
storage warehouse. 


@® MOORE SEED CO., Winfield, Kan., 
has been sold to Sloan & Mauck who will 
continue its operation. 
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FOR POULTRY 


Pilot Brand Oyster Shell is one of the most profitable materials 
a poultryman can use. 

Its cost to him is about 5c per hen per year. In egg production 
alone, with oyster shell, the records show the increase is more 
than 30 eggs per year. 

Wherever there is a flock of chickens anywhere Pilot Brand 
Oyster Shell is needed—a necessary item in every. feed store. 


Profitable for the store as well as for its customers; never 
an expense. 


OYSTER SHELL PRODUCTS CORP. 
New Rochelle, N. Y. St. Louis, Mo. 


YOU SELL TOP RESULTS 


WITH EVERY BAG OF 


EGG PRODUCER = 


MORE EGGS per bag of feed . . . that's the kind of results that keep 
. the only kind that builds steady, profitable 
REPEAT business. Find out about Vitality's individualized merchandising 
program that sells new customers and more about the quality in Vitality 


customers coming back . . 


Feeds that keeps them sold. Drop us a card for facts. 
EXTRA SALES WITH THE COMPLETE VITALITY LINE 


Meet every feed requirement with Vitality's complete line of poultry and 
turkey feeds, dog food, rabbit, pigeon, goat, horse and livestock feeds. 


VITALITY MILLS, Inc. 


ll | XX. 
| 
il 
i 
4 
pet 
© 93-0 


* from Armour 


More and more owners of laying 
flocks look to you for help in mak- 
ing their egg business a profitable 
one. Quality in the feeds you sell is 
responsible for the health, well-be- 
ing and general laying ability of 
their flocks. 


Laying birds require highly 
nutritious food for mainte- 
nance and energy, as well as 
for top egg production. To 
- supply the ‘“‘power”’ to meet 


Top officials of the American Dehydra’ C. W. Ackerson, University of Nebraska; 


every need, your feeds must tors’ association gathered at Cozad, Neb., R. E. Score, technical service engineer, B. F. 
be fortified with minerals Sept. 27, to hear about alfalfa research Goodrich Chemical Co., Cleveland, Ohio; 
and vitamins, plus high activities at the western research laboratory Ervin Burkholder, president of ADA, Co- 
quality proteins—from both of the United States department of agricul- zad; Loyd Faris, chairman of the ADA te- 

2 : search committee, Kansas City, Mo.; and 
plant and animal sources. ture, Albany, Calif. Dr. W. Dayton Maclay 


. Maclay. i i 
of the laboratory staff gave them the details. 


* Shown above as they gathered with Dr. Larson, secretary-treasurer of ADA, Chi: 
Armour 50% Meat and Bone Scraps is Maclay are, from left to right, seated: Dr. cago, Ill. 
a dependable source of wholesome, 
high quality meat protein. It con- f According to Mr. Gadus Morrhua.. 7 
tains calcium and phosphorus in a 
readily available form, made only 
from wholesome packing house 


bone. 
* 


Armour 50% Meat and 
Bone Scraps is a natural 
carrier of ‘animal protein 


FOR 
factor” QUALITY FEEDS 
Give your laying mashes an extra 


“kick” with Armour 50% Meat and CLO-TRATE COD LIVER OIL 


Bone Scraps! with Added Vitamin A & D Concentrates. Available in 
popular potencies to meet your formula requirements. 


CLO-TRATE “DRY D” 
activated animal sterol in edible powder form. 


iciieiiiaiaaitiiitiiiae Supplies Vitamin D3 for poultry feeds. 
UNION STOCK YARDS ALSO... 


CHICAGO 9, ILLINOIS 
FLEISCHMANN’S IRRADIATED DRY YEAST (FIDY) 


Supplies Vitamin D2 for livestock feeds. Available in several 
potencies. Distributors in the Southern, Midwestern and 
Southwestern States. 


ARMOUR 


If it’s from White, it*’s right?! 


AND COMPANY White Laboratortes, Jue. 


NEWARK 7 NEW JERSEY, U.S.A. © 
Armour Digester Tankage 


Armour Meat and Bone Scraps 
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Roth-Honegger & Co. Form 
New Farm Service Firm 


A new farm service firm to be known as 
Roth-Honegger & Co., has been organized 
to serve the McLean county area of Illinois. 
The company, to be located at Bloomington, 
Ill. will deal in Honegger U. S. certified 
white leghorn chicks and Honegger’s Big H 
feeds. 

The new company was incorporated by 
Chester D. Roth, Bloomington; Sam R. 
Honegger, Frank Honegger, and A. P. 
Loomis, all of Forrest; Ben A. Roth, Elmer 
Roth, Erwin Wascher, C. R. Voris, and 
E. F. Dickey, all of Fairbury. Sam Honegger 
was named chairman of the board. Other 
officers are: Chester Roth, president; Ben 
Roth, vice president; and C. R. Voris, sec- 
retary ‘treasurer. 

The new firm’s stock in trade will also in- 
dude poultry and livestock equipment, reme- 
dies, insecticides, weedicides, phosphates, 
and fertilizers. It will temporarily be located 
at 206 West Grove, Bloomington, and will 
replace the Roth Phosphate-Fertilizer Co. 
previously operated by C. D. Roth. Other 
facilities will be purchased fater. 


Ernest W. Gallup Retires 
From Norris Grain Co. 


Ernest W. Gallup who has been affiliated 
with the Norris Grain Co., Chicago, IIl., 
since 1913 as traffic manager, office man- 
ager and general elevator superintendent re- 
tired from the firm on Oct. 1, it was an- 
nounced by James Norris, president. 

Mr. Norris has also announced that on 
that date William H. McDonald joined the 
company. Mr. McDonald recently resigned his 
position with Rosenbaum Bros. as head of 
their terminal elevator operations. Prior to 
that time, he was supervisor of the federal 
grain inspection department in Chicago and 
Omaha, Neb. 

The Norris Grain Co. will consolidate its 
operations in Peoria, Ill., and Burlington, 
Iowa, Mr. Norris said. Edward Sands will 
continue as manager of the Peoria office and 
Joseph Shaber, formerly manager of Iowa 
operations for W. M. Bell & Co., Cedar 
Rapids, Iowa, will become general manager 
of the Peoria and Burlington terminal ele- 
vator operations. 


Staley Co. to Build New 
Soybean Plant at Decatur 


The A. E. Staley Manufacturing Co. has 
started construction of a new soybean oil 
extraction plant at Decatur, Ill. Completion 
of the new unit, which is part of a current 
modernization program, is expected in July, 
1950. 

The new plant will have a rated daily ca- 
pacity of 800 tons of soybeans, the company 
said. This exceeds the rated capacity of 500 
tons for the old extraction plant built four 
years ago. According to A. E. Staley, jr., 
president, the firm’s expeller plant will not 
be in operation long after the new plant is 
completed. Conversion to the extraction 
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process, he emphasized, will not increase the 
plant’s over-all capacity but will lead to more 
efficiency. 

The construction contract for the new 
unit was awarded to H. K. Ferguson Co., 
Cleveland, Ohio, and another contract was 
awarded to Blaw-Knox Co. for engineering 
work in the building and new machinery. 
The machinery installation contract has not 
yet been awarded. The company estimates 
that the cost of the plant when completed 
will be more than the $2,500,000 spent on 
the first extraction plant. 


@ FARM SEED & SERVICE CO., Scotch 
Grove, Iowa, recently purchased a Stinson 
airplane for faster service to its Iowa and 
Montana customers. 


Cornell Heads Ward-Steed 
New Branch at St. Louis 


S. J. “Jack” Cornell has been named man- 
ager of the new branch office of the Ward- 
Steed Co., brokers in feed ingredients and 
poultry litters, at 406 Merchants Exchange 
Bldg., St. Louis, Mo. Mr. Cornell was at 
one time vice president of Alfocorn Milling 
Co. and later engaged in the feed brokerage 
business. 

The St. Louis branch office, which opened 
on Sept. 19, increases the total number of 
Ward-Steed offices to five. The main office 
is located at Chicago, Ill., with branches at 
Kansas City, Mo.; Minneapolis, Minn.; and 
Buffalo, N. Y. 


,» A New Way To Remove Tramp Iron 
Epy From Heavy Material Flows 


One of two Eriez Magnetic 
Humpsinstalledon the dis- 
charge end of bucket ele- 
vators at Beacon Milling 
Co., Cayuga, New York 


the Excez permanent magnetic “hump” 


IT's Eriez again! This time with a complete perma- 
nent magnetic assembly capable of cleaning tram 

iron from large volumes of material. THE ERIEZ 
MAGNETIC HUMP combines two powerful permanent 
magnets in a special dog-leg shaped housing, designed 
to scientifically remove tramp iron. Physical laws 
force grain to change direction; creating a tumbling 
or mixing action which causes tramp iron to pass over 
the magnets. Such processors as General Mills, 
Beacon Milling, Evans Milling, and others have found 
that the Eriez Magnetic Hump, installed in vertical 
or near vertical spouting is by far the most efficient 
answer to their tramp iron problem. Eriez Magnetic 
Humps are available in any size. A new bulletin 701 
is available. Write for it today. 


ERIEZ 
MANUFACTURING CO. 
12 East 12 St. 
ERIE, PENNA. 


i 
Magne 
ERIE 7 
< 


BEAT'S ALL HOW JUST A LITTLE 
BLUE RIGBON CONDENSED 
BUTTERMILK FEED puts ON THE 
POUNDS ON POULTRY AND PIGS. 
| JUST SIT BACK HERE AND 
WATCH THEM FATTEN 
FOR MARKET. 


AN THEY RE 
ALWAYS 
BEATING THE 
DRUM ABOUT 
BLUE RIBBON 


Ws 


WRITE US FOR PRICES 
PLANTS THROUGHOUT THE CENTRAL 
CONDENSED WEST STATES 


BUTTERMILK 


536 Livingston S¢t. Cincinnati 14, Ohio 


DEHYDRATED 


ALFALFA MEAL 


ALSO DISTRIBUTORS OF 
STALEY’S 
NOPCO Products 
ARMOUR'S ::::. 
PACIFIC MOLASSES Co’s. 


Cane Blackstrap Molasses 


in Tank Cars and Drums Laboratory Protection For 


MANAMAR YOUR FORMULA NEEDS 


Dried Can 
OMALAS Melee Rigid laboratory control over all FRUEN 


PILOT BRAND eer grain products assures you of uniformity 


and consistently high quality in your for- 


SANI-FLOR (3: mula feeds .. . feeds that look better 


and sell better. 


STONEMO Granite Grit FRUEN offers all laboratory-controlled products in 


Established 1884 straight or mixed cars at straight car prices. Order 


NOW—from the "Millers to the Feed Trade"... 
MANEY BROTHERS | = 
“MILL & ELEVATOR CO. FRUEN MILLING CO. 


MNMEAPOLIS MINNEAPOLIS 5, MINNESOTA 


THE FEED BAG — October, 1949 


7 FOR con PARADE 
ATER 
——— AND Pou fi Burr ENSEp 
F LTRy Fi To ERMIL KR 
PCY 
> 
boar MERCHANTS CREAMERY 
A 
960 


—In the Mill 


(Continued from page 25) 


to be “for” or “against.” As it passed the House, it calls for an 
increase of employe-employer payroll taxes from 1 per cent to 
314 per cent by 1970. Monthly benefits are stepped-up by about 
70 per cent and 11 million more persons are covered. 

There is one provision that will certainly kick-up a fuss, espe- 
cially among housewives who can afford the luxury of domestic 
help. Under it, everyone who employs a domestic for 26 days in 
any three-month period and who pays them $25 or more within 
that time must deduct social security taxes from the salary of such 
help. In addition, the employer makes a like contribution. A full 
record and report in detail on all such transactions must be kept 
and a remittance made of the tax money deducted to the U. S. 
treasury. 

This provision of the law is silly and many House members hope 
the Senate will eliminate it. One Washington editorial writer said 
that such a proposition must fail, but, “The only merit it could 
possibly have lies in the prospect that outraged women will go to 
the polls and fire the simpletons who make it law.” 


ATOM BOMBS—WHAT TO DO NOW 


Russia has the bomb and six months ahead of schedule, accord- 
ing to the timetable in the Pentagon. Truman’s announcement 
has set in motion a violent controversy as to what our defense 
strategy should be now. Some experts believe that Russia has 
neutralized the effectiveness of our bomb and this means that no 
nation or group dare risk the use of it at any time. If this is true, 
they say, then steps should be taken to effect international control 
through the United Nations. On the other side is the concept that 
our advantage must now come through the building of a tremen- 
dous air force with striking power so great that it could deliver a 
knock-out blow non-stop to any part of the world. Still another 
group contends that the announcement was designed to speed 
passage of the military assistance program then pending in Con- 
gress and that there is no actual threat against us by Russia. It 
may be that there is more politics in this situation than is apparent 
on the surface. Whatever the real facts may be, it seems to me that 
it calls for a reappraisal of our whole defense program. There is 
certainly some question about spending billions on a military 
alliance in Europe that is ineffective against Russian strength now 
supported by the atomic bomb. 


CAN IT BE SAVED? 


Some people are taking a gloomy view of our ability to save 
American capitalism. The attack comes from collectivists of all 
shades and hues, but so long as the system continues to maintain 
employment and a high standard of living, it will not get far. The 
real threat comes from people who insist that government should 
plan and control the lives of the people. This view dominates the 
thinking of many fine citizens and most of them are employed in 
government. They advocate “security” for everybody but they are 
silent on the price of it—which is personal freedom. Unless the 
present tendency is arrested, we are well on the road to a collectivist 
economy in this country. 


FARM PROGRAM ° 


The Senate has been wrestling with the Brannan farm plan with 
former Secretary Clint Anderson leading the fight against it. On 
Thursday the Senate became involved in a complicated parlia- 
mentary snarl and eventually it was returned to the committee. It 
now appears certain that Mr. Brannan’s ideas will not be adopted. 
There will be a compromise between the rigid 90 per cent support 
price and a sliding scale between 70 and 90 per cent. Anderson 
favors the sliding scale. Farm experts agree that the Brannan plan 
is chiefly a political move to capture the farm vote with high prices 
to the farmers and to the city voters a promise of lower prices for 
their groceries. A neat stunt if it could be done. 


BENEFITS FOR WORLD WAR II VETERANS 

It is hard to believe, but Tax Foundation, Inc., reports that by 
the end of 1949 veterans from the last war will have received 34 
billion dollars in benefits. That is a staggering figure and is evi- 
dence that Uncle Sam has been generous to the men who served 
in the armed services. This sum should be charged to our national 
defense, for it is part of the cost of war. 
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PRINT 
BAGS 


In a Wide Variety of 


Good Looking Patterns and 


Attractive Color Combinations 


ARE — WITHOUT A DOUBT 
A POSITIVE SALES BUILDER 


WHAT'S YOUR PREFERENCE? 
UNLABELED? 
SPOT LABELED? 
BAND LABELED? 


WE HAVE ‘EM... 
THE WAY YOU WANT ‘EMI! 
AND PRONTO, TOO!! 


WERTHCO PRINT FEED BAGS 


ANOTHER WERTHAN BETTER BUILT PRODUCT 
* * * 
Wire ... Write or Phone 


WERTHAN BAG CORPORATION 
8th AVE. & HOWARD ST. 
NASHVILLE 1, TENN. 


MIDWEST SALES OFFICE 
141 W. JACKSON BLVD. 
PHONE HARRISON 4961 

CHICAGO 4, ILL. 


| 


for PROFIT 


SERVING AMERICA’S FARMERS 
AND DAIRYMEN SINCE 1889 


Here’s a Fast Selling line of veter- 
inary medicines you need on your 
shelves. Sixty years of veterinary 
service to the nation’s farmers and 
dairymen has made Dr. David 
Roberts products well known... 
highly regarded . . . a source of 
handsome profit to the dealer who 
stocks them. Decide on becoming 
a dealer for Dr. David Roberts 
Veterinary Medicines today. We 
will send complete information 
upon request. 


You Can Offer Your Trade 
SPECIAL PRESCRIPTIONS 
FOR PRACTICALLY EVERY 
CURABLE ANIMAL AILMENT 


When you stock the Dr. David 
Roberts line farmers and dairy- 
men in your vicinity will make 
your place headquarters for veter- 
inary supplies. Dr. David Roberts 
offers a complete assortment of 
veterinary medicines . . . a special 
prescription for practically every 
curable animal ailment. A few of 
the most popular Dr. David Roberts 
products are listed below. For de- 
tailed information on the com- 
plete line write Dr. David Roberts, 


today. 
@ Herd Tonic @ Laxotone 
@ Calf Medicine @ Badger Balm 


@ Diolice 
@ Penicillin 


@ Udder Balm 
@ Freshening RX 


Write Today for Details 
on Attractive Dealer Offer, 
Address Dept. FB-10. 


DR.DAVID ROBERTS VETERINARY CO. Inc. 


WAUKESHA, WISCONSIN 


John H. Peek, President 
Of Kent Bag Co., Dies 


John H. Peek, 65, Buffalo, N. Y., pres- 
ident of the Percy Kent Bag Co., Buffalo 
and Kansas City, Mo., died in a Buffalo 
hospital on Oct. 4. He is survived by his 
wife, a son, a sister and three brothers. 

Mr. Peek joined the Fulton Bag Co. as a 
young man and except for a year in the 
milling business was affiliated with Fulton 
until 1923 when he joined the Percy Kent 
Bag Co. When Edwin A. Sparks, president 
of the firm, died, Mr. Peek and his brother 
Richard, in charge of the Kent Kansas City 
works, purchased the controlling interest in 
the company. 


Froedtert Reports Gain in 
Net Income Over Last Year 


A net income of $3,299,204 for the past 
fiscal year was reported to stockholders, 
Sept. 20, by the Froedtert Grain & Malting 
Co., Inc., Milwaukee, Wis. The figure was 
an increase of 112 per cent over the previ- 
ous year’s income of $1,553,772. 

In a letter to stockholders, Kurtis R. 
Froedtert, president, explained that much of 
this year’s upswing in business receipts was 
due to adoption of the “last-in first-out” 
method of inventory valuation in August of 
1943. This system deferred an unrcalized 
inventory profit during the year of adoption, 
a year of price upswing, and held it until 
the past fiscal year when prices declined. 


Mr. Froedtert revealed that during the 
past year shipment volume was the largest, 
net earnings both in dollar amount and per 
share were the highest and common diyj. 
dends paid aggregated the greatest. In addj. 
tion, all immediate requirements in plant 
maintenance and addition were provided 
for and the firm’s long term debt reduced. 

Dollar sales volume amounted to $33, 
114,688 during the year, a decrease of more 
than $9 million dollars from the preceding 
year, despite a larger shipment volume. Cur. 
rent assets totaled $9,663,431 against cur 
rent liabilities of $3,046,250. 


AFMA 1950 Convention Set 
For May, 1950 in Chicago 


The American Feed Manufacturers’ Asso- 
ciation will hold its next annual convention 
at the Stevens hotel, May 11-12, 1950, it 
has been announced by Walter C. Berger, 
president. The two-day general sessions will 
be preceded by director and committee meet- 
ings on May 10. 

All members of the association are receiv. 
ing reservation forms to facilitate reserva: 
tion. Hotel reservations should be made di 
rectly with the Stevens hotel, the associa 
tion pointed out. 

@ EBEL SEED CO., Falls City, Neb., has 
been leased from Louis Ebel by Harry Hart 
man and Floyd Sumner. 


@ EARL MAY SEED CO., Shenandoah, 
Iowa, has leased a building in Muscatine, 
lowa, for use as a seed store. 


Dust Collectors 
Malt Cleaners 
Reels, Bins, Tanks 
Feed Hoppers 


MILL AND ELEVATOR EQUIPMENT 


Our Service Includes 


Elevator Casings 
Elevator Legging 
Elevator Heads 
Elevator Boots 


Fire and Dust-Proof Elevators 
Conveyors and Fittings 


L. BURMEISTER CO. 


4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 
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Central Soya Co. Appoints 
Hanofee to New Ad Post 


Appointment of James S. Hanofee, New 
York City, as advertising manager for the 
Central Soya Co., Fort Wayne, Ind., has 
been announced by H. W. McMillen, vice 


JAMES HANOFEE 


president and director of sales. Mr. Hanofee 
formerly operated his own advertising con- 
sulting service in the New York area and 
has an extensive background in the adver- 
tising field. 

His appointment marks a new step in the 
sales policies of Central Soya Co., and its 
subsidiary, McMillen Feed Mills, as hereto- 
fore, the company has not had an advertis- 
ing manager or advertising department. Mr. 
Hanofee will be in charge of creating the 
over all advertising program for the com- 
pany but the Superior Advertising, Inc., 
will continue to serve as the company’s 
advertising agency, producing and releasing 
advertising material to the sales force and 
various national farm and trade paper 
publications. 


Mineral Feed Association 
Elects Butcher President 


Claude Butcher, Midwest Mineral Co., 
Greenwood, Ind., was elected president of 
the National Mineral Feed association, at 
its annual convention, Sept. 19-20, at the 
Bismarck hotel, Chicago, Ill. About 175 per- 
sons attended the meeting. 

Jim Elliott, Oelwein Chemical Co., Oel- 
wein, Iowa, was named first vice president 
and C. D. Bevis, Seaboard Sales Co., Phila- 
delphia, Pa., second vice president. The 
treasurer's post went to Howard J. Marshall, 
Walnut Grove Products, and Peter W. Janss, 
Des Moines, Iowa, was re-elected executive 
secretary, 

Elected to the board of directors were: 
George Morse, Edwin L. Fox, Al Beuernick, 
William ©. Chase, Horace Hodges, Lloyd 
Howell, E. A. Kelloway, and William Power. 
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In his annual report, Edwin L. Fox, re- 
tiring president, noted the gain in member- 
ship and recommended that a permanent 
membership committee be appointed. He 
discussed the association’s planned research 
program and revealed that to date $3,000 
had been contributed to the research fund. 

A number of experts in the nutrition field 
addressed the visitors. Dr. R. C. Miller, 
Pennsylvania State college, State College, 
Pa., reported on hyperkeratosis, the “X dis- 
ease” in cattle. Ray Cuff, National Livestock 
Loss Prevention board, Kansas City, Mo., 
discussed problems arising from the use of 
the new insecticides on livestock. ‘“Miner- 
als in Nutrition” was the topic of Lyman 
Peck, Chicago, Ill., feed consultant. Other 
speakers included Daniel J. Murphy, chief 


GRAN -1-GRIT is 
Profit In The Rough! All 
sizes for all poultry. At- 
tractive, sales-stimulat- 
ing sample display for 
dealers’ counters. Write, 
wire or ’phone today. 


of the trial staff, federal trade commission; 
W. H. Towner, Des Moines, Iowa; and Dr. 
Ira Allison, Springfield, Mo. 

@ NORMAN LEIDALL, Walden, N. D., 
is the new manager of the Walden Elevator 
Co. 


GIVEN COLLEGE POST 


Eugene P. Farrell, former production 
manager for the Maney Milling Co., Omaha, 
Neb., has been appointed milling technolo- 
gist on the staff of Kansas State college. Mr. 
Farrell will have charge of the mill moder- 
nization program in the milling department 
and teach classes in milling technology and 
practice. A KSC graduate, he was associated 
with General Mills for 12 years. 


Feeding records of thousands of suc- 
cessiul poultryme” pave prove that : 
 RAN-F-GRIT is aependavle and : 
sistent snoneymaker for the growet jook- Yin 
ing, for quickest maturity and neaviest 
js so White it’s snow-white- 
fairly shouts “Come and eet me” — SS TH E 
and then it goes work, nelp poultry W H 
extract full nutrition from every ounce 0 T E § ier” 
of feed- rough, cough, and insoluble R F A T 
—and its gleamins: glistening whiteness AN IT L L \ 
makes it show up- stock it~ promote it E G R ce 
—and 1-GRIT will show up im TS 
your profit sheets month after month. yy. AY | : 
It’s pound to make money for your pe- aN ~~ 
cause it makes money for your / 
GRAN--GRIT is nationally of 4 we 
advertised in America” poultry 
journal, poultry Tribune 
Turkey world, The poulerymon" q 
mMethods- \ gt \ 
Nationa! county Agent and a 
many other national magazines: 
= | 
RANIGR| || | 


MORE FOR YOUR MONEY 


F 
MIXED CARS AT CAR PRICES | | 
PULVERIZED OATS OR BARLEY 

CRIMPED OATS OR BARLEY | A 

ROLLED OATS OR BARLEY 
FEEDING OATMEAL M 

B 
0 


CUSTOM PELLETING-CUBING 


FLAMBEAU MILLING CO. 


Tel. LD 44 


Teletype 14 
PHILLIPS, WISCONSIN 


GREUTKER 


INCORPORATED 


Chamber of Commerce Building 
Buffalo 2, New York 


Specializing in 
FEED INGREDIENTS 


for the Mixing Trade 


OFFICE PHONES 
MOhawk 7766-7-8 
Teletype BU 209 


CALL 
Frank Greutker MOhawk 6055 
Jack Bowlin MOhawk 6032 
Chris Greutker MOhawk 2177 
Burt Newell MOhawk 7766 


“Top Zuality. 


PREMIER GALVANIZED STEEL “HOG TROUGHS 


Two Sizes—24” and 48’ length in 24 gauge, 20 gauge, 16 gauge 


Premier Hog Troughs are built to last! 
Add to your profits... stock fast moving 
Premier Hog Troughs now! Bodies are 
flanged, seams welded. Edges are turned 
for greater strength. Ask your distributor 
or write us for full details. 


ATIONAL-IDEAL Co. 


TOLEDO 4, OHIO 


New Krause Executive 


WILLIS G. SULLIVAN 


Willis G. Sullivan, legal counsel for the 
Krause Milling Co., Milwaukee, Wis., since 
1931, has been named executive vice presi 
dent and general manager of the firm ac 
cording to an announcement by Charles A. 
Krause, sr., president. Mr. Sullivan has 
been a director of the company for several 
years and was named secretary last spring. 
He has served as officer and director for 
several leading Wisconsin firms, as legal 
counsel for others, and as special counsel for 
the state of Wisconsin in utility and railroad 
tax cases. 


Two Bulletins Available 
On New Bin-Flo Units 


Two new bulletins giving complete infor 
mation on new Bin-Flo aerator units are now 
available from the Bin-Dicator Co., Dept. 
N-1310, 13946 Kercheval ave., Detroit 15, 
Mich. One is devoted to operation and use 
of the units and the other gives complete 
specifications and prices. Both can he ob 
tained by writing to the company. 

Bin-Flo aerator units, the firm claims. pro 
vide a simple means of injecting smal! vol 
umes of low-pressure air into pulverizec ma 
terials which tend to pack and impede ‘low 
from bins, hoppers, and chutes. Various 
types are available for thin and thick-walled 
installations. They can be used in con unc 
tion with Bin-Dicators or can be ins*alled 
independently the company said. 

@ GLENN BLEILE, Greenburg, Ind_ has 
succeeded Willis ‘Charles as superinte: dent 
of the Garland Milling Co. 

@ JACK DRURY, Richland Center, \Wis., 
has completed construction of a new feed 
mill. 

@ PRODUCERS SEED CO., Piper City, 
Iil., has purchased a building for bu-iness 
purposes in Decatur, Ill. 


THE FEED BAG — October, 1949 


j 
= 
ee 
4 
100 


— Dealer 


(Continued from page 62) 


the chicks in warm brooder houses free of 
parasites. 

Finally, he launches into a discussion of 
the merits of the line of feeds he sells. Since 
the manufacturer has taken the precaution 
of conducting frequent schools for the bene- 
fit of dealers, Mr. Grotewold can talk freely 


the creation of tailor-made formula feeds. 

Gerald L. Grotewold, a June graduate of 
Augustana college, will be associated with 
his father as a full partner in the operation 
of the hatchery and feed business. He ma- 
jored in business administration at college. 

Mr. Grotewold’s hatchery business has 
kept pace with his feed operations. He ob- 
tained the franchise in four full counties 
and half of another for hybrid chick sales. 
The first year he sold 17,000 chicks and 


the next year double that number. The 
fourth year sales reached the 100,000 mark 
while in 1948—seven years after he ob- 
tained the franchise — he sold 500,000 
chicks. 

Farmers, on the average, may be critical 
cf “college education” in feed work but 
W. S. Grotewold’s customers have a lot of 
respect for that type of training. They see 
its benefits demonstrated day by day in 
the competent work of their feed dealer. 


and volubly about the long-range benefits to 
be derived from spending a little more for 
feed. 

“Our farmers — dairymen, hogmen and 
poultrymen—have been exposed to a con- 
stant barrage of publicity about the value 
of quality feeds,” Mr. Grotewold recalls. 
“] -uppose that they are getting pretty fed 
up with hearing ‘quality’ brought up again 
and again. But just the same, I feel they 
are gradually beginning to realize there is 
something to this constant preaching. 
They're no longer trying to get bargains in 
feed and seed. Too many of those ‘bargains’ 
ha\e boomeranged on them in the past.” hm 

In his sales talks with more-than-usually- 
stubborn prospects, Mr. Grotewold brings 
up the fact that the manufacturer of his 
feedstuffs maintains an experimental station 
which has the respect of government scien- 
tists. He emphasizes that chickens, cows and 
hogs are raised under conditions approxi- 
mating those of the average Iowa farm, 
with no coddling of the livestock in order 
to get favorable results. Having visited the 
farm himself, Mr. Grotewold can give a 
prospect a detailed eye-witness description 
of the careful research work that goes into 


Wore 


CATALOG ! 


The big, new Burrows 
catalog is not only the 
most comprehensive vol- 
ume of its kind ever pub- 
lished . . . it not only 
makes available the 
world’s most complete 
source of supply for equip- 
ment of all kinds for 
Grain Elevators, Feed 
Plants and Seed Houses 

. it also brings you 
page after page of 


HELPFUL INFORMATION 


Such as: 

* How to calculate bu. in cylindrical bins. 

* Care of fire-fighting equipment. 

* Grain insects and their control. 

* Increasing the service of chain drives. 

* Directions for installing elevator belts. 

* Calculating speed of pulleys, sheaves and gears. 
* Grain grading and testing specifications. 

* How to grade grain. 


And many other worth knowing facts. We shall be happy to 
send you a copy of the big new Burrows catalog 


in 4 sizes 


535 FIFTH AVE.. 


mors 


FREE upon request 
You'll find it mighty helpful. 


BURROWS 


EQUIPMENT COMPANY 


1316-J Sherman Ave. Evanston, Ill. 


| 


Well-packed bales 


for every need 
PREMIER PEAT MOSS CORP., 


From all over the world 


HOLL ND PO! 
“> CANADA 


STATE 


NEW YORK 


Under one roof 


Every Feed Ingredient You Want 
Conveniently Located for Truck 
Pickup—We Protect Legitimate 

Feed Dealers 


GOOD STOCKS AT ALL TIMES 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL, 
DEHYDRATED ALFALFA MEAL, CODLIVER OIL CONCEN- 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL 
PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, PEANUT 
MEAL, SOYBEAN MEAL, LINSEED MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, 
SKIMMILK, BUTTERMILK POWDER AND MILLFEED, BEET 
PULP, MOLASSES AND 77 OTHER COMMODITIES. 


FEED SUPPLIES, INC. 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 
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furnished by manufacturers. Direct mail is 
used two or three times a year to a mailing 
list of 500 names. Manufacturer advertising 
is used here also and a large variety of pro- 
motional material is handed out over the 
counter. 

Radio has not been used so far but the 
concern is on the verge of making a con- 
tract for a series of spot announcements over 
a new local station. 

Two bulletin boards, listing up-to-date 
prices, occupy a conspicuous place on the 
wall. One is for chicks and the other for 
feed. There are 32 items on the latter. 

The large picture windows enable Mr. 
Brown to use his floor displays as window 
displays at the same time. The print bags in 
which feed is packed are attention-getting 
and are used by the firm as display promo- 
tion. 

A six-ton truck is operated by the firm. 
Mr. Brown spends much of his time hauling 
the feed from Springfield and delivering it 
to customers. A purchase of five bags or 
more is delivered free within a reasonable 
distance from Canton. Much of the feed is 
delivered direct from Springfield without 
being unloaded at the store. 

Because Mr. Brown and Mr. South are 
absent from the store so much of the time, 
Mrs. Brown has plenty to do waiting on 
customers. One or two extra helpers are 
employed when needed. 

While most of the trade is on a cash 
basis, 30 day credit is extended to persons 


who are known to pay their bills promptly. 
Very little loss has resulted from this policy. 

“One of the objects of our nutritional 
work; hog worming, blood testing, and poul- 
try culling, is to teach customers that in 
producing quality livestock, they must touch 
all the bases. If one base is missed, they are 
out. We try to get them to do everything 
else in accordance with modern practices and 
then we provide them with the proper nu- 
trition service,” Mr. Brown said. 

As a result of this intensive program, the 
firm now sells from 6 to 12 tons of feed 
a week. Occasional weekly totals go as high 
as 52 tons. 

Business has increased constantly since 
that day slightly over a year ago when 
Brownie’s opened its doors. With a good 
start for its second year of business, the 
firm’s total sales this year will amount to at 
least $100,000, the owner estimates. 

Looking back on their first year of service, 
the people who make up the staff of Brown- 
ie’s said with conviction: 


“Tt pays to sell nutrition.” 


@ FRED KORNEYCHUCK, Baker, Mont., 
has returned to his manager's position with 


the Osborne-McMillan elevator. 


JOINS LATTIN CO. 


G. J. O'Keefe, formerly connected with 
the Buffalo, N. Y. office of the Nellis Feed 
Co., has joined the staff of the Lattin Co., 
Buffalo, it has been announced by Sheldon 
Lattin, president of the jobbing firm. At 
one time, Mr. O’Keefe was manager of the 
Kansas City, Mo., office of the Cereal By- 
Products Co. 


Pratt Co. Honors Hess 


Samuel H. Hess who recently retired as 
central Pennsylvania representative of the 
Pratt Food Co., Philadelphia, Pa., was hon- 
ored Sept. 21 at a luncheon attended by the 
firm’s executives at the Old Bookbinders’ 
in Philadelphia. He is shown above, right, 
as he accepted a watch from Col. J. W. 
Keller, left, president of the company while 
other executives look on. Mr. Hess and 
Colonel Keller both joined Pratt in 1907. 

@ CHARLES LAMI, Sharon, Wis., has 
purchased the interest of his partner, Fred 
Peters, in the Lami & Peters Fuel & Feed 
store. 


Ath Us 


in the market for: 


MOLASSES OAT FEED 


BREWERS' GRAIN 
MALT SPROUTS 


A penny post card or a phone 
call to us will save you money when 


MOLASSES ALFALFA CHOPS 
BLACK STRAP MOLASSES 
CHOICE WHEAT FEEDS 
WASCO CORN FEED 


CORN DISTILLERS' GRAINS 
BUTTERMILK POWDER 


La Budde Feed & Grain Co. 


AT MILWAUKEE 


der CO- 


Announcing... 
. the appointment of 


RILEY FEED CO. 


(J. H. RILEY AND JESSE FAULCONER) 
839 Board of Trade 
Kansas City 6, Missouri 
Phone: Baltimore 2960 


as the new Representative 


for 


Shellbuilder 
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New Sessions Announced 
For Ultra-Life Schools 


New sessions of Ultra-Life livestock and 
poultry schools have been announced by 
Ultra-Life Laboratories, Inc., East St. Louis, 
Ill. The livestock session will start on Oct. 
24 and will be under the direction of Fred 
G. Reiners. P. C. “Cope” Blaeuer, director of 
poultry nutrition, will be in charge of the 
poultry session which opens Nov. 7. Both 
sessions will be held in the firm's main plant. 

Latest research discoveries and how they 
are used to improve rations will receive much 
attention at the livestock session. The course 
will include the usual basic animal husbandry 
course and customer service procedure. 


Pat. Pend. 


Write For Our New Bulletin & Prices 


HYDRO-CONTROLS COMPANY 


1957 South 54th Street 
Milwaukee 14, Wisconsin 


Recent nutrition developments will also be 
stressed at the poultry session. Students will 
receive instruction in the “Ultra- Way” sys- 
tem of internal culling, a legal trade secret 


of the laboratories. 


@ TIGARD FEED & SEED CO., Tigard, 
Ore., has been purchased by Ray Olson and 
Claude Cover from M. T. McLean and his 


sons. 


TEARSE RAILROAD DIRECTOR 

Harold H. Tearse, Minneapolis, Minn., 
vice president of the Searle Grain Co., has 
been elected a director of the Chicago & 
Northwestern railroad, the road has an- 
nounced. He takes the place resigned by 
Barrett Conway. Mr. Tearse was at one time 
president of the Minneapolis Grain Exchange. 


THE NEW 
PORTABLE & FOLDING 


HYTROL 


Folds in Half © Raised & 
Lowered Hydraulically 
Sturdy All Steel Construc- 
tion © Saves Many Hours 
of Hard Lifting © Revers- 
able © Carries Bag or 
Boxes ® Safe to Use © 


F-28-M 


75 TO 100 H.P. 


Ww 


Will Handle Heavy Mater- 
ials that Would Tear Most 
Grinders to Pieces 


BUILT FOR GREAT 


ENDURANCE... 


Here is the W-¥ Grinder for the larg- 
er oper:tor who must have large ca- 
pacity without breakdowns. Has feed 
openings 17” high 2nd 30” wide and 
heavy-duty construction permits continuous service under even the most 
trying conditions. Has all our new features meking it a perfect pulverizer 
and is built to stand the strain of grinding heavy compact material such as 
tankage, ear corn and all tough baled feeds without pre-grinding or crush- 
ing. 8 sizes available. 


Write for Complete Literature on the Complete 
W-W GRINDER LINE 


W-W GRINDER CORP. Dept. 311, Wichita, Kans. 
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New Dealer Publication 
Issued by Allied Mills 


The first issue of the Wayn-E-Gram, a 
monthly dealer publication of Allied Mills, 
Inc., Fort Wayne, Ind., was issued on Sept. 
16 to all Wayne feed dealers and the firm’s 
sales force. The four page newspaper car- 
ries features, news items, and pictures dealing 
with proven selling and merchandising ideas. 

The publication will carry news of com- 
pany sales, campaigns, special promotions 
and advertising selling aids. Regular con- 
tributions will be made by staff members of 
the research, educational, and training sales 
divisions of Allied Mills. It is edited by 
Gene Cooper, a journalism graduate of Iowa 
State college. 


RYDE’S 
DOG FOOD 


© 25% PROTEIN 
¢ READY TO EAT 


Ryde’s Flaked Dog Food pro- 
vides needed nourishment in 
balanced diet form. Supplies 
vitamins and minerals essen- 
tial to growth and good health 
— has “Appetite-Appeal”’ for 
all pets. 

Ready-cooked, Ryde’s Flaked 
Dog Food is convenient to feed. 
Thoroughly and uniformly 
mixed and blended, to the 
same high standards of Ryde’s 
other specialty feeds. 


5425 W. Roosevelt Rd. Chicago, Ill. 
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@ FARMERS 
Grand Rapids, 
struction of its 
new scale. 


PORTABLE BAG CLOSER 

The D & H Machine Works, Minnea- 
polis, Minn., has announced introduction of 
a semi-automatic portable model of the 
Minneapolis Bag Closing machine which 
will close paper bags of from 5 to 25 pounds 
capacity at speeds up to 1,200 units per 
hour. The new model PA is mounted on 
three large casters for easy shifting of oper- 
ations and an adjustable table for holding 
sacks is part of the unit. Further information 
can be obtained by writing to D & H Ma- 
chine works, Dept. FB., 117 N. Sixth st., 
Minneapolis 3, Minn. 


GRAIN ASSOCIATION, 
Ohio, has completed con- 
office and installatién of a 


You Will 


These 
Profit-Making 
Products 


Poultry and Garden 
PEAT MOSS 


e 
SQUIBB'S . . . DICOCE 
J-MTC DRY 
Biologically Tested 


California Packing BIOTOL 
A&D VITAMIN OILS 


FISH MEAL & SOLUBLES 


World Products Corp. 
PROT-A ... PROT-D 
CARO-PROT..PROT-M 


FEED INGREDIENTS 


Soybean, Linseed and Cotton 
Seed Oil Meals; Hominy 
Feeds; Milk Products; Meat 
Scraps and Tankage; Fish 
Meal; Oat Goods; Millfeeds 


J-M 


TRADING CORP. 
John Mecking ... Geo. Barrett . . . Bill LeBlanc 


PHONE: WAbash 2-2065 
11] WEST JACKSON BLVD. 
CHICAGO 4, ILLINOIS 
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Tribute was paid to the dry milk industry 
recently by the American Broadcasting Co. 
in its program, “The American Farmer” 
broadcast over 129 stations of the ABC net- 
work. The program broadcast from WJZ, 
New York City, on Sept. 24, featured inter- 
views with representative figures in the 
industry. 

Gathered about the microphone above are 
three men who took part. From left to right 
they are: Ernest D. Olin, Perry, N. Y., dairy 
farmer; Phil Alampi, radio farm director of 
radio station WJZ; and Dr. George R. 


Greenback, United States department of ag- 
riculture. Dr. Greenback won the 1949 
Borden Co. award of the American Chem- 
ical society for his work with dry milk. 

Others who spoke on the dry milk pro- 
gram were Willis H. Gurley, vice president 
of the Borden Co., New York City, and 
Louis Wallach, assistant to the New York 
state commissioner of agriculture. 


@ HILL & SON, Centralia, Ill., have pur- 
chased the Stewart Grain Co.’s elevator at 
Hoffman, Ill. 


NOT MERELY DRIED 


The Ideal Feed Ingredient 
GERBER'S SPECIAL PROCESS BREAD CRUMBS 


(Process Patented) 


T. M. Reg. Pat. Off. 


Write for Sample & Prices 


CHAS. A. GERBER CO. BARTLETT, ILLINOIS 


BUT TOASTED 


511 E. Menomonee St. 


BIG CHIEF 
Meat Scraps and Tankage 


50% BIG CHIEF MEAT SCRAPS 
60% BIG CHIEF TANKAGE 


BADGER BY-PRODUCTS COMPANY, INC. 


Milwaukee 2, Wis. 


DAly 8-8448 
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“Wins King Midas Trophy 


Congratulations were in order for M. L. 
McCormack, representative for King Midas 
Flour Mills for 21 years in the Wisconsin 
territory, when he was awarded the western 
division sales trophy for 1949. He is shown 
above (left) receiving the winner's cup from 
Paul Sather, sales manager. To gain perma- 
nent possession of the trophy, a territory 
must win it three times. 


Klotz, Wenz to Represent 
ADM Feed Department 


Herbert H. Klotz, Sioux Falls, $. D., and 
Marvin Wenz, Hector, Minn., have been ap- 
pointed territorial sales supervisors for the 
feed department of the Archer-Daniels-Mid- 
land Co., Minneapolis, Minn. Mr. Klotz will 
service Archer dealers in southwestern Min- 
nesota with headquarters at Redwood Falls. 
Mr. Wenz will take charge of the north 
Icwa territory. 

Mr. Klotz joined the firm on Sept. 6 after 
seven years experience in feed sales. Mr. 
Wenz has had 12 years of experience in feed 
selling and had been an Archer feed resale- 
man in Minnesota until his new appoint- 
ment. He has also done extensive farm serv- 
ice work for several Minnesota hatcheries. 


@ GLENN MALLORY, Hutchinson, Kan., 
opened his new feed store and hatchery on 
Aug. 20. 


@ EDWARD J. BASKE, Wanatah, Ind., 
manager of the Farmers’ Grain & Lumber 
Co., reports that the firm's new feed mill has 
been con.pleted. 


APPOINTED SUPERINTENDENT 


C. E. Baker, jr., has been appointed gen- 
eral superintendent of Lindsey-Robinson & 
Co., Roanoke, Va. The Virginia firm manu- 
factures Fair-Acre feeds. Mr. Baker, a 1937 
graduate of Kansas State college, school of 
milling industry, was a cereal technologist 
for the army during the last war and was:at 


cne time plant manager of the Omar Mill, 
Omaha. Neb. 
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PHENOTHIAZINE 


A crystalline 
profitable and tast-selling. Write 
for attractive dealer offer. 


SUPERTRATE 
contains A.P.F. plus. Use 
SUPERTRATE.. Lower your 
cost. Increase your quality. 
Increased profits with SUPER- 
TRATE with A.P. F. plus. 


TESTED, 


GET YOUR 


FROM US! 


Remember, SUPERTRATE 
contains highest concen- 
trated sources of B Complex 
. . Butyl Ferments .. . Fish 
Liver & Glandular Meal... 
Whey Solubles. 


Recommended for WORMS in 
Swine & Pigs Sheep & Goats 
Poultry, Chickens & Turkeys 


owder which is a 
PERSONALIZED FEED IMPROVE 


THE BANKERS SECURITY BLDG. 
JUNIPER AND WALNUT STREETS 
PHILADELPHIA 7, PENNSYLVANIA 


VAL-A COMPANY 


100 W. Root Street 


Chicago 9, 


COME TO HEADQUARTERS FOR 


COTTONSEED MEAL SOYBEAN MEAL 
PEANUT MEAL 
CAKE and PELLETS - - - COTTONSEED HULLS 


Domestic and Export 


THE BRODE CORPORATION 


Phone: 38-2544 
Phone: LD 271 Teletype ME 260 


On request, we will mail you our frequent market bulletins 


Memphis, Tenn. 


Brokers of ... 


QUALITY FEED INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 


Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 
205 W. WACKER DR. CHICAGO, ILL. 
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VERLE 6. DOLLAHAN 
Vice Pres. 


SPECIALIZING IN 
COUNTRY RUN 


GRAINS..... 
CORN....... 
SOYBEANS... 
OATS...... 
WHEAT..... 


LOREN LARRICK 
Secy-Treas. 


SPECIALIZING 
MILL FEEDS 
SOYBEAN MEAL 
LINSEED MEAL 
HOMINY FEED 
BREWER’S GRAIN 


WRITE, WIRE 
OR PHONE 
(2151-2161) 


Since 1856 


EAGLE ROLLER MILL CO. 


Manufacturers of 


DANIEL WEBSTER and GOLD COIN 


Wheat and rye flours, Cereals, Corn Goods 
and a complete Line of 


EAGLE and GOLD COIN 


Poultry and Livestock Feeds 
New Ulm, Minn. 


KNOW THEM BY THEIR BRAND 


BONE MEAL 


No matter how complex the feed 
formula or how simple the ration 
fed, these standard quality by-prod- 
ucts of the animal industry have a 
place and can be relied on to give ex- 
cellent results. The more corn of di- 
minishing protein content used, the 
greater the need for substantial sup- 
plemental protein—animal protein, 


red W 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 


Chicago © Kansas City © Los Angeles 
Oklahoma City ¢ Albert Lea © Omaha 
Cedar Rapids 


Named District Manager 


LESTER KELLER 


Lester W. Keller has been appointed man- 
ager of the Illinois‘Wisconsin district of 
Vitality Mills, Inc., Chicago, Ill., according 
to an announcement by Walter N. Jones, 
vice president. He succeeds Ralph W. Eckles 
who has been named western dog food 
manager. Mr. Keller who is a past president 
of the Illinois Feed association, has been a 
district manager for McMillen feeds during 
the past nine years. In his new position, he 
will give special attention to promotion of 
Vitality’s line of super concentrates Mr. 
Jones said. 


General Mills Wins Prize 
For 1949 Annnal Report 


General Mills, Inc., Minneapolis, Minn., 
was awarded first place in the milling indus: 
try division of the Financial World magazine 
annual report competition, according to an 
announcement made by the independent 
judging committee. The bronze “Oscar of 
Industry” trophy will be presented to Leslie 
Perrin, company president at the annual 
awards banquet in New York on Oct. 31. 


More than 4,500 corporation annual re 
ports were submitted in the survey. the 
ninth in the series. In the milling industry 
category A. E. Staley Mfg. Co., Decatur, 
Ill., was runner-up for top honors while 
Central Soya Co., Fort Wayne, Ind., took 
third place. 


@ LEO MAKI, Armourdale, N. D., ‘s the 
new manager of the Equity Elevator Co.’ 
elevator. 


@ BERNIE C. STAY, Salem, S. D.., is the 
new manager of the Farmers’ Union & Sup’ 
ply Co.’s elevator. 


@ LAWRENCE A. SIEG, Judson, ». D. 
has succeeded Roy J. Buckman as managet 
of the Farmers’ Union Mercantile Co.’ 
elevator. 
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Evans Elected President 
Of Soybean Association 


John W. Evans was elected president of 
the American Soybean association on the 
dosing day of its 29th annual convention, 
Sept. 6-8 at Minneapolis, Minn. Jake Hartz, 
jr, Stuttgart, Ark., was elected vice presi 
dent and George M. Strayer, Hudson, 
Iowa, was re-elected secretary-treasurer. 

Directors elected for two year terms were: 
Cc. G. Symcox, Assumption, IIl.; Chester 
Biddle, Remington, Ind.; Ersel Walley, Fort 
Wayne, Ind.; Howard ‘. Roach, Plainfield, 
Jowa; John Dies, Saukville, Wis.; and Mr. 
Hartz. Calvin Heilman, Kenton, Ohio, and 
H. !. Cohn, St. Louis, Mo. were elected 
for one year terms. f 

Given honorary life memberships in the 
ASA were: K. E. Beeson, extension agrono- 
mist. Purdue university, Lafayette, Ind.; 
Jacop Hartz, sr., Jacob Hartz Seed Co., 
Stuttgart, Ark.; and E. F. Johnson, Delphos 
Grain & Soya Products, Inc., Delphos, Ohio. 

About 500 soybean producers, seedsmen, 
processors and others attended the conven- 
tion The association went on record advo- 
cating that soybean farmers should reject 
the high government support prices ex- 
tended to the so-called basic commodities. 
They recommended that acreage and pro- 
duction of soybeans in the country be vol- 
untary and flexible. The convention ended 
with a field trip to the Minnesota State 
Experimental farm at St. Paul. 


Stresses Nutrition Value 
Of Distillers Byproducts 


Distillers’ byproducts used in feed have 
at least as much food value as the original 
grain, was the claim made by John F. 
Young, Schenley Distilleries, Inc., Cincin- 
nati, Ohio, in address to members of the 
North Carolina Feed Manufacturers’ associa- 
tion at their annual convention, Aug. 25-26, 
at the George Vanderbilt hotel, Asheville, 
N C. 

In fact, he stated, farmers have told the 
company that distillers’ byproducts impart 
to the animal a tone or mellowness which 
has not been explained but which results in 
better health, higher conception rate, in- 
creased milk production, and in beef cattle, 
a faster growth rate. The nation’s distilleries, 
he pointed out, use only three-fourths of 
one per cent of this country’s total grain 
and return one-third of the amount to 
farms in the form of balanced feed rations. 

The speaker said that feed manufacturers 
and allied industries have two big jobs to 
do: promote sufficient production of food 
for a growing population and preserve the 
heritage of American freedom. The last job, 
he claimed, will require that agriculture be 
kept free from control by the central 
government. 


@ DALE BROOKS, Minneapolis, Kan., is 
the new manager of the Ottawa County 
Grain Co. 


@ BROWNWOOD FEED MILLS, Brady, 
Texas, has changed its name to Kimbell- 
Brady Co. 
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Members: 


ATTENTION Feed Manufacturers... 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY CO. 


Grain Exchange Building 
Minneapolis 15, Minnesota 


American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


“QUIMICA SAN CARLOS, 


San Carlos No. 816 
Habana 
Cuba 
Cable Address: “SANCA” 


¥ 


WHOLESALE PRO- 
DUCERS AND EX- 
PORTERS OF VI- 
TAMIN "A" OILS. 


Samples and information 
sent upon request 


CLINTON INDUSTRIES, INC. 


FROM THE DEEP OF THE SEA 

and the scientist’s laboratory come 

the health- and production-promot- 

ing Vitamins A & D found in our 

guaranteed tested products for your 

Better Poultry Feeds. 

Vitamine @ Brand Oils 

(Cod Liver Oil with added VitaminsA&D) 

2000A/400D, 2000A/800D, 3000A/400D 
Devold 

Vitamin A & D Feeding Oils 
1000A/100D, 1000A/400D, 2000A/400D 
Devold Dry D 3 
2000 A.O.A.C. D U/g 


Write for Folder & Prices 
147-P Varick St 


lial 
New York 13, NY. 


PEDER DEVOLD OIL COMPANY 


DIVISION OF CHAS. L. HUISKING & CO., INC 


VAN CAMP LABORATORIES 


CHAMBER OF COMMERCE BUILDING e BUFFALO. 2. NEW YORK 
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CONSULTANTS 


TO THE 


FEED INDUSTRY 


C. W. Sievert and Associates 
Room 1336, 221 No. La Salle St. 


Chicago |, Ill. 


SWIFTIDE Blended Fish Oil 
Brewer's Dried Grains 
Linseed Meal © Malt Sprouts 
Mill Feeds 
CORN OIL MEAL 
CORN GLUTEN MEAL 


CORN GLUTEN FEED 
SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


Y 


health. 


Fortify Your Feeds With 


EAST FEED 


“Makes Goop BETTER” 
for Livestock, CHICKENS, TURKEYS 


Live yeast enzymes and vitamins are 
an important aid to digestion and better 


Write for Full Information 


DIAMOND V MILLS, Inc. 


CEDAR RAPIDS, IOWA 


MINNESOTA 
GIRL FLOUR 


MILL FEEDS 


\\ MIXED CARS 
Capital Flour Mills 


Division of INTERNATIONAL MILLING CO. 


General Offices: Minneapolis : Mills: St. Paul 


e 
BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


_ The scientifically built 
* grain bucket bas won an 
enviable reputation among grain 
elevator operators. It has saved 
many vital man cut costs, 
and has increased capacities where- 
ever installed. 


Screw Conveyor Corporation 
719 Hoffman St. 


“Nu-Hy” 


Hammond, Ind. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 


GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 


Des Moines Oat Products Co. 


Des Moines, Ia. 


RATS and MICE 


Rats — Mice Eliminated 
Monthly Service to Feed 
Industry. Standard Rates. 


300 Serviced in Wis. & Iowa. 
Write or Call—No Obligation 


HENRY TOWN LAB'S 
EXTERMINATORS & SUPPLIES 
715 SO. DICKINSON ST. 
MADISON 4, WIS. 
Telephone Fairchild 1031 


LABORATORY 
SERVICES 


Vitamin Assays: including assays for 
Animal Protein Factor Activity as 
well as Vitamin D, by the A.O.A.C. 
Chick Method. 


Mineral Determinations 
Commercial Feed and Fertilizer 
Analyses 
WISCONSIN ALUMNI 
RESEARCH FOUNDATION 
P.O. Box 2059 Madison 1, Wisconsin 


BUYERS 


Bran, Shorts, 


Middlings, Red Dog 
and Mixed Feeds 
In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Go. 


Produce Exchange @ New York City 


MARDEN’S 


Genuine 
COD LIVER OIL 
With Vitamins A and D added 


POTENCIES TO FIT YOUR 
REQUIREMENTS 


MARDEN-WILD CORP. 
500 Columbia St. Somerville 43, Mass. 


FOR 
GRAIN 
AND 
INGREDIENTS 


CONTACT 


SARGENT & CO. 


GRAIN & JOBBING DEPT. 


DES MOINES, IA. 
Phone 6-3193 
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NDARD 
ATHY OF THE 
INDUSTRY 
Write for our 
Form 76. 
| 
y 
DIAMOND 
BRAND. ane 
= — 
Full AVA Oct 
Line of Products 
108 


RATES: 10 cents per word. Minimum 
charge $2.00. Positions wanted adver- 
tisements, not to exceed 25 words, 
$1.00, payable in advance. 


MACHINERY FOR SALE 


HAMMER MILL FOR SALE 
Has 50 HP motor—used only short time. 
Like new. Bargain for cash. Write BA-120, c/o 
The Feed Bag, Milwaukee 3, Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed has motor 
—latest style machine—used short time. Write 
K-D-15, c o The Feed Bag, Milwaukee 3, Wis. 


CORN CUTTER FOR SALE 
Cutter—grader—polisher—aspirator, 3000 Ibs. 
per hr. A-1 condition, guarantee. bog LE-21, 
c/o Tt The Feed Bag, Milwaukee 3, Wis 


_ 7 ieeer Seed Cleaner complete with 
motor. $50.00 F.O.B. Arcadia. Write A-G 
Cooperative Bed, Arcadia, Wis. 


15 ion motor truck scale $450.00; 20 ton 
motor truck scale $510.00; 20’ floor to floor 
conveyor $600.00; portable bag and box piler 
$561.00. Guaranteed equipment. Immediate ship- 
ment. Bonded Scale and Machine Co., 101 Bell- 
view, Columbus 7, Ohio. Phone GA "2186. UN 
2832 evenings. 


“Two 18” Bryant used mills, 1800 RPM, ver 
reasonably priced, available now, will be ‘wort 
your consideration. Write box OT-9, The Feed 
Bag, Milwaukee 3, Wis. 


BUSINESS FOR SALE 


Large well established grain elevator, feed and 
seed store, doing a large profitable business 80 
miles from Milwaukee and Chicago. Will pay you 
to investigate if interested in_an unusually rofit- 
able proposition. Write Box OT-6, The Feed Bag, 
Milwaukee 3, Wis. 


DAVIS BUILT 
MILL MACHINERY 


Since 1894, millers in the U.S.A. 
and foreign countries have found 
“DAVIS BUILT” mill machin- 
ery amazingly low in original 
and maintenance cost, unsur- 
passed in design, durability and 
performance. ‘‘DAVIS BUILT’’ 
machines are real profit-makers 
in every installation! Whenever 
in the market, you owe it to 
yourself and your company to: 


ALWAYS CHECK DAVIS for— 


@ Roller mills (crimps, cracks, crumbles) 

@ Feed mixers 

e Corn, cob, shuck and grain cleaners 

© Corn cutters and Graders 

e Air blast car loaders 

© Special values in wide variety of re- 
built machines 

® New motors 


@ All types of heavy duty mill machinery 


H.C. Davis Sons’ 


SINCE 
1894 
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MACHINERY WANTED 


MISCELLANEOUS 


50, 75, or 100 HP Hammermill and Motor. 
Must be in good condition. Halferty Brothers, 
Plattsburg, Mo. 


HELP WANTED 


An old established and aggressive milling 
company expanding operations on west coast 
needs aggressive salesmen (30 to 40 years of 
age) who have sales, practical and technical, 
experience with poultry and livestock. Must be 
capable of rendering service to customers. Ex- 
cellent opportunity for advancement. Replies 
held confidential. Write Box SE 2, The Feed 
Bag, Milwaukee 3, Wis. 


Retail feed store managers, age 28 to 45, 
preferably with feed, grocery or hardware expe- 
rience. An excellent opportunity with stores 
located in western state. Give full details of age, 
experience, education and references in first let- 
~~ wi Box SE 18, The Feed Bag, Milwau- 

ee is. 


Well known manufacturer of quality feed line 
has opening for experienced salesman to hire, 
train, assist and supervise salesmen in the field 
in Ohio, Indiana, Michigan area. Not a desk job. 
Give detailed description of your qualifications 
which will be held confidential. Write Box OT- 
14, The Feed Bag, Milwaukee 3, Wis. 


Expanding activities offer exceptional oppor- 
tunity for aggressive, executive type territorial 
salesman with one of largest vitamin concentrate 
manufacturers in country. Will be in charge of 
service men and salesmen. Ability to work 
smoothly with subordinates important. Territory 
may include Mississippi, Kentucky, Tennessee, 
Alabama and West Virginia. Excellent remuner- 
ation for top flight man. Write for details to 
ULTRA "LIFE LABORATORIES, INC., EAST 
ST. LOUIS, ILLINOIS. 


Alfalfa Dehydrator Manager for Eastern Ne- 
braska plant. Real opportunity for man with 
experience and some capital. _ box OT-22, 
The Feed Bag, Milwaukee 3, Wis 


ttching Year "Round — All Popular Breeds 
U.S. Approved—Pullorum Controlled, Re- 
liable Source For Nutritional Research Labora- 
tories. Morris Hatchery, 860 West Jackson St., 
Morris, Il 
UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 
hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minn. 


@ WALTER E. WATSON, Ludlow, II, 
has retired from business after 23 years in 
the local grain trade. 


@ A. G. TORKELSON, Fort Dodge, Iowa, 
has organized the Tork Grain Co. 


c= FOR BETTER 
FEED INGREDIENTS 


C. 0. (Chet) Severson 
Ivan Scanlan 


518 CORN EXCHANGE, Minneapolis 


Get a Cross-Section of the Best Prices Through 
Milwaukee's Only Feed Broker 


RODE FEED SERVICE 


2705 W. Lisbon @ Milwaukee, Wis. 
Kilbourn 5-0100 @ Teletype MI-177 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


JOBBERS OF FEED INGREDIENTS 
Distributors of Staley Soybean Oil Meal and Gluten Feed 


WILBER FEED CO., IN 


46-48 MARKET ST. 
JAMESTOWN, N. Y. 


1104 Board of Trade 
Phone: Webster 9-7730 


FOR QUICK SERVICE — CONTACT 


BOB WHITE & CO. 


FEED INGREDIENT BROKERS 


Chicago 4, Ill. 
Commodity Ticker Service 


SPECIAL TRUNK LINE 
MAIN 1513 


MINNEAPOLIS 15 
MINNESOTA 


KEN MILLER 


McCABE BROS. COMPANY 


DURING TRADING HOURS 
MAIN 6212 


374 GRAIN 
EXCHANGE 


© 109 


4 
= = LCALL~ Lincoln 8858-9 
\\ Wit® E. A. (Woody) Woodard 
ite oF 
Wr 
OAVIs Mill Machinery Co. 
QUILT Dept. FB-2 3 
Bonner Springs, Kansas 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 
CHAMBER OF COMMERCE Distributors of: BRANCH OFFICE 
BUFFALO, N. Y. Hubinger (Keokuk) MIDDLETOWN, N. Y. 
Corn Gluten Feed 
CANE FEEDING Kellogg's Hominy Feed 
MOLASSES Hercules Dried Whey SUNSET BRAND FEED 
Agents for Wheat Germ Oil (an exclusively milk product) 
Pacific Molasses Co., Ltd. Week Gems High in flavin, milk albumen, 
Albany Baltimore and milk minerals. 
Buffalo New Orleans Calf Manna 


Stonemo Granite Grit 
WRITE US FOR FURTHER INFORMATION 


ALFALFA 
MEAL 


Sun-Cured and 
Dehydrated 


BETTER Mill Machinery 


The Kelly-Duplex line is built to do 
dependable work, day in and day out— 


and you'll reap the benefits of bigger N ATION AL ALF ALF A 


profits through lowered operation costs 


and more satisfied customers. A complete DEHYDRATING AND 


line of feed mill and elevator equipment, 
ruggedly constructed of welded steel for MILLING ’ co. 
longer life and greater 


durability. It's guaranteed LAMAR, COLORADO 


for your protection. 


Merchants Exchange 
The Duplex Mill and Mfg. Co. ST. LOUIS, MO. 


Springfield, Ohio 


0 E p Minimum 65% B.P.L. 


Packed even weight 80’s or 100’s 
Prompt and future shipments 


WIRE — WRITE — TELEPHONE — for quotations 
WOODWARD AND DICKERSON, INC. 


Girard Trust Building 
Philadelphia 2, Pa. 
Locust 4-3688 Teletype PH 109 


Appoint Panel of Judges 
For Uhimann Competition 


A panel of nine judges prominent in the 
fields of education, journalism, and industry 
has been selected to handle entries in the 
Uhlmann Awards Competition, spcnsored 
by the Chicago Board of Trade. Entries in 
the contest will be essays or theses apprais. 
ing the commodity exchange system in 
America. 

The members of the panel are: Ralph §. 
Alexander, Columbia university, New York 
City; Arthur B. Eisenhower, executive vice 
president, Commerce Trust Co., Kansas 
City, Mo.; Kirk Fox, editor, Successful Farm. 
ing, Des Moines, Iowa: Asher Hobsor, Uni- 
versity of Wisconsin, Madison, Wi:.: G. 
Wright Hoffman, Wharton School o! Com- 
merce & Finance, University of Pennsyl- 
vania, Philadelphia, Pa.; Robert H. Reed, 
editor, Country Gentleman, Philadelphia, 
Pa.; Harold E. Sanford, vice pre-ident, 
Continental Grain Co., Portland, Ore.: War. 
ren C. Waite, University of Minnesota, 
Minneapolis, Minn.; and Robert E. Wood, 
chairman of the board, Sears, Roebuck @ 
Co., Chicago, Il. 

The contest is divided into two sections. 
One is for undergraduate college students 
in the United States and the other is for 
professional men working for graduate 
credit, for professors in higher institutes or 
individuals connected directly or indirectly 
with the grain trades. A grand award of 
$1,000 will be given in each class with an- 
other $1,000 divided between follow-up 
winners in both classes, a total of $3,006 
in all. 

The competition is designed to encourage 
original research in the field of grain mar 
keting and winning entries will be pub 
lished and distributed through educational 
channels. The contest is named in honor of 
Frederick Uhlmann, former director of the 
Chicago board of trade whose son, Richard 
F., is now president. 

@ F. T. PATTERSON, Sheyenne, N. D., 
has been appointed manager of the Equity 
Co-op Elevator Co.’s elevator. 


THE FEED BAG 


"He can reach a lot more flies now——an 
his marksmanship is improving too!’ 


— 


e110 
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English Named President 
Of Commander-Larabee Co. 


Election of Ellis D. English as president 
of the Commander-Larabee Milling Co., an 
affiliate of the Archer-Daniels-Midland Co., 
Minneapolis, Minn., has been announced 
by the board of directors. Mr. English re- 


Ellis English C. M. Hardenbergh 


place. Clarence M. Hardenbergh who was 
named chairman of the board. 


M: English entered the milling business 
in 1926 as a salesman for a Coffeyville, Kan., 
firm. He joined Larabee Milling in Arkansas 
in 1931 and was appointed sales manager of 
the Larabee Flour Mills division of the firm 
in 1941. In 1947, he was made executive 
vice president in charge of southwest opera- 
ticns. Mr. English will move from Kansas 
City to Minneapolis to take up his new 
duties. 

Mr. Hardenbergh has been in the milling 
business for 46 years. He joined Comman- 
der-Larabee as vice president in 1929 and 
was named executive vice president of the 
frm in 1943. Mr. Hardenbergh was ele- 
vated to the presidency in 1947 and later 
that year was elected to the board of direc- 


tors of the Archer-Daniels-Midland Co. 


Mr. English has announced that Benjamin 
5. Hargis has been appointed general sales 
manager of the Larabee Flour Mills with 
offices in Kansas City. 

@ ADOLPH W. SIEK, formerly of Benson, 
Ariz., has been appointed fieldman for the 
City Feed Mill, Stoughton, Wis. 

@ F. D. DAILEY, Fremont, Neb., has 
opened Dailey & Son Feeds, in partnership 
with his son, Bill. 

@ JOHN BEEDY, Agra, Kan., has opened 
the Beedy Produce & Feed store on North 
Main street. 

@ WHITE LANE HATCHERY, Roselle, 
Ill., celebrated its 20th anniversary in August. 

JOINS DAILEY MILLS 

Seymour M. Levine, Morristown, N. J., 
has been named territorial representative by 
Dailey Mills, Inc., Olean, N. Y., for the 
territory comprising northern New Jersey, 
metropolitan New York, and Long Island, 
the company has announced. Mr. Levine's 
background in the feed business includes 
several years as manager of Lakehurst Poul- 
try Farms, Inc., and prior to that poultry 
work with A. Rifkin’s Leghorn Hatcheries, 
Freehold, N. J. 
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NORTHWEST NEEDS! 


Here is a Land O’Lakes policy—to help you 
gain top production on your farm at low cost. 
For top value in top quality feeds and seeds, buy 
Land O’Lakes—made in the Northwest to fit 
Northwest needs. 


LAND O’ LAKES 
CREAMERIES, INC. 
FEEDS SEEDS « FERTILIZERS 
2201 N. E. KENNEDY *« MINNEAPOLIS 13, MINN. 


CAMEL 


WHEAT MIXED FEED 
for 


“All in 


Poultry-Dairy Cows-Pigs one bag” 


EXCELSIOR MILLING COMPANY 
Minneapolis ° Minnesota 


FOR Ie DON’T TAKE 


CHANCES 


UALITY 
Q FEED fo 
DEALERS PROFIT BRANDS 


Mt. Airy Gran-I-Grit 
Pilot Brand Oyster Shells 
Tankage & Meat Scraps 


4 50 LBS.NET Gorton A & D Feeding Oils 
9 Clear Quill Livestock Mineral 
(Miavo Ss Blatchford’s Products 
Clear Quill Poultry Concentrates 
NEW-IMPROVED ; Leader Peat Litter 
Fish Meals 


Nopco A &D Dry Vitamin Products 

Small’s Dehydrated Alfalfa Meals 

Waterloo Hog Feeds 

Linseed — Cottonseed — Soybean 
Meals 


q 4 Servall Stazdry Poultry Litter 
PURE REEF 4 V-C Phospho-Tobacco Fertilizers 

OYSTER Se q Royal Oak Charcoal 

Blue Ribbon & 

100% Western Condensed Buttermilk 


| TRIPLE SCREENED- KILN DRIED Anderson Chick Boxes and 
| T% CALCIUM CARBONATE @ Hatchery Supplies 


0 SHELL COR 
HOUSTON, TEXAS 


Mills Company 


WATERLOO 


es 
| 
aen 
| 
| 
cag 
PEA-SIZE 
ellle 


Prater Pulverizer Co. 88 


e1ize 


@ WALTER LANGFITT, Indianola, Iowa, 


P P M 101 
San Carlos ... 107 A. Hagie. 
uaker Oats Co. 74 
Ralston-Purina Co. 65 r 
Albers Milling Co 54 Dr. David Roberts Veterinary .......................- 98 NOW!-Buy SUPERIOR S-PURE 
Allied Mills be 61 Russell-Miller Milling Co. 113 Meat d B 5 
Amburgo Co. 105 Rode Feed Service 109 an one Scraps 
Arcady arms Milling Go 4 Ryde & Co. 103 Digester Tankage 
rcher-Daniels-Midland Co. 
Ark Valley Alfalfa Mills, Inc 12 Dr. Salsbury’s Laboratories Bone Meal 
A & Co 9 argent ° 
assios © Durbrow, Inc 16 Savage, Inc. 40 Superior Packing Co. 
Screw Conveyor Corp. 108 
Badger By-Products Co 104 Seedburo Equip Co. 86 St. Paul, Minn. 
Bemis Bros. Bag Co 8 os H. Seley & ae i —= 
Blatchford Calf Meal Co 2° Shanzer Co. 27 
Brode Corp. 105 Shellbuilac Co. 102 
Bunge Corp. 106 C W. Sievert & Associates -.......-.---.--------0- 108 — 
L. Burmeister Co 98 Silmo Chemical Corp. 37 
Burrows Equipment Co 101. W. J. Small Co 24 FEEDS I UFFS 
Cal Carb Cc 18 Stanchfeld 112 a F 
alcium_ Carbonate Co . L, Stanchfie ne. Both Cash an ‘utures 
California Pellet Mill Co 45 Standard Brands, Inc 20 
Capital Flour Mills 108 Stone Mountain Grit Co. 32-33 DREYER COMMISSION Co. 
414-415 Merch. Exch. Bldg., St. Louis 2, M 
G. E. Conkey Co 113 Feed & Grain Co. 110 % des eke Sa ouis ve 
Corn asees Refining Co 91 Stratton Grain Co. 82 Board of Trade Bldg. Kansas City,’ Mo, 
DCA. 1 Superior Packing Co. 112 
.C.A. Inc. 
H. C. Davis Sons’ Mill Machinery.................... 109 Tabor Grain & Feed Co. 106 a . 5 
Peder Devold Oil_Co 107 Tennant & Hoyt Co. 113 Fortified With Amazing Mir 
Des Moines Oat Products Co........................--- 108 * 
Deutsch & Sickert Co 108 Ultra-Life Laboratories 58-59 ANI-PRO 
Diamond V Mills, Inc 108 U. §. Industrial Chemicals .............................. : 
E. F. Drew & Co. 22 Union Service Co. 113 A powerful new vitam 
Douglas Chemical Co 12 Union Bag & Paper Corp. .........-.------.--------cc0 67 concentrate with AP 
Dreyer Commission Co. 112 Union Special Machine Co. 
Min Mts. Co. 110 United Feed Products Co. 105 Many Dealer Franchises 0 
Eagle Roller Mill Co 106 Val-A Co. 105 HONEGGERS’ & C 
Eriez Mfg. Co. 95 Vi-D Co. 112 i 
Rudy Eschenheimer Co. 10 Vitality Mills, Inc. 93 
Excelsior Milling Co. 111 Vitamins, Inc. 10 
Vy Lactos Laboratories, Inc. -.......................-.- 68 
Farmers Friend Mineral Co.............................112 
Feed Supplies, Inc. 101 Wallaces’ Farmer ue 11 
Flambeau Milling Co 100 Waterloo Mills Co. 111 
Franke Grain Co 12  Werthan Bag Co. 97 
Fredman Bag Co. 114 Bob White & Co si 109 
Fruen Milling Co. 96 White Laboratories, Inc. 00.200... 94 
Whitmoyer Laboratories 69 
Chas. A. Gerber Co 104 Wilber Feed Co. 109 
Gorton-Pew Fisheries Co., Ltd................... 43° K. I. Willis Corp. 113 { N 
Greutker, Inc. 100 Wilson & Co. 106 y wes \ 
: Woodbach, Inc. 109 G Twi wW 
Halibut Liver Oil Producers 51 Wisconsin Alumni Research Foundation...... 108 
& Carey = Woodward & Dickerson 80-110 
arian endering 0. W- ind orp. 1 
i 109 
193 @ G. L. BENSCHOTER, Iowa Falls, Iowa, 
Hydro Controls Co. 103. has been appointed manager of the Farmers’ 
T. E. Ibberson Co. 12 Co-op Elevator Co. 
Iowa Limestone Co. 86 —_.>__ 
-M Trading Corp. 104 A. F. TROYER PROMOTED 
acobson Machine Works 39 A. F. Troyer, La Fontaine, Ind., has been ‘MARION, IND. 
= named assistant director of the shipping and 
Spencer Kellogg & Sons, Inc 13 storage branch, production and marketing 
administration and will take charge of grain 
Kraft Foods Co. 63 storage facilities acquired recently by the 
La Budde Feed & Grain Co.----.---.-2-....-:-c-cccccc0-- 102 department. He was formerly in charge of 
Land O’Lakes Creameries, Inc..................---- 111 commodity loans for the Indiana PMA 
office at Indianapolis and was a field repre- 
sentative for the Chicago PMA commodity 
Maney Bros. Mill & Elevator Co...................-.-- 96 office. 
Marden-Wild Corp. GR A IN COMP AN 
C. J. Martenis Grain Co 108 1023 GRAIN EXCHANGE, Minneapolis 
Mayo Shell Corp Bridgeport 1231 
McCabe Bros. Co 109 
Merchants Creamery Co 2° | JOBBERS AND DISTRIBUTORS 
Milwaukee Feed & Grain Co.................--....--.-- 114 
Minnesota Linseed Oil Co 85 on — SOYBEAN MEAL... MILLFEEDS 
orton Salt Co. 
Herman Nagel Co. 46 H 
National Alfalfa Dehydrating & Milling Co...110 TRADE-MARK REG. U. S. PAT. OFF. A. L. Stanchfield, Incorporated 
Products Wholesale Grain and Feed Merchants 
ational Foo oO. -pur li 
National Ideal Co. 100 all-purpose 500 Corn Exchange Bldg. Minneapolis 
Neahr & C 90 
a the economical source of 
North Carolina Granite 99 urce e 
North East Feed Mill Co 112 high grade and well-balanced Feed Ingredients 
TRACE MINERALS all Kinds 
Oyster Shell Products 93 UNIFORM MOLASSES CONTENT 
Pacific Processing Co. 73 WRITE FOR PRICES North East Feed Mill Compan 
Chas Pfizer & Ce 30 FARMERS FRIEND MINERAL Co. -.: 
Pillsbury Mills 47 NAPOLEON, OHIO Minneapolis 13 Minnesota 
W. C. Pratt Co. 86 
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Proof that a dealer will go out of his way 
to give his customers extra service is con- 
tained in the above picture. Peter H. Bau- 
man, Des Moines, Iowa, left, breeder of the 
much publicized wingless chicken wanted to 
get some of the fowls to the recent Clay 
county fair at Spencer. Charles Barr, right, 
manager of the Ames Reliable Products Co. 
from which Mr. Bauman buys his feed, ar- 
ranged fast service for his customer. He flew 
the birds and their rations to the fair in his 
private plane. The two men are shown 
above just before the take-off. 

@ ORREN FLUCK, Buffalo Lake, Minn., 
has purchased the Hector Milling Co., Hec- 
tor, Minn. 

@ J. E. FOSTER, Greenfield, Iowa, has 
purchased the Schuler feed store from Al- 
bert Schuler. 

NEW DINGS BULLETIN 

new illustrated bulletin describing 
Dings certified magnetic equipment, No. 
C-5000A, has just been published by the 
Dings Magnetic Separator Co., 4740 W. 
Electric Ave., Milwaukee 14, Wis. It de- 
scribes Dings pulleys, drums, magnets, sepa- 
rators and other items of equipment. Brief 
specifications and a list of possible applica- 
tions are included for each item. Copies 
of the bulletin are available upon request. 


wih 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


& HOYT Co. 


THE FACT 
STILL REMAINS 


that 
SUPERIOR 
ELEVATOR CUPS 


are 

MADE STRONGER 
will 

LAST LONGER 
have 


GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other elevator 
cups. 
WRITE TO: 
K. I. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
ysis form No. 20 


(Higher in Protein) 


LAKE CITY, MINN. 


TODAY 


More than ever 


CONKEYS 
VITALIZED 
FEEDS 


are outstand- 
ing in results, 
competitive 
in price! 


More and more Feed Dealers are 
finding it pays to feature Conkeys 


Vitalized Feeds. Write for details. } 
For the newest 
developments 


in high Pro- 
duction Feeds 
your Best Buy 


jis Conkeys. 
& | 
| 
G. E. CONKEY CO. 


6761 Broadway Cleveland 5, Ohio ' 
Mills: Cleveland, Ohio; Toledo, Ohio; 
Nebraska City, Nebr. 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY 


117 E. Wilson Madison, Wis. 


00D FEEDING 


1S NO ACCIDENT -IT's 


FEEDS For LIVESTOCK and POULTRY 


RUSSELL-MILLER MILLING CO. 


+ MINNEAPOLIS 


+ EAST ST. LOUIS, ILL. + DES MOINES — 
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e 
Wingless Chickens Fly 
Ss 
did = 


COMPLETE SERVICE ON ALL 
FEED INGREDIENTS 


Jobbers and Wholesalers 
of 
CARLOADS 
MIXED CARS 


TRUCKLOADS 
Milwauhee Feed & Grain 


al 
Company S. 
GRAIN EXCHANGE Sag Closers 
MILWAUKEE 2, WIS. 


BROADWAY 2-6289 @ Union Special Suspended 


Head Bag Closing Machines 
are designed to bring the ad- 
vantages of machine sewed 

j th closures to the numerous jobs 
0) R 60 y A where the amount of work to 
be handled or seasonal varia- 
tion does not justify the in- 
stallation of large scale 
production equipment. Engi- 
neered and built by the origi- 
nators of filled bag closing 
equipment, these economical 
units are ideal for general 
service in small mills 


BURLAP AND COTTON or for utility and 
VACUUM CLEANED FOR | Standby duty in large 
ills. 
ECONOMY .. . PRINTED For complete infor- 
FOR INDIVIDUALITY. mation on what Union 
Special Suspended 
Head Utility Units 
offer, write for Bulle- 
tin 201. Union Spe- : 
cial Machine Co., Suspended Head Units are 
448 N. Franklin St., 


furnished in four combinations 
Chicago 10, Illinois. of sewing heads and suspen- 
sions. You have your choice 
of either the Class 14500 
sewing head (shown above) 
or the heavy duty Class 
80600 sewing head and 
your choice of the tan- 
dem pulley suspension on 

the Top Lock Thor Bal- 
ancer (shown in the 


ASK FOR | 


NEW BULLETIN 
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DONT LET GRAIN 
OFF YOUR FEED SALES 


YOU'LL SELL the farmer who self-feeds and the farmer 


who mixes his own rations. 


YOU'LL SELL the farmer who brings in his grain to be 
mixed with MURPHY’S HEART OF THE RATION. 


YOU'LL SELL the farmer who wants ready-mixed feeds 
by using MURPHY’S HEART OF THE RATION 


Mixing Permit. 


NOW you can have the answer for the farmer who says, ‘“‘Look at 
my big grain crop—why should I buy feed?” For no matter how big 
the supply of corn, wheat and oats, these still do not provide all the 
nutrients livestock and poultry need for good health, steady 
development and profitable production. 

'. That’s where your sales of MURPHY’S HEART OF THE 
RATION—Murphy’s Cut-Cost for livestock, Murphy’s Vig-O-Ray 
for poultry—come in. 

With the HEART OF THE RATION feeders can provide the 
protein, mineral and vitamin substances needed to bolster up farm 
grains—and you profit by having Murphy’s on hand to sell for this 
purpose. And for those customers who want formula feeds ready- 
mixed, you profit by selling these too, ground and mixed right in 
your own mill with MURPHY’S HEART OF THE RATION. 


MURPHY’S HEART OF THE RATION Con- A profitable feed business is “in the bag’? when 


centrates now supply added amounts of the you have MURPHY’S HEART OF THE RATION 


Animal Protein Factor. 


on hand. 


Write us today for full information on the exclusive Murphy’s Mixing Permit that enables 
you to supply your customers with formula feeds mixed with HEART OF THE RATION. 


URPHY: 


PRODUCTS COMPANY 


BURLINGTON, WISCONSIN 


te 
j 
| 
SI MARINGY VW! 
| 
AE Sod, 
\\ 
i 
. 


| 


THE 


ALLIT costs 


Milled 


FARM PAPERS CARRY 


King Midas’ advertising goes right to your pros- 
pects...over your local radio station...in your 
local newespaper and farm paper. This local 
concentration of King Midas advertising in your 


MINNEAPOLIS 


|KING MIDAS IS TOPS...|::: 


Mary Kin. rer—and lightning ice of 
when you wire King Midas for 


mixing? You have at 
@ Makes strong, satin-smooth dough . . . easy Riftea enriched fea 
to handle. Flour for 145 minutes at tine 
@ Is always dependable . . . same high-volume = 
@ Noted for tender crust, even-textured loaves. shorign. Sear vanitta 
© Tops in flavor . . . enriched for extra nutrition, speed in electric mixer 
@ Yields more loaves per sack. stroken by hand 


high-protein spring wheats! 


LOCAL NEWSPAPERS, RADIO STATIONS AND 


Ves You the xume high for bread baking 


only from selected 


ENRICHED 
Tlidag FLOUR 


KING MIDAS MESSAGES! 


community means bigger sales . . . more profits 
for you. King Midas messages are steady... 
working 52 weeks of every year for you. Feature 
King Midas . . . and watch your sales go up! 
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